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This increases the potential for improving livelihoods 

of clients and economic growth of countries. 

The funds are financial-first impact investors with 

the objective of generating an attractive return on in-

vested capital while contributing to a positive ESG im-

pact. In reality, there is no contradiction between ESG 

impact and financial return - on the contrary. When 

investing in financial institutions with a strong social 

mission, ESG impact improves the financial return, 

because it protects and educates the clients and de-

creases defaults. In addition, financial return attracts 

further capital to be invested in financial institutions 

with a strong social mission. 

INTRODUCTION

For almost a decade Maj Invest has been managing 

private equity funds investing in the financial inclusion 

sector with growth equity. Maj Invest is a Danish asset 

manager with about USD 11 billion under management, 

and financial inclusion is one of several business areas 

part of Maj Invest’s institutional platform. 

Maj Invest has become among the largest managers 

in the world investing in the financial inclusion sector 

and has a strong network of international partners, in-

vestors and financial institutions. The dedicated inter-

national team is based in Copenhagen, Denmark and 

in regional offices in Lima, Peru and Mumbai, India. 

This report is a consolidated ESG Impact Report for 

the two financial inclusion funds: Danish Microfinance 

Partners (Fund I) and Maj Invest Financial Inclusion 

Fund II (Fund II). Track is excellent for the two funds 

– both in terms of ESG impact and financial return. 

Investing in the financial inclusion sector is a win-win 

situation for clients, financial institutions and inves-

tors. Investments contribute to the development of 

the banking sector for the poorest part of the world’s 

population, enabling the allocation of capital for pro-

ductive use to entrepreneurs and small businesses. 

Asia
43%

Africa 
7%

Latin 
America 

50%

ALLOCATION OF INVESTED CAPITAL OF BOTH FUNDS
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The funds reach out to: 
10.4 million clients 

75% are women



INVESTMENT STRATEGY

Both funds are sector-focused, closed-end private 

equity funds investing with growth equity in the top 

segment of institutions, providing financial services 

to the large client group below the middle class in 

selected countries in Latin America, Africa and Asia. 

The funds are minority investors typically acquiring 

10-30 percent ownership with a 5-7 years holding 

period. The target financial institutions are in their 

growth stage, well-managed, profitable and have high 

operational efficiency. The funds are represented on 

the board and contribute to the professionalization of 

the financial institutions targeting a strategic sale or 

a public offering. The funds create value by providing 

growth equity and contribute to strategy formulation, 

financial management, good corporate governance 

and industry best practices.

Market: growth and technology development

There is an immense demand for formal financial ser-

vices in Latin America, Africa and Asia from 3-4 billion 

people below the middle class of which 1.7 billion are 

currently unbanked. The financing gap between de-

mand and supply in the financial inclusion sector is 

huge, with only a fraction of the potential trillion-dol-

lar market served. There is a strong underlying mar-

ket growth, expected at about 20 percent per year on 

average and some places much higher. The rapid de-

velopment of fintech, digitalization and increasing cell 

phone penetration create opportunities for increasing 

outreach to clients and lowering operational costs of 

financial institutions.

Danish Microfinance Partners (Fund I)

The fund was established in 2010 and has a total com-

mitment of USD 70 million. The fund is fully invested 

with six investments, and the portfolio has been de-

veloping very satisfactory both in terms of financial 

return and ESG impact. Fund I is on target to deliver 

a Net IRR of 15 percent to its investors. Part of the 

portfolio has been exited, and the remaining part is 

in exit process.
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Investing in the financial inclusion sector 

can be a sound contribution to the Sustain-

able Development Goals. In the two funds, 

the mission of the portfolio companies and 

the many community development initia-

tives are aligned with many of the goals 

and targets of the SDGs. The primary con-

tribution of the investments is to SDG 1, 2, 

4, 5, 6 and 10. In addition, some of the in-

stutions also contribute to SDG 3, 6, 7, 9 

and 13.

SUSTAINABLE DEVELOPMENT GOALS

Primary contribution

Secondary contribution





Maj Invest Financial Inclusion Fund II

The fund was established in 2015 with a total com-

mitment of USD 137 million. The fund is fully invested 

with seven investments, and the portfolio has been de-

veloping very satisfactory both in terms of financial 

return and ESG impact. Fund II is on target to deliver 

a Net IRR of 15 percent to its investors. The portfolio 

is currently in the management period, and exits are 

expected from 2023 to 2025.

OPPORTUNITIES AND RISKS

Return on invested capital

Development finance and donations are important 

sources of financing to the financial inclusion sector, 

especially in the early stages. However, in order to sup-

port the growth of the sector further, it is required to 

provide a return on invested capital reflecting the risk 

of investing. This will in turn attract additional capital 

and support the outreach to poor people in demand 

of fair and formal financial services. 

Interest rates

Interest rates on credit products in the financial in-

clusion sector are typically around 25-35 percent per 

year, which is a consequence of the high capital and 

operational costs of this business model requiring a 

close interaction with clients. In addition, some coun-

tries have considerable levels of inflation that must be 

compensated for in profitability. As a result, financial 

institutions have a very small profit margin on each 

transaction, and profitability is only obtained by fi-

nancial institutions with a high level of efficiency and 

a large volume of small transactions. 
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It is imperative that investments 
are in financial institutions with a 
strong social mission and in compli-
ance with client protection policies.

Each financial institution set their own interest rates 

in accordance with national legislation and financial 

regulation, local competition, capital and operational 

costs. Most often the financial inclusion sector pro-

vides an attractive alternative of formal and fair finan-

cial services to the target client group, compared to 

the black market.

Client protection

It is required that the financial institutions are com-

mitted to internationally recognized social and client 

protection standards. This is ensured during an inve-

stment process with a thorough due diligence, and 

during the ownership period as active owners with 

close monitoring and cooperation through board par-

ticipation. 

Close cooperation with the management of the finan-

cial institutions and other shareholders is ongoing to 

avoid non-compliance and breaches of such standards. 

In the event of non-compliance, the funds will inter-

vene, engage in dialogue with all stakeholders, ensure 

that an action plan is developed to solve the issues as 

quickly as possible. As a last resort, it may become 

necessary to exit the investment if it proves impossi-

ble to change inappropriate practices.
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ESG IMPACT

Investing in financial institutions with a strong social 

mission contributes to the improvement of clients’ eco-

nomic development and livelihood by providing ac-

cess to formal and fair financial services. Also, finan-

cial inclusion is imperative for giving people access to 

basic needs such as education, skill training, health-

care, clean water, sanitation facilities and clean energy. 

Through the investments, the funds contribute to sig-

nificant ESG impact – environmental (E), social (S) and 

governance (G) impact.

Environmental impact

The group of clients depending on an income from agri-

cultural and similar activities are particularly vulnerable 

to the effects of climate change. Heavier floods, land-

slides and changing temperatures are among the chal-

lenges that the clients are facing. Having access to ag-

ricultural loans, savings accounts, insurance products 

and technical assistance put clients in a better position 

to mitigate and adapt to risks related to climate change. 

Social impact

The social mission of the institutions significantly con-

tributes to the clients’ livelihood. 

Access to financial services enables 
the clients to generate an income, 
make savings and provide for their 
families. 

To be able to generate an income and make savings are 

factors playing a significant part in alleviating poverty. 

The social impact is measured via four indicators 

based on industry standards: outreach, client protec-

tion, community development and employment. 

Governance impact

Corporate governance promotes the rule of law, re-

duces risks, fosters a more robust private sector and 

contributes to a sustainable and profitable business 

environment. In the role as shareholders, board rep-

resentatives and advisers, the funds play a key role in 

improving corporate governance practices, raising the 

level of professionalization and supporting anti-cor-

ruption measures. The portfolio companies’ corporate 

governance is evaluated on five parameters according 

to the IFC methodology. 

Going forward

Financial inclusion can be a significant contribution to 

the prosperity of each individual and to the economic 

progress of the developing countries. However, finan-

cial inclusion must be accompanied by other initiatives 

to alleviate poverty, reduce inequalities and provide 

access to basic needs for the population at the bot-

tom of the pyramid. A stable political and economic 

environment together with investments in infrastruc-

ture, education and health and other important sec-

tors are also crucial factors. 

As such, financial inclusion is not a guarantee for pros-

perity for everyone with access to formal and fair fi-

nancial services, but it creates an important opportu-

nity for poor people to improve their livelihoods from 

social and economic growth.





TOTAL OUTREACH 
FINANCIAL INCLUSION FUNDS

12.9
million clients

total lifetime of 
funds

75%
female clients

56%
rural clients

10.4
million clients

current



5,257
USDm

loan portfolio

2,553
USDm

savings portfolio

3,203
branches

USDm
income generating 

activities

4,552
Agricultural

activities

14%





DANISH MICROFINANCE 
PARTNERS (FUND I)
BANCOSOL, Bolivia 

CREDINKA, Peru 

BAOBAB, Africa/China 

AAVISHKAAR GOODWELL FUND II, India 

PRÓSPERO MICROFINANZAS FUND, Latin America

EXITS: SATIN CREDITCARE, India



In February, 1992 BancoSol was established with a 

client base of 22,000 borrowers and a portfolio of 

USD 5.2 million. At that time, there were only few 

institutions in Bolivia focusing on the development 

of the microenterprise sector, and after some years 

BancoSol more or less had a monopoly in the granting 

of loans to micro entrepreneurs. Today, BancoSol 

has become one of the main financial entities in the 

country. BancoSol is regulated and supervised by the 

ASFI (Bolivian financial regulator) and the Bolivian 

stock exchange. Danish Microfinance Partners (Fund 

I) invested in BancoSol in 2011.

In the following, the environmental, social and gover-

nance impact of BancoSol is presented. 

ENVIRONMENTAL IMPACT
The focus on mitigating climate risks is slowly in-

creasing, and BancoSol continues to focus on redu-

cing the use of water and electricity and recycling. 

For example, the bank has installed timers in outside 

lighting and air condition systems leading to a reduc-

tion in the use of energy. BancoSol has also imple-

mented video conference systems to reduce traveling 

and contribute to the reduction of pollution. It has re-

duced the number of printouts and photocopies. 

BancoSol also follows an exclusion list aligned with 

that of the IFC Exclusion List, including activities which 

are harmful to the environment, among other things. 

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

BANCOSOL, Bolivia

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the 

processes in place for protecting the clients. Banco-

Sol is certified by the Smart Campaign signifying that 

the company complies with all seven client protection 

principles. 

i. Appropriate product design and delivery

BancoSol offers a wide portfolio of products:

  Loans for micro, small and medium enterprises, 

incl. agricultural activities

  Housing and car loans

  Consumer loans

  Savings accounts, also for children

  Fixed term deposits

  Life insurance

  Mobile bank services, credit card, remittances

Loan distribution:
Income generating activities: 78%
Agricultural activities: 4.9%

ii. Prevention of overindebtedness

BancoSol has incorporated efficient policies on the 

prevention of overindebtedness. The process inclu-

des a complete analysis of the clients’ ability to repay 

BancoSol 
presence

14  BANCOSOL 



OUTREACH

985,769
clients

101
branches

48%
female clients

13%
rural clients

1,610
USDm

loan portfolio 

savings portfolio 

1,295
USDm

5,839
USD

average ticket size
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loans and a check-up in the central risk register, inclu-

ding the spouse and guarantor. Clients are not allo-

wed to have loans in more than two other institutions, 

and the client cannot have more than three current 

loans in BancoSol. Repayment insurance is mandatory 

for all borrowers. The process always includes a vi-

sit to the business and the residence of the clients to-

gether with an evaluation of the clients’ income, ex-

penses and equity. All loans must be approved by the 

credit committee.

The portfolio at risk indicator PAR>30, an indicator for 

loans overdue by 30 days, is 0.63 percent, which is lo-

wer than the peers.

iii. Transparency

In the loan contract, BancoSol includes information on  

total loan amount, total cost of loan, effective interest 

rate, payment plan etc. Additionally, all pricing infor-

mation and conditions are displayed in every branch 

and on the website. During the loan appraisal, terms 

and conditions are also explained verbally to clients. 

iv. Responsible pricing

Loans for income generating activities have an average 

interest rate of 11.5 percent. The duration of the loan 

is typically 41 months on microloans and 91 months 

on small and medium enterprise loans. 

v. Fair and respectful treatment of clients

BancoSol has a code of conduct and an ethical code 

outlining the responsibility of employees to treat cli-

ents respectfully. Clients are also provided with mate-

rial describing the code of conduct of the employees 

and the clients rights in case of any maltreatment. 

Collection practices are outlined in a formal collec-

tion policy.  

vi. Privacy of client data

A system for the protection of both digital and hard 

copy client data is implemented. A clause is also inclu-

ded in the loan contract granting BancoSol permission 

to use client data for specific purposes.     

BancoSol’s contribution to the
SUSTAINABLE DEVELOPMENT GOALS

Provision of micro and small loans to 

people in the low income group

Financial education for school children 

and clients

Inclusion of women in financial ser-

vices and employment

Access to financial services empower 

the previously unincluded and pro-

mote social and economic equality

Job creation in company and with bor-

rowers

Access for micro and small enterpri-

ses to financial services

16  BANCOSOL 

Loans to small-scale farmers 



the children with values such as excellence, responsi-

bility and punctuality. 

2,500+ 
participants in music and soccer 

program

AulaSol

This includes two separate programs, one for school 

children and one for clients. Through workshops, 

BancoSol seeks to instil the importance of saving in 

school children. AulaSol for clients was initiated with 

the goal of developing the financial skills and creating 

knowledge on financial planning, savings and the re-

sponsible use of credit products. 

CorreSol 

A program created to initiate a healthy lifestyle 

through physical activity, primarily running. The three 

most famous pedestrian routes create the setting for 

three races. 

AccionSol 

A donation program directed at the part of the popu-

lation with limited resources and needs economic sup-

port to cover medical help. 

4. EMPLOYMENT

BancoSol employs 3,087 people of which 48 percent 

are female. The company has implemented a training 

program for employees.

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

BancoSol’s corporate governance has been evaluated 

internally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). The company 

was evaluated on five parameters: 

vii. Mechanisms for complaint resolution

BancoSol has sound complaint mechanisms in place, 

and clients can file complaints via a call center, an 

online form and in person. The call center FonoSol is 

open 24 hours a day. Complaints are registered and 

automatically forwarded to operations management.

3. COMMUNITY DEVELOPMENT

Financial education

BancoSol has established a financial education pro-

gram focusing on financial services, risks, rights of 

the borrowers, complaints mechanism etc. Through 

the program, BancoSol hosts workshops, and clients 

are also able to access information online. 

They have also set up a financial education program 

for school children in primary school and for high 

school students. The educational classes focus on, 

among other things, the importance of savings and 

basic financial themes. 

23,000+ 
participants in financial education 

classes

BancoSol also has several social programs for the be-

nefit of clients and the surrounding community. 

Milla Extra 

A volunteer program through which the employees of 

BancoSol are able to carry out volunteer work in the 

community. 

CopaSol 

A soccer training program for school children through 

which the bank seeks to strenghten and provide he-

althy values in school children. 

ClaveSol 

A music program teaching children how to play instru-

ments such as the violin, viola, cello and double bass 

in the ClaveSol workshops. BancoSol seeks to provide 

 BANCOSOL  17 



18  BANCOSOL 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure 

  treatment of minority shareholders

On all five parameters BancoSol has best internatio-

nal practices in place.

Board composition

The board of directors comprises 13 members of 

which 6 are female, constituting 46 percent. 

BancoSol has adopted a gender policy covering the 

board of directors and all management positions in 

order to promote diversity and increase the percen-

tage of the misrepresented sex.

INTERNATIONAL STANDARDS & SOCIAL RATING 

In 2014 BancoSol was certified by the Smart Campaign 

and was re-certified by MicroFinanza in July 2017.





Credinka’s 
presence

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Credinka offers a wide portfolio of products:

  Various loan types

  Loan for women entrepreneurs

  Savings accounts and fixed deposits

  Insurance, incl. health insurance

  Other financial services such as debit cards and 

money transfers 

Loan distribution:
Income generating activities: 82%
Agricultural activities: 12%

 

ii. Prevention of overindebtedness

Credinka has implemented relevant measures to pre-

vent overindebtedness. The institution verifies the 

credit history and the debt of potential clients, their 

spouse and guarantors. Information is gathered from 

the central register of risk and credit bureaus. In Peru, 

it is mandatory for all loan clients to have a life insu-

rance when taking a loan. 

20  CREDINKA

CREDINKA, Peru

Credinka is a financial institution formed in 1994 as a 

rural co-op as a response to the great need of easily 

accessible financial services, primarily aimed at the 

population of the rural sector with the objective of 

improving their way of life. Credinka is specialized in 

offering financial services within microfinance and 

small and medium enterprises. Credinka is regulated 

and supervised by the SBS (Peruvian Financial Regu-

lator), the Central Reserve Bank of Peru (BCRP) and 

by the SMV (Superintendence of stocks and securi-

ties). Danish Microfinance Partners (Fund I) invested 

in Credinka in 2013.

In the following, the environmental, social and gover-

nance impact of Credinka is presented. 

 

ENVIRONMENTAL IMPACT
Credinka works continuously on minimizing the ef-

fects of its operations on the climate by using materi-

als with the least impact on the environment; educa-

ting, involving and giving a sense of responsibility to 

clients and the communities in general on taking care 

of the environment; and complying with the existing 

environmental regulations applicable for financial in-

stitutions. In general, Credinka is working on redu-

cing its use of paper, water, electricity etc.

Credinka also has an exclusion list aligned with that 

of the IFC, defining the types of activities it will not 

lend money to, including activities which are harmful 

to the environment, among other things.

 

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 



153,317
clients

73
branches

49%
female clients

15%
rural clients

252
USDm

loan portfolio 

savings portfolio 

183
USDm

3,363
USD

average ticket size
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The portfolio at risk indicator PAR>30, an indicator for 

loans overdue by 30 days, is 4.4 percent for Credinka. 

iii. Transparency   

Prices and loan conditions are displayed on the web-

site and communicated to clients during the loan ap-

praisal process. Clients can at all times access informa-

tion on costs which are displayed in the branch offices.

iv. Responsible pricing

The interest rate varies between loan types. The rate 

ranges between 16.8-25.0 percent p.a. on loans to 

small enterprises depending on loan amount. For mi-

croenterprises the average interest rate is 36.1 percent 

p.a. The duration of the loan is typically 13 months 

on microloans and 31 months on small and medium 

enterprise loans. 

v. Fair and respectful treatment of clients

A code of conduct has been established outlining the 

conduct towards clients.  

vi. Privacy of client data

Credinka has a policy on the privacy and protection 

Provision of micro and small loans to people 

in the low income group

Skill training and financial education

Inclusion of women in financial services and 

employment, and loan type for women only

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Job creation in company and with borrowers

Access for micro and small enterprises to fi-

nancial services

Credinka’s contribution to the
SUSTAINABLE DEVELOPMENT GOALS

22  CREDINKA
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of personal data. The policy ensures that Credinka is 

permitted by clients to use and process relevant data. 

Any changes to the policy are communicated on the 

website.

vii. Mechanisms for complaint resolution

Credinka has in place a sound process for filing com-

plaints. The complaint process is described online, and 

clients can complaint via a form on the website, in per-

son in the branches, via letter or a designated email. 

3. COMMUNITY DEVELOPMENT

Credinka’s main focus is on financial education and 

supporting the clients and population living in the col-

dest parts of the Andes, Puno. 

Financial education

The company continues its collaboration with Elevate 

Business, a business management and financial liter-

acy training company. The project was launched in 

March 2017. Elevate Business provides training to cli-

ents and empowers small business owners with the 

tools needed to improve and grow a sustainable busi-

ness over a period of six months. Read more about 

the program on page 24.

Supporting local communities

Since 2017, Credinka has cooperated with the organi-

zation Kusimayo organizing the campaign ”Casa Ca-

liente Limpia” focusing on heating houses with clean 

and healthier energy sources. The goal is to be able 

to provide 120 houses with heating from solar panels 

which will increase the temperature inside the houses 

by 10ºC and reduce the toxic gasses used for cooking. 

In 2018, two houses were provided with the new hea-

ting system. 

4. EMPLOYMENT 

Credinka employs 1,131 people of which 47 percent 

are female. 

Credinka has in place a human ressources policy inclu-

ding information on salary scale, non-discriminatory 

practices, whistle-blowing, anti-harassment and trai-

ning, work environment etc. Introductory training is 

provided to all new employees, and in general emplo-

yees are provided with relevant training. Health and 

medical examinations are offered to all employees. 

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Credinka’s corporate governance has been evaluated 

internally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). The company 

was evaluated on five parameters: 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders

On all five parameters Credinka has best internatio-

nal practices in place. 

Anti-money laundering and anti-corruption

Credinka has policies in place on anti-corruption as 

well as the prevention of money laundering and finan-

cing of terrorism. 

Board composition

The board of directors has seven members, but no 

female board members. The Fund is encouraging 

Credinka to change this.  

INTERNATIONAL STANDARDS & SOCIAL RATING 

Credinka is an endorser of the Smart Campaign sho-

wing its commitment to the Client Protection Princip-

les. Read more about the standards in Appendix II.

CREDINKA  23 
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CASE STORY: FINANCIAL EDUCATION

24  CREDINKA

Since 2017, Credinka has been cooperating with Ele-

vate Business, a business management and financial 

literacy training company. Elevate Business provides 

training to clients and empowers small business ow-

ners with the financial tools needed to improve and 

grow a sustainable business.

Financially educating the clients is a win-win. Apart 

from empowering small entrepreneurs to grow a pro-

fitable business, the financial education also contri-

butes to mitigating several of the industry risks by lo-

wering default and delinquency rates, increasing client 

satisfaction and loyalty and strengthen the growth of 

clients’ businesses. For borrowers participating in the 

program, the portfolio at risk, PAR>30, has been re-

duced with 3.5x from 1.45 percent to 0.42 percent.

Necessity entrepreneurs

Borrowers are typically so-called necessity entrepre-

neurs and often lack formal business management, 

experience and financial literacy training. The neces-

sity entrepreneurs are individuals who start a small 

business because they need to. They range from small 

street vendors and mechanics to university-educated 

individuals with little or no access to employment that 

meets their needs. In order to provide for their fami-

lies, their only opportunity to generate an income is 

to start a small, income-generating activity. 

Benefits

Over a period of six months, clients, who are enrolled 

in the program, gets monthly group workshops, vi-

sits, business diagnostics and access to Elevate’s mo-

bile technology for e-learning possibilities and finan-

cial record-keeping.  

Every program participant is paired with an emplo-

yee from Elevate, who functions as a personal busi-

ness management coach and provides personalized 

training for the borrower’s business. Borrowers also 

participate in group workshops with 20-25 borrowers 

and receive training in sales, financial records, taxes, 

HR and formalization. 

Borrowers also have access to an app, PYME Connect, 

which includes an online learning universe including 

videos, case studies, behavior change nudges and ac-

cess to practical tools to manage the finances of their 

business. 

2000+
beneficiaries
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BAOBAB

China

Madagascar

Senegal Nigeria

Mali

Ivory Coast

Tunisia

Zimbabwe

Burkina Faso

DR Congo

Baobab (previously Microcred) was founded in 2005 

through the initiative of Mr. Arnaud Ventura, founder 

and CEO, together with Positive Planet (previously Pla-

Net Finance) and shareholders. Baobab is the leading 

digital financial inclusion group focusing on serving 

individuals as well as micro and small businesses in 

Africa and China. Baobab provides simple, affordable 

and easy access to financial services for people under-

served by traditional banks. Baobab is regulated and 

supervised by the AMF (Autorité des Marchés Finan-

ciers). The subsidiaries operating in African countries 

and China are also regulated and licensed by local fi-

nancial supervisory authorities. Danish Microfinance 

Partners (Fund I) invested in Baobab in 2013.

In the following, the environmental, social and gover-

nance impact of Baobab is presented. 

ENVIRONMENTAL IMPACT
Baobab is committed to preserving the environment 

and promoting awareness on environmental issues. 

Baobab has introduced a strategy for 2013-2020 for 

creating products financing the production, distribu-

tion, sale or purchase of goods and services with high 

environmental value. In addition, various subsidiaries 

organize campaigns tailored to the needs of the coun-

try in which they operate.

All loans are classified into three categories: 

(A) loans causing direct harm on the environment

(B) loans that cause indirect harm to the environment

(C) loans with minimal impact

The financing of class A products is prohibited and 

the limit for financing class B products is 10 percent 

of the total portfolio.

Commercial officers assess the environmental perfor-

mance of activities in their initial information gathe-

ring. The rejection of loan applications for the funding 

of activities included on the exclusion list takes place 

at the end of the assessment, and as a last resort by 

the credit committee.

Baobab is committed to avoiding financing activities 

listed on the IFC Exclusion List. These include activi-

ties which are illegal or harmful to the environment, 

among other things.

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Baobab offers a wide portfolio of products:

  Micro and small and medium enterprise loans

  Savings accounts, term deposits, current ac-

counts

  Money transfer, withdrawal cards and cheques

  Life insurance, health insurance and inventory 

protection 

BAOBAB, Africa/China
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OUTREACH

877,723
clients

1,122
branches

44%
female clients

11%
rural clients

798
USDm

loan portfolio 

savings portfolio 

270
USDm

3,777
USD

average ticket size
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Baobab’s contribution to the 
SUSTAINABLE DEVELOPMENT GOALS

Provision of micro and small loans to 

people in the low income group

Skill training, via tablets

Inclusion of women in financial services and 

employment

Solar energy loan

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Decent work for all men and women

Access for micro and small enterprises to fi-

nancial services

 

Loan distribution:
Income generating activities: 100% 
Agricultural activities: 2.7%

ii. Prevention of overindebtedness

Baobab has a sound process in place to ensure that 

credit will be offered only if borrowers have demon-

strated an adequate ability to repay.

In the process, Baobab ensures that a maximum of 

70 percent of the monthly repayment capacity is used 

for the repayment of the loan instalment, that future 

indebtedness of the business is less than 60 percent 

and that future total indebtedness is less than 30 per-

cent. When available, credit bureau information is used 

and clients informed about the challenges of overin-

debtedness. 

Furthermore, loan sizes can only increase with a 

demonstrated repayment capacity for the new and 

increased loan. Regular client audits are completed, 

including validation of the consistency of the data, 

e.g. expenses and revenues collected by commercial 

officers and validation of the use of the loan. Loans 

are restructured if clients experience a significant 

Distribution of LifeStraw
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Only Baobab’s financial institutions in countries with 

no cap have higher average interest rates. This is due 

to the fact that they are greenfield in very difficult 

markets, and the cost of capital is substantially higher 

in these countries than in other markets. In addition, 

there is a high level of inflation and smaller loan sizes 

than average. Also, the infrastructure is poor, which 

all in all results in high operating costs. The interest 

rates are in line with the market and less expensive 

than most competitors. Baobab’s financial instituti-

ons also represent a safer and much cheaper alterna-

tive to financing than the traditional black market loan 

sharks. Baobab is aware of the high interest rate and 

is aiming to lower it as soon as a sustainable business 

has been established.

v. Fair and respectful treatment of clients

Baobab has a code of conduct outlining, among other 

things, the recovery methods by the loan officers. 

vi. Privacy of client data

As an endorser of the client protection principles, 

Baobab respects and protects the privacy of client 

data.  

vii. Mechanisms for complaint resolution

Baobab has in place a group circular setting out the 

process of handling claims from clients. In every 

branch, Baobab displays a complaints hotline, an email 

and a suggestion/complaints box. Claims forms are 

available in official and local language in every coun-

try of presence.    

3. COMMUNITY DEVELOPMENT

Through the Baobab+ program, Baobab promotes and 

distributes innovative non-financial products. Baobab 

distributes solar lamps in Senegal, Madagascar and 

Mali; tablets in the Ivory Coast; and the LifeStraw in 

Senegal and the Ivory Coast.

Access to clean energy

In Africa, two thirds of the population does not have 

appropriate access to electricity. Baobab+ addresses 

this issue by making domestic solar solutions available 

reduction in income. Mandatory life insurance is also 

required when taking a loan. 

PAR>30 is the number of loans which are overdue by 

30 days and is used as indicator for overindebtedness. 

For Baobab, it is 2.2 percent.

iii. Transparency

All prices, terms and conditions are displayed on po-

sters in client waiting areas, detailed in leaflets availa-

ble in each branch and listed and explained to clients 

prior to the signature of the contract.

iv. Responsible pricing

Baobab has developed a set of Price Definition Guide-

lines outlining the rules and guidelines on product 

pricing and the effective interest rates (EIR) on loan 

products. All of Baobab’s institutions must implement 

and comply with these guidelines. The pricing policy 

and the interest rates are based on market studies, cli-

ent satisfaction surveys and local regulations, among 

other things. The pricing policy is reviewed on a regu-

lar basis, but minimum annually. 

The EIR on credit vary between the financial institutions 

according to their respective countries. Some of 

the institutions are subject to caps on interests. In 

Senegal, Mali, the Ivory Coast and Burkina Faso the 

cap on EIR is 24 percent p.a. In China the cap is 4xPBOC 

(People’s Bank of China) lending rates. In China, the 

central bank’s most recent interest rate is 4.35 per 

cent. Financial institutions, banks or other lending 

companies are regulated and their interest rates 

may not exceed 17.4 percent. Madagascar, Nigeria, 

Tunisia and Zimbabwe do not operate with caps as 

there is no official restriction of interest rates from the 

government. However, MFIs are still under regulation 

and supervision from the authorities in these countries. 

The interest rates range between 24.0 percent p.a. on 

loan products to SMEs, 30.0 percent p.a. on micro-

loans, and 37.0 percent on other loan types. The du-

ration of the loan is typically 12 months on microloans 

and 14 months on small and medium enterprise loans. 
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quarters. Also, a sales force program focusing on the 

development of selling skills and preparing a new sa-

les force to their job has been implemented.

  

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Baobab’s corporate governance has been evaluated 

internally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). The company 

was evaluated on five parameters:  

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders 

On all five parameters Baobab has best international 

practices in place. Policies on anti-corruption and anti-

fraud are also in place. 

Board composition

The board of directors comprises 11 members of 

which one is female, constituting 9 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

Baobab is an endorser of the the Client Protection Prin-

ciples of the Smart Campaign. Baobab’s Social Perfor-

mance Management (SPM) Policy is based on the Uni-

versal Standards for Social Performance Management 

(USSPM) of the Social Performance Task Force (SPTF). 

Read more about the standards in Appendix II.

and enabling people to have access to light. The lamps 

significantly improve the lives and prolong the activity 

hours of the population by being able to cook, study 

and work beyond the hours of daylight. Additionally, 

people can communicate more freely by being able 

to recharge their phones at any time, independently. 

150,000+ homes
equipped with

solar lamps

Access to clean water

One third of the world’s population does not have ac-

cess to clean water. Through Baobab+, Baobab is the 

official distributor of the LifeStraw in Senegal and the 

Ivory Coast. The LifeStraw filters 99.99% of all bacte-

rias creating easier access to clean water. 

Educational tablets

Baobab+ focuses on education via digital content and 

tools by distributing and financing tablets. In coope-

ration with Foundation Breteau, Baobab+ offers a tab-

let with a selection of educational apps. Baobab+ also 

provides a business tablet with tools enabling entre-

preneurs to record sales, manage inventory etc. The 

plan is to extend the initiative to all its African sub-

sidiaries. 

4. EMPLOYMENT

Baobab employs a total of 4,140 people of which 43 

percent are female. 

An HR policy is in place including covering wages, 

salary scale, non-discrimination practices, whistle-blo-

wer policy, anti-harassment guidelines and training.

Baobab has implemented a training program for 

middle managers to upskill the front and middle ma-

nagers on management, finance, risk, customer re-

lation and strategy, both in operations and head-
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a loan product taken by an individual or an individual 

as part of a self help group or joint liability group for 

housing purposes. Housing refers to repairs, upgra-

ding and incremental housing. Swarna Pragati is re-

gulated and supervised by the RBI (Reserve Bank of 

India). 

In the following, the environmental, social and gover-

nance impact of Aavishkaar is presented. 

ENVIRONMENTAL IMPACT
Aavishkaar has an exclusion list aligned with that 

of the IFC, which defines the types of projects that 

Aavishkaar does not finance, including activities which 

are harmful to the environment.

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview

Aavishkaar Goodwell Fund II (Aavishkaar) is a micro 

venture capital fund providing equity finance and 

hands-on support to enterprises active in the micro-

finance sector. The investment strategy is to provide 

long-term capital and active support to entrepreneu-

rial microfinance institutions either at an early stage 

or at growth stage. The goal is to promote sustaina-

ble development by improving access to affordable 

financial services for the un(der)banked. Danish Mi-

crofinance Partners (Fund I) invested in Aavishkaar 

Goodwell Fund II in 2011.  

Utkarsh

Utkarsh is a microfinance institution providing finan-

cial and non-financial services to the unbanked po-

pulation in the northern states of India. Initially, the 

company offered loans under the joint liability struc-

ture and insurance, but now also provides microenter-

prise loans and micro pension. Utkarsh is regulated 

and supervised by the Reserve Bank of India (RBI).

Arohan

Arohan Financial Services Private Limited is a leading 

non-bank financial institution which is headquartered 

in Kolkata, India. Arohan targets the rural and urban 

poor population in northern and eastern India repre-

senting the country’s underserved states in immense 

demand for financial services. Arohan is supervised by 

the Reserve Bank of India (RBI) and is part of the Mi-

crofinance Institution Network (MFIN) a self-regulated 

institution recognized by the RBI. Read more about 

Arohan on page 56.

EPS - Electronic Payment Services

EPS offers outsourced ATM services and related retail 

channel services to banks and financial institutions 

across India and has become the preferred partner of 

public sector banks (PBS) in the state of Maharashta.

Swarna Pragati Housing Microfinance

Swarna Pragati provides access to affordable housing 

in rural India. Housing microfinance can be defined as 

AAVISHKAAR GOODWELL FUND II, India
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Aawishkaar’s 
presence
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OUTREACH

3.9
million clients

1,099
branches

99%
female clients

39%
rural clients

1,276
USDm

loan portfolio 

savings portfolio 

547
USDm

326
USD

average ticket size



2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients.

 

i. Appropriate product design and delivery

The institutions offer a wide portfolio of products:

  Micro, small and medium enterprise loans

  Deposits

  Insurance

  ATM solutions

  Housing loans

 

ii. Prevention of overindebtedness

As endorser the client protection principles of the 

Smart Campaign, Aavishkaar is committed to ensu-

ring that the portfolio companies have sound credit 

process to determine that clients have the capacity 

to repay without becoming overindebted. In addition, 

Aavishkaar has implemented and monitors internal 

systems that support the prevention of overindebted-

ness and fosters efforts to improve market level credit 

risk management such as credit information sharing.

PAR>30 is the percentage of loans which are over-

due by more than 30 days. For the portfolio compa-

nies of Aavishkaar, PAR>30 ranges between 4.0 and 

10.0 percent. 

iii. Transparency

Portfolio companies are required to be transparent 

according to the client protection principles. Pricing, 

terms and conditions should be set in a way that is af-

fordable to the clients while allowing for financial insti-

tutions to be profitable. Most of the portfolio compa-

nies of Aavishkaar have participated in the pricing data 

research of MFTransparency, a global initiative for fair 

and transparent pricing in the microfinance industry.

 

iv. Responsible pricing

The interest rates p.a. range between 20-26 percent.

The duration of loans vary between companies. 

Utkarsh’ loans typically have a tenure between 12 

months and 10 years. In Arohan, the duration of the 
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Aavishkaar’s contribution to the 
SUSTAINABLE DEVELOPMENT GOALS

Provision of micro and small loans to 

people in the low income group

Skill training

Inclusion of women in financial ser-

vices and employment

Water sanitation plant, sanitation loan

Solar energy loan

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Decent work for all men and women

Health checks and training

Access for micro and small enterprises to 

financial services

Loans to small-scale farmers 



loan is typically 12-24 months on income generating 

loans and sanitation loans. 

v. Fair and respectful treatment of clients

The majority of the portfolio companies are members 

of the Microfinance Institutions Network (MFIN) and 

follow the Common Code of Conduct developed by 

Sa-Dhan (the Association of Community Development 

Finance Institutions) and MFIN. This ensures that the 

clients’ rights are protected, and that they are treated 

in an ethical manner. Swarna Pragati has formulated 

a fair practice code which is pursuant to the national 

guidelines issued by the National Housing Bank (NHB) 

on fair practices for housing finance companies.

vi. Privacy of client data

The codes of conduct and fair practices code which 

are aligned with the guidelines of MFIN include a set 

of guidelines on the privacy of client data.

vii. Mechanisms for complaint resolution

Sound procedures for complaint mechanism are in 

place. Typically, the process for complaint mecha-

nism is displayed in the branches in local language, 

and also described online where a toll free helpline is 

also displayed. 

3. COMMUNITY DEVELOPMENT

Several of the portfolio companies provide non-finan-

cial services and community development programs 

to their clients. Focus is in particular on financial edu-

cation, financial literacy and the empowerment of wo-

men. Healthcare programs are also provided to clients. 

Utkarsh, Financial education

The company has initiated several activities to the 

benefit of their clients. Through the Utkarsh Welfare 

Foundation, Utkarsh offers financial education 

programs with the goal of building financial decision 

making capabilities through information, instructions 

and advice. 

Utkarsh’ Dialogue on Business program for micro busi-

nesses is an award-winning business skills training 
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procedures of the portfolio companies and the fund 

itself. 

Board composition

The board of directors combined for all companies  

comprises 31 members of which 5 are female, consti-

tuting 16 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING  

Aavishkaar requires its portfolio companies to adopt 

and implement the Client Protection Principles of 

the Smart Campaign or any acceptable alternative. 

Aavishkaar is itself an endorser of the Smart 

Campaign. Arohan is certified by the Smart Campaign 

Client Protection Principles, and Utkarsh has endorsed 

the principles. Additionally, Utkarsh is a member of the 

Social Performance Task Force.

In India, all the microfinance institutions are expected 

to follow the Fair Practices Code of the Reserve Bank 

of India (RBI) which defines the terms for loan appli-

cation and processing, loan appraisal and terms, dis-

bursement of loans, interest rates charged, Know Your 

Customer guidelines, grievance redressal and informa-

tion sharing with the customer. All Aavishkaar portfo-

lio companies are compliant with RBI guidelines. 

Furthermore, Aavishkaar follows the UN-backed Prin-

ciples for Investors in Inclusive Finance (PIIF) with fo-

cus on sustainable and responsible investments. The  

PIIF are housed within the UN-supported Principles 

for Responsible Investment (PRI) initiative. Read more  

about the standards in Appendix II.

  

program developed by Accion. The workshops are ba-

sed on real situations of the participants and the tea-

ching methods are aimed at people who may not learn 

effectively in a traditional classroom set-up.

The foundation has also launched a so-called mega 

camp and began to implement series of camps on di-

gital financial literacy in May 2017. More than 500 be-

neficiaries participated in the camp, and more than 

25,000 have attended the digital financial literacy 

camps. 

Another focus area of Utkarsh is the village develop-

ment program. The program seeks to identify villages 

which are in need of an intervention to enhance their 

standard of living and focuses on self-reliance and ca-

pacity building. Since inception of the program, 3,900 

clients have benefitted.

Arohan 

Arohan focuses in particular on skill training, finan-

cial education, sanitation and healthcare. Read more 

about Arohan on page 56.

4. EMPLOYMENT

32 people are employed at Aavishkaar Goodwell, and 

the total number of staff of the portfolio companies 

is 7,917. 

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Anti-corruption and anti-money laundering

Aavishkaar has a set of anti-corruption guidelines 

and anti-money laundering (AML) guidelines. The 

purpose of these guidelines is to identify and avoid 

corrupt, fraudulent, coercive, collusive and obstructive 

practices in operations. Aavishkaar has appointed 

an anti-money laundering officer who is part of the 

investment committee and responsible for the AML 





El Salvador 

Ecuador 

Peru 
Bolivia 

Honduras 

Próspero Microfinanzas Fund (Próspero or the fund) 

is designed to bring strong, regionally based equity 

management capabilities to the many parts of Latin 

America lacking well-established, high-performing mi-

crofinance institutions (MFIs). Próspero was formed 

by Grassroots Capital Management and Bolivian In-

vestment Management (BIM) with the purpose of ma-

king equity and equity-like investments in early and 

intermediate stage MFIs in Latin America and the Ca-

ribbean. 

Próspero has dual goals of providing a competitive 

financial return to its investors and contributing to 

positive social impact to clients through its portfo-

lio investments. The fund achieves the objectives by 

focusing on MFIs dedicated to serving the less pene-

trated microfinance markets and unbanked or under-

served populations, and working with investee MFIs 

to enhance their social performance management and 

improve their ability to measure and report on social 

performance. Danish Microfinance Partners invested 

in Próspero in 2011.

ODEF Financiera, Honduras

ODEF Financiera was established in 1985 as a private 

organization carrying out social activities within agri-

culture, environment and education for women. In 

1989, the company began its first loan activities and 

has since then developed into a well-established fi-

nancial institution providing financial services within 

credit and savings. ODEF is regulated and supervised 

by the CNBS (Honduras financial regulator) and the 

BCH (Honduras Central Bank).

Optima Servicios Financieros, El Salvador

Optima was founded in 2009 and is a well-established 

financial institution providing a variety of loans for mi-

cro and SMEs, housing loans, agricultural loans and 

consumer loans. Optima is regulated and supervised 

by the SSF (Financial regulator in El Salvador).

 

PRÓSPERO MICROFINANZAS FUND,
Latin America

FACES, Ecuador

Faces is a small microfinance institution with focus 

on providing microcredit and non-financial services 

to agricultural producers and micro entrepreneurs. 

FACES is supervised by the SEPS (Economic superin-

tendence - NGO and Cooperatives financial regulator).

Acceso Crediticio, Peru

Acceso was established in 1999 and began its ope-

rations in 2001. The company provides auto loans to 

both private individuals as well as businesses. Acceso  

is regulated and supervised by the SBS (Peruvian fi-

nancial regulator).

Cidre, Bolivia

Cidre is a small private organization founded in 1981 

with focus on microfinance to agricultural producers 

as well as to micro and small rural businesses. Cidre 

provides a series of loan types and insurances and is 

regulated and supervised by the ASFI (Bolivian finan-

cial regulator).

Sembrar Sartawi, Bolivia

Sembrar Sartawi is an NGO offering individual and 

group microloans and is in the process of obtaining 

its financial institution operating license to be regu-
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OUTREACH

153,767
clients

160
branches

46%
female clients

54%
rural clients

534
USDm

loan portfolio 

savings portfolio 

30
USDm

3,472
USD

average ticket size
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lated by the ASFI (Bolivian financial regulator). It was 

established in 1991 with the goal to support and de-

velop small agricultural producers and provide small 

loans to the unbanked part of the Bolivian population.

In the following, the environmental, social and gover-

nance impact of Próspero is presented. 

ENVIRONMENTAL IMPACT
Próspero has an exclusion list, aligned with that of the 

IFC, which is part of the environmental and social ma-

nagement policy. Prior to investment, portfolio compa-

nies in the fund are evaluated to ensure that they do 

not as a minimum operate within the activities listed 

on the exclusion list, including activities that are harm-

ful to the environment. 

Climate mitigation and adaptation

In addition, the portfolio companies of Próspero are 

increasing their awareness and focus on the effects of 

climate change and the impact on the clients. In Cen-

tral America, the population is particular vulnerable 

and exposed to the climate change due to poverty and 

lack of technology and resources. The majority of the 

clients in Próspero’s portfolio companies are genera-

ting an income from agriculture, and they have been 

affected by the increasing temperatures, among other 

things. In general, the companies offer agricultural in-

surance and livestock insurance as a measure to pro-

tect clients and their income. 

Cidre, Bolivia, and Acceso, Peru, have designed credit 

products for greenhouse gas mitigation, and Sartawi, 

Bolivia, has worked on developing agricultural insu-

rance products, while ODEF, Honduras, is looking to 

do the same. Sartawi has also established the ”Agro-

infonet”, a system that shares agricultural informa-

tion such as good practices, climate information etc. 

via sms. ODEF is also looking into developing a data-

driven risk mitigation tool.
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Provision of micro and small loans to 

people in the low income group

Financial education

Health education and medical exami-

nations

Inclusion of women in financial ser-

vices and employment

Access to financial services empower 

the previously unincluded and pro-

mote social and economic equality

Decent work and job creation for all 

men and women

Loans and technical assistance to 

small-scale farmers 

Access for micro and small enterpri-

ses to financial services

Strengthening adaptation capacity 

and creating awareness on climate 

change mitigation and adaptation

Próspero’s contribution to the
SUSTAINABLE DEVELOPMENT GOALS



SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients.

i. Appropriate product design and delivery

The companies offer a wide portfolio of products:

  Micro, small and medium enterprise loans

  Agricultural loans

  Housing finance 

  Consumer loans
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  Insurance products

  Deposits

 

ii. Prevention of overindebtedness

The portfolio companies follow the SPTF Standards 

and are endorsers of the Smart Campaign which both 

address the prevention of overindebtedness. The 

companies all use credit bureaus to ensure clients do  

not have too many loans prior to loan granting. 

PAR>30 is the number of loans which are overdue by 

30 days and is used as indicator for overindebtedness. 

For the portfolio companies of Próspero it ranges bet-

ween 2.1 and 5.8 percent.

iii. Transparency

The companies are overall transparent and display 

terms, conditions and costs on the respective webpa-

ges.

 

iv. Responsible pricing

The interest rates p.a. on loans vary from company to 

company and range between 18.5 and 28.8 percent.
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knowledge of clients through simple and practical in-

formation; the development of learning tools and ex-

panding the range of information channels. 

4. EMPLOYMENT

The total number of staff employed by the portfolio 

companies is 2,069 of which 42.8 percent are female.

GOVERNANCE
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

In April 2017, the portfolio companies of Próspero 

were rated by the credit bureau GIIRS. They all recei-

ved high scores within governance demonstrating a 

high commitment to a strong governance structure 

and a high level of overall transparency. Próspero also  

takes a board seat, or an observer seat, and plays an 

active role in the board of directors of the portfolio 

companies.

Board composition

The board of directors combined for all companies  

comprises 18 members of which two are female, con-

stituting 11 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

Próspero is an endorser of the Client Protection Prin-

ciples of the Smart Campaign. All of the institutions 

have also endorsed the Smart Campaign. Próspero 

also requires investees to adhere to the Universal Stan-

dards for Social Performance Management by the So-

cial Performance Task Force (SPTF Standards) and has 

already incorporated key aspects of the SPTF Stan-

dards into the due diligence process. Read more about 

the standards in Appendix II.

The companies are increasingly integrating fintech to 

collect borrower information and automate the credit 

process contributing to reducing costs. The duration 

of microloans is typically 24 months.

v. Fair and respectful treatment of clients

The companies all ensure a fair and respectful treat-

ment of clients.

vi. Privacy of client data

Companies are committed to protecting the data of 

the clients as endorsers of the client protection prin-

ciples of the Smart Campaign.

vii. Mechanisms for complaint resolution

Overall, the portfolio companies have sound procedu-

res for complaint resolution such as toll free numbers, 

written forms and email.

3. COMMUNITY DEVELOPMENT

Financial education

Cidre has established a financial education program 

for both clients and non-clients. The program focu-

ses on subjects such as savings, rights as a loan taker, 

what to be aware of when taking a loan and compla-

int mechanisms. In 2018, 5,000 clients participated in 

class room teachings. In addition, an informative cam-

paign on financial education was launched in the se-

cond half of 2018 and information distributed through 

various online channels. On the company webpage, 

financial education presentations are also available. 

ODEF has a program on financial education to clients 

focusing on topics such as making a budget, tips for 

saving, insurance management, loan management and 

managing finances. Additionally, ODEF has provided 

technical courses and assistance to clients and poten-

tial clients living in rural areas. 

Sembrar Sartawi has developed a plan for financial 

education with the objective to protect and inform the 

clients of their rights and possibilities. The plan inclu-

des training the staff on handling the lacking finan-

cial culture and knowledge of the clients; improve the 
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ABOUT DIVISO GRUPO FINANCIERO

Diviso Grupo Financiero (Diviso) is a Peruvian financial 

holding company established in 2003. The company 

provides a wide variety of products and financial ser-

vices through its subsidiaries which encompass the 

financial institution Credinka, the asset management 

company Diviso Fondos (mutual fund) and the stock-

broker company Diviso Bolsa. The main asset of Diviso 

is Credinka in which Diviso holds 82 percent owner-

ship. Diviso Grupo Financiero is regulated and super-

vised by the SMV (Peruvian Superintendence of stocks 

and securities). MIFIF II invested in Diviso in 2015.

Credinka was formed in 1994 as a rural co-op as a re-

sponse to the great need of easily accessible financial 

services, primarily aimed at the population of the ru-

ral sector with the objective of improving their way of 

life. Credinka is specialized in offering financial ser-

vices within microfinance and small and medium en-

terprises. Credinka is regulated and supervised by the 

SBS (Peruvian Financial Regulator), the Central Reserve 

Bank of Peru (BCRP) and by the SMV (Superintendence 

of stocks and securities). 

In the following, the environmental, social and gover-

nance impact of Diviso Grupo Financiero and Credinka 

is presented. 

ENVIRONMENTAL IMPACT
Diviso is a member of PIR (Programa de Inversión Re-

sponsable), a program for promoting investment po-

licies and practices that incorporate environmental 

aspects among other things. 

SOCIAL IMPACT
In the following, the social indicators are presented. 

Outreach, Client protection and Community develop-

ment are reported for Credinka only, and Employment 

is reported for Diviso. 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH - CREDINKA

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION - CREDINKA

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Credinka offers a wide portfolio of products:

  Various loan types

  Loan for women entrepreneurs

  Savings accounts and fixed deposits

  Insurance, incl. health insurance 

  Other financial services such as debit cards and 

money transfers 

Loan distribution:
Income generating activities: 82%
Agricultural activities: 12%

 

ii. Prevention of overindebtedness

Credinka has implemented relevant measures to pre-

vent overindebtedness. The institution verifies the 

credit history and the debt of potential clients, their 

spouse and guarantors. Information is gathered from 

the central register of risk and credit bureaus. In Peru, 

DIVISO GRUPO FINANCIERO, Peru



OUTREACH - CREDINKA

153,317
clients

73
branches

49%
female clients

15%
rural clients

252
USDm

loan portfolio 

Savings portfolio 

183
USDm

3,363
USD

average ticket size
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Provision of micro and small loans to people 

in the low income group

Skill training and financial education

Inclusion of women in financial services and 

employment

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Job creation in company and with borrowers

Access for micro and small enterprises to fi-

nancial services

Credinka’s contribution to the
SUSTAINABLE DEVELOPMENT GOALS

Loans to small-scale farmers 
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it is mandatory for all loan clients to have a life insu-

rance when taking a loan. 

The portfolio at risk indicator PAR>30, an indicator for 

loans overdue by 30 days, is 4.4 percent for Credinka. 

iii. Transparency   

Prices and loan conditions are displayed on the web-

site and communicated to clients during loan apprai-

sal process. Clients can at all times access information 

on costs as these are displayed in the branch offices 

and through the regulator.

iv. Responsible pricing

The interest rate varies between loan types. The rate 

ranges between 16.8-25.0 percent p.a. on loans to 

small enterprises depending on loan amount. For mi-

croenterprises the average interest rate is 37.1 percent 

p.a. The duration of the loan is typically 13 months on 

microloans and 31 months on small and medium en-

terprise loans. The duration of the loan is typically 13 

months on microloans and 31 months on small and 

medium enterprise loans. 



DIVISO GRUPO FINANCIERO  49 

Diviso has an HR policy including information on 

salary scale, non-discrimination, whistle-blowing and 

training, among other things. Introductionary training 

is provided to all new employees, and training on anti-

corruption measures, code of conduct, risk etc. is pro-

vided to all employees on a regular basis. 

 

GOVERNANCE
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Diviso’s corporate governance has been evaluated in-

ternally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). The company 

was evaluated on five parameters: 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders

On all five parameters Diviso has best international 

practices in place. Diviso and Credinka also have po-

licies on anti-corruption and the prevention of money 

laundering and financing of terrorism. 

Board composition

The board of directors of Diviso Grupo Financiero 

comprises 22 members of which two are female, con-

stituting 9 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

Diviso is a member of PIR (Programa de Inversión Re-

sponsable), a program for promoting investment po-

licies and practices that incorporate environmental, 

social and governance aspects. With this participa-

tion, Diviso is able to better set the standards the 

company must achieve to be a responsible and su-

stainable company. Credinka is an endorser of the Cli-

ent Protection Principles of the Smart Campaign.

v. Fair and respectful treatment of clients

A code of conduct has been established which outli-

nes the conduct towards clients.  

vi. Privacy of client data

Credinka has a policy on the privacy and protection 

of personal data. The policy ensures that Credinka is 

permitted by clients to use and process relevant data. 

Any changes to the policy are communicated on the 

website.

vii. Mechanisms for complaint resolution

Credinka has in place a sound process for filing com-

plaints. The complaint process is described online, and 

clients can complain via a form on the website, in per-

son in the branches, via letter or a designated email. 

3. COMMUNITY DEVELOPMENT

Credinka’s main focus is on financial education and 

supporting the clients and population living in the col-

dest parts of the Andes, Puno. 

Financial education

The company continues its collaboration with Elevate 

Business, a business management and financial liter-

acy training company. The project was launched in 

March 2017. Elevate Business provides training to cli-

ents and empowers small business owners with the 

tools needed to improve and grow a sustainable busi-

ness over a period of six months. Read more about 

the program on page 24.

Supporting local communities

Since 2017, Credinka has cooperated with the organi-

zation Kusimayo organizing the campaign ”Casa Ca-

liente Limpia” focusing on heating houses with clean 

and healthier energy sources. The goal is to be able 

to provide 120 houses with heating from solar panels 

which will increase the temperature inside the houses 

by 10ºC and reduce the the toxic gasses used for coo-

king. In 2018, two houses were provided with the new 

heating system. 

4. EMPLOYMENT - DIVISO 

Diviso Grupo Financiero employs 1,177 people of 

which 47 percent are female.
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Baobab (previously Microcred) was founded in 2005 

through the initiative of Mr. Arnaud Ventura, founder 

and CEO, together with Positive Planet (previously Pla-

Net Finance) and shareholders. Baobab is the leading 

digital financial inclusion group focusing on serving 

individuals as well as micro and small businesses in 

Africa and China. Baobab provides simple, affordable 

and easy access to financial services for people under-

served by traditional banks. Baobab is regulated and 

supervised by the AMF (Autorité des Marchés Finan-

ciers). The subsidiaries operating in African countries 

and China are also regulated and licensed by local fi-

nancial supervisory authorities. Maj Invest Financial In-

clusion Fund II invested in Baobab in 2015.

In the following, the environmental, social and gover-

nance impact of Baobab is presented. 

ENVIRONMENTAL IMPACT
Baobab is committed to preserving the environment 

and promoting awareness on environmental issues. 

Baobab has introduced a strategy for 2013-2020 for 

creating products financing the production, distribu-

tion, sale or purchase of goods and services with high 

environmental value. In addition, various subsidiaries 

organize campaigns tailored to the needs of the coun-

try in which they operate.

All loans are classified into three categories: 

(A) loans causing direct harm on the environment

(B) loans that cause indirect harm to the environment

(C) loans with minimal impact

The financing of class A products is prohibited and 

the limit for financing class B products is 10 percent 

of the total portfolio.

Commercial officers assess the environmental perfor-

mance of activities in their initial information gathe-

ring. The rejection of loan applications for the funding 

of activities included on the exclusion list takes place 

at the end of the assessment, and as a last resort by 

the credit committee.

Baobab is committed to avoiding financing activities 

listed on the IFC Exclusion List. These include activi-

ties which are illegal or harmful to the environment, 

among other things.

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Baobab offers a wide portfolio of products:

  Micro and small and medium enterprise loans

  Savings accounts, term deposits, current ac-

counts

  Money transfer, withdrawal cards and cheques

  Life insurance, health insurance and inventory 

protection 

BAOBAB, Africa/China
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OUTREACH

877,723
clients

1,122
branches

44%
female clients

11%
rural clients

798
USDm

loan portfolio 

aavings portfolio 

270
USDm

3,777
USD

average ticket size
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Loan distribution:
Income generating activities: 100% 
Agricultural activities: 2.7%

ii. Prevention of overindebtedness

Baobab has a sound process in place to ensure that 

credit will be offered only if borrowers have demon-

strated an adequate ability to repay.

In the process, Baobab ensures that a maximum of 

70 percent of the monthly repayment capacity is used 

for the repayment of the loan instalment, that future 

indebtedness of the business is less than 60 percent 

and that future total indebtedness is less than 30 per-

cent. When available, credit bureau information is used 

and clients informed about the challenges of overin-

debtedness. 

Furthermore, loan sizes can only increase with a 

demonstrated repayment capacity for the new and 

increased loan. Regular client audits are completed, 

including validation of the consistency of the data, 

e.g. expenses and revenues collected by commercial 

officers and validation of the use of the loan. Loans 

are restructured if clients experience a significant 

reduction in income. Mandatory life insurance is also 

required when taking a loan. 

PAR>30 is the number of loans which are overdue by 

30 days and is used as indicator for overindebtedness. 

For Baobab, it is 2.2 percent.

iii. Transparency

All prices, terms and conditions are displayed on po-

sters in client waiting areas, detailed in leaflets availa-

ble in each branch and listed and explained to clients 

prior to the signature of the contract.

iv. Responsible pricing

Baobab has developed a set of Price Definition Guide-

lines outlining the rules and guidelines on product 

pricing and the effective interest rates (EIR) on loan 

Baobab’s contribution to the 
SUSTAINABLE DEVELOPMENT GOALS

Provision of micro and small loans to 

people in the low income group

Skill training, via tablets

Inclusion of women in financial services and 

employment

Solar energy loan

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Decent work for all men and women

Access for micro and small enterprises to fi-

nancial services

Distribution of LifeStraw
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products. All of Baobab’s institutions must implement 

and comply with these guidelines. The pricing policy 

and the interest rates are based on market studies, cli-

ent satisfaction surveys and local regulations, among 

other things. The pricing policy is reviewed on a regu-

lar basis, but minimum annually. 

The EIR on credit vary between the financial institutions 

according to their respective countries. Some of 

the institutions are subject to caps on interests. In 

Senegal, Mali, the Ivory Coast and Burkina Faso the 

cap on EIR is 24 percent p.a. In China the cap is 4xPBOC 

(People’s Bank of China) lending rates. In China, the 

central bank’s most recent interest rate is 4.35 per 

cent. Financial institutions, banks or other lending 

companies are regulated and their interest rates 

may not exceed 17.4 percent. Madagascar, Nigeria, 

Tunisia and Zimbabwe do not operate with caps as 

there is no official restriction of interest rates from the 

government. However, MFIs are still under regulation 

and supervision from the authorities in these countries. 

The interest rates range between 24.0 percent p.a. on 

loan products to SMEs, 30.0 percent p.a. on micro-

loans, and 37.0 percent on other loan types. The du-

ration of the loan is typically 12 months on microloans 

and 14 months on small and medium enterprise loans. 

Only Baobab’s financial institutions in countries with 

no cap have higher average interest rates. This is due 

to the fact that they are greenfield in very difficult 

markets, and the cost of capital is substantially higher 

in these countries than in other markets. In addition, 

there is a high level of inflation and smaller loan sizes 

than average. Also, the infrastructure is poor, which 

all in all results in high operating costs. The interest 

rates are in line with the market and less expensive 

than most competitors. Baobab’s financial instituti-

ons also represent a safer and much cheaper alterna-

tive to financing than the traditional black market loan 

sharks. Baobab is aware of the high interest rate and 

is aiming to lower it as soon as a sustainable business 

has been established.

v. Fair and respectful treatment of clients

Baobab has a code of conduct outlining, among other 

things, the recovery methods by the loan officers. 

vi. Privacy of client data

As an endorser of the client protection principles, 

Baobab respects and protects the privacy of client 

data.  

vii. Mechanisms for complaint resolution

Baobab has in place a group circular setting out the 

process of handling claims from clients. In every 

branch, Baobab displays a complaints hotline, an email 

and a suggestion/complaints box. Claims forms are 

available in official and local language in every coun-

try of presence.    

3. COMMUNITY DEVELOPMENT

Through the Baobab+ program, Baobab promotes and 

distributes innovative non-financial products. Baobab 

distributes solar lamps in Senegal, Madagascar and 

Mali; tablets in the Ivory Coast; and the LifeStraw in 

Senegal and the Ivory Coast.

Access to clean energy

In Africa, two thirds of the population does not have 

appropriate access to electricity. Baobab+ addresses 

this issue by making domestic solar solutions available 

and enabling people to have access to light. The lamps 

significantly improve the lives and prolong the activity 

hours of the population by being able to cook, study 

and work beyond the hours of daylight. Additionally, 

people can communicate more freely by being able 

to recharge their phones at any time, independently. 

150,000+ homes
equipped with

solar lamps

Access to clean water

One third of the world’s population does not have ac-

cess to clean water. Through Baobab+, Baobab is the 
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official distributor of the LifeStraw in Senegal and the 

Ivory Coast. The LifeStraw filters 99.99% of all bacte-

rias creating easier access to clean water. 

Educational tablets

Baobab+ focuses on education via digital content and 

tools by distributing and financing tablets. In coope-

ration with Foundation Breteau, Baobab+ offers a tab-

let with a selection of educational apps. Baobab+ also 

provides a business tablet with tools enabling entre-

preneurs to record sales, manage inventory etc. The 

plan is to extend the initiative to all its African sub-

sidiaries. 

4. EMPLOYMENT

Baobab employs a total of 4,140 people of which 43 

percent are female. 

An HR policy is in place including covering wages, 

salary scale, non-discrimination practices, whistle-blo-

wer policy, anti-harassment guidelines and training.

Baobab has implemented a training program for 

middle managers to upskill the front and middle ma-

nagers on management, finance, risk, customer re-

lation and strategy, both in operations and head-

quarters. Also, a sales force program focusing on the 

development of selling skills and preparing a new sa-

les force to their job has been implemented.

  

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Baobab’s corporate governance has been evaluated 

internally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). The company 

was evaluated on five parameters:  

  commitment to corporate governance

  structure and functioning of the board of direc-

tors
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  control environment and processes

  transparency and disclosure

  treatment of minority shareholders 

On all five parameters Baobab has best international 

practices in place. Policies on anti-corruption and anti-

fraud are also in place. 

Board composition

The board of directors comprises 11 members of 

which one is female, constituting 9 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

Baobab is an endorser of the the Client Protection Prin-

ciples of the Smart Campaign. Baobab’s Social Perfor-

mance Management (SPM) Policy is based on the Uni-

versal Standards for Social Performance Management 

(USSPM) of the Social Performance Task Force (SPTF). 

Read more about the standards in Appendix II.
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i. Appropriate product design and delivery

Arohan offers a wide portfolio of products:

  Saral loan for economically active women living 

in low income areas 

  Bazaar loan, offered to vendors operating small 

businesses within food, grocery, stationary and 

domestic needs in general; offered to both men 

and women 

  Sanitation loan for the construction of toilets

  Product loan for utility products

Other minor loan types include solar loans, mobile 

loans, hospi-cash and bicycle loans. Additionally, Aro-

han offers insurances through a third party provider. 

Arohan does not accept deposits. 

 

Loan distribution:
Income generating activities: 99%
Agricultural activities: 46%

 

ii. Prevention of overindebtedness

A repayment capacity assessment is carried out prior 

to all loan granting. Customer service representati-

ves make house visits to all new clients to verify the 

cash flow of the household. The branch head visits 

approx. 50 percent of new clients. All loan takers par-

Arohan Financial Services Private Limited is a leading 

non-bank financial institution headquartered in Kol-

kata, India. Arohan targets the rural and urban poor 

population in northern and eastern India, representing 

the country’s underserved states in immense demand 

for financial services. Arohan was set up in 2006 with 

support from Bellwether Microfinance Fund, the India 

Financial Inclusion Fund and Michael & Susan Dell Fou-

ndation. In 2012, the institution became part of the In-

tellecap Group which represented the first significant 

consolidation in India’s microfinance sector. Arohan 

is supervised by the Reserve Bank of India (RBI) and is 

part of the Microfinance Institution Network (MFIN) a 

self-regulated institution recognized by the RBI. MIFIF 

II invested in Arohan in May 2017.

In the following, the environmental, social and gover-

nance impact of Arohan is presented. 

ENVIRONMENTAL IMPACT
Arohan is working on increasing its environmental fo-

cus internally and in relation to clients.

SOCIAL IMPACT
In the following, the social indicators for Arohan are 

presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. Arohan is 

certified by the Smart Campaign which means that 

Arohan complies with all seven client protection prin-

ciples. 

AROHAN, India

Arohan’s 
presence
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OUTREACH

1.9
million clients

593
branches

99%
female clients

82%
rural clients

585
USDm

loan portfolio 

Non-deposit taking

314
USD

average ticket size



Arohan’s contribution to the
SUSTAINABLE DEVELOPMENT GOALS
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Provision of micro and small loans to 

people in the low income group.

Free medical and diagnostic services

Skill training, school donations

Inclusion of women in financial ser-

vices and employment

Water sanitation plant, sanitation loan

Solar energy loan

Access to financial services empower 

the previously unincluded and pro-

mote social and economic equality

ticipate in compulsory group training in which they 

are explained the terms and conditions and pricing 

information in local language. The branch head veri-

fies the clients’ understanding during a group recog-

nition test. All loan disbursements are also subject to 

a check by a credit bureau. Arohan follows a policy of 

one loan per household. 

PAR>30 is the number of loans which are overdue by 

30 days and is used as indicator for overindebtedness. 

For Arohan it is 0.9 percent.

iii. Transparency

Arohan has a code of conduct aligned with the Mi-

crofinance Institutions Network (MFIN) focusing also 

on transparency, and full disclosure of terms is made 

prior to loan disbursement. Also, prices and terms are 

displayed in all branches in local language.       

iv. Responsible pricing

The interest rates range between 21-27 percent p.a. de-

pending on the loan type and are revised on a regular 

basis to comply with the guidelines set by the Reserve 

Bank of India (RBI). The RBI has defined a margin cap on 

MFIs’ lending rates stating that it cannot be more than 

10 percent over their cost of funds or 2.75 times of the 

average base rate of five large banks, whichever is lo-

wer. The duration of the loan is typically 12-24 months 

on income generating loans and sanitation loans. On 

product loans it ranges between 3-18 months.

v. Fair and respectful treatment of clients

The code of conduct and fair practices include a set 

of guidelines on collection practices.

vi. Privacy of client data

The code of conduct and fair practices include a set of 

guidelines on the privacy of client data.

vii. Mechanisms for complaint resolution

Arohan has in place a complaint mechanism procedure 

which is displayed in every branch in local language. 

The procedure is also described online and the name 

of the grievance redressal officer and a toll free help-

line is displayed. 

Decent work for all men and women

Access for micro and small enterprises to 

financial services

3. COMMUNITY DEVELOPMENT

As required by national legislation, every company 

that falls under specific criteria is to establish a CSR 

Policy and a CSR Committee in order to undertake 

activities that fall under Corporate Social Responsi-

bility. As such, Arohan has a CSR Committee and Po-

licy. In alignment with Arohan’s mission to empower 

the underserved, Arohan extends its services to help 

the underserved in the larger community by providing 

non-financial and non-profit initiatives. Overall Arohan 

focuses on education and healthcare.
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Skill training

Arohan has partnered with the organisation NSHM 

Udaan Skills Foundation to provide skill training ser-

vices to the younger group of clients and their children 

between the age of 18-28 across the states of West 

Bengal, Assam, Odisha, Uttar Pradesh and Jharkand. 

The training focuses on the areas of hospitality, retail 

sales, IT and beautician courses. 

450 clients
participated in 

education program

62%
have been  
employed

The training is provided as classroom teaching, on 

job training, industry visit etc. In the final stage of 

the training module, students are given job-oriented 

training to qualify for the various job interviews. 

After the training, a final written examination is 

carried out. The program runs for a period of approx. 

four months. After completion of the program and 

job placement, Udaan Skills Foundation tracks the 

participants for three months to help them settle in 

the new environment. 

Water sanitation and hygiene

Collecting water remains the responsibility of women 

in many households, and spending hours collecting 

water is a daily struggle for many women in India. 

Also, the lack of access to clean water is the source of 

many diseases for both children and adults. 

In February 2019, Arohan sponsored the establishment 

of two water sanitation plants. One is located in the ru-

ral and water scarce area Purulia in West Bengal. 90 per-

cent of the families are below the poverty line, and the 

plant covers communities from six villages. With the 

establishment of water sanitation plants, clean drin-

king water is available 24 hours a day close to home. 

The plant is powered by solar energy and also provi-

des access to clean sanitation. The plant uses rain har-

vested surface water and can supply free drinking wa-

ter to approx. 300 households along with a sanitation 

complex and a biogas plant. A biogas plant fed with 

the refuse from the community toilet and other orga-

nic garbage from the area generate electricity to illu-

minate strategic points at night. 

4. EMPLOYMENT

Arohan employs 4,765 people of which 4 percent are 

female.

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Arohan’s corporate governance has been evaluated 

internally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). The company 

was evaluated on five parameters: 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders

On all five parameters Arohan has best international 

practices in place.

Board composition

The board of directors comprises 13 members of 

which one is female, constituting 8 percent.  

INTERNATIONAL STANDARDS & SOCIAL RATING 

Arohan was certified by the Smart Campaign in May 

2015, and recertified in June 2017. In addition, Arohan 

has carried out an ICRA Social Performance Assess-

ment in February 2017 and was rated SP2+.
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CASE STORY: HEALTH CAMPS

Arohan, India

In India, the rural population very often does not have 

access to proper healthcare services, although health 

services are provided by the government. However,  

the government hospitals often lack services required 

for basic medical diagnosing and treatment.

Health camps in Bihar, Jharkand and Assam

Together with Bihar Voluntary Health Association, Aro-

han has hosted a series of health camps in eight di-

stricts in the states Bihar and Jharkand in November 

2018. The main objective was to provide curative he-

alth services to poor families and very socially disad-

vantaged communities (in India categorized as back-

ward class/communities).

Medical tests were conducted, and in particular wo-

men in the rural areas visited the health camps. Lack 

of knowledge of personal hygiene is also common, 

and hand soap was handed out to all visitors, and they 

were given information on personal hygiene. Preven-

tive measures on waterborne diseases were communi-

cated to the people living in flooded districts around 

the Kosi River.

In cooperation with the organisation Cosehda, Aro-

han also hosted health camps in the state Assam in 

November 2018.

The health camps were held in remote rural areas 

where communities lack access to basic medical fa-

cilities and treatment. Besides diagnosing and treat-

ment, an awareness program on health and sanita-

tion, nutrution etc. was held, and participants were 

given oral information and leaflets on best practices 

of e.g. hand washing.

The health camps are communicated through speaker 

announcements in surrounding areas, press releases 

in newspapers, distribution of pamphlets and banners 

displayed in public areas.

1,830+
patients treated
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Bancompartir is a Colombian banking institution foun-

ded in 1988 as an NGO under the name of Actuar 

Bogotá. In 2015, the institution became Bancompartir 

and achieved its license to operate as a bank offering 

banking and microlending services to individuals, 

families and small and medium-sized enterprises. 

In particular, the bank focuses on serving small and 

micro entrepreneurs and family businesses at the 

bottom of the pyramid. Bancompartir is regulated and 

supervised by the SFC (Colombian Financial Regulator). 

MIFIF II invested in Bancompartir in May 2018. 

ENVIRONMENTAL IMPACT
Climate mitigation and adaptation

Bancompartir is a member of the United Nations 

Environment Programme - Finance Initiative (UNEP 

Finance Initiative). This is a global partnership between 

the UNEP and the financial sector with a mission to 

promote sustainable finance. Bancompartir is also a 

signatory to the Colombian Protocolo Verde (green 

protocol) which is a project initiated by Asobancaria in 

cooperation with the government. The protocol seeks 

to unite the financial sector in Colombia to promote 

a sustainable development and preservation of the 

environment and natural resources. Bancompartir 

reports its carbon footprint and use of resources and 

continuously seeks to decrease its energy use and use 

of resources such as paper and water. 

The company also has an exclusion list aligned with 

that of the IFC outlining the types of activities the 

company will not lend money to, including activities 

which are harmful to the environment.

Bancompartir offers agricultural insurance to clients 

which can protect clients against loss of income if 

crops and/or livestock are lost.  

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

BANCOMPARTIR, Colombia

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. Bancompar-

tir is certified by the Smart Campaign on the Client 

Protection Principles and therefore complies with and 

has sound procedures in place on the seven principles. 

i. Appropriate product design and delivery

Bancompartir offers a wide portfolio of products:

  Micro and small enterprise loans

  Agricultural loans

  Housing loans 

  Education loans

  Consumer loans

  Savings accounts and fixed deposits

  Insurance

 

Loan distribution:
Income generating activities: 93%
Agricultural activities: 10%

Bancompartir’s 
presence
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OUTREACH

453,880
clients

98
branches

51%
female clients

44%
rural clients

243
USDm

loan portfolio 

savings portfolio 

228
USDm

2,459
USD

average ticket size



Strengthening adaptation capacity 

and creating awareness on climate 

change mitigation and adaptation

Bancompartir’s contribution to the 
SUSTAINABLE DEVELOPMENT GOALS
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ii. Prevention of overindebtedness

Bancompartir has lending policies which aim to re-

duce the risk of overindebtedness for clients. Clients 

are checked via credit bureaus. The bank obtains quar-

terly reports from the bureau in order to analyse the 

payment behavior of the clients. 

PAR>30 is the number of loans which are overdue by 

30 days and is used as indicator for overindebtedness. 

For Bancompartir it is 8.3 percent.

iii. Transparency

In the loan granting process clients are informed of 

their principal rights, obligations of the financial in-

stitution and a detailed payment schedule including 

all costs such as interest rate, commission, insurance 

etc. Additionally, pricing information is displayed in 

all branches and on the website.

iv. Responsible pricing

Bancompartir offers competitive rates which are on 

par with market rates in Colombia. For microloans the 

interest rate p.a. is 48.7 percent, for small and me-

dium enterprise loans it is 29.1 percent and for con-

sumer loans 29.1 percent. For housing loans it is 14.0 

percent. All rates are below the legal limit in Colombia 

of 55.1 percent. The duration of the loan is typically 29 

months for microloans and 45 months for small and 

medium enterprise loans. 

v. Fair and respectful treatment of clients

A code of conduct defines and outlines the obliga-

tion of the employees to treat clients in a respectful 

manner. 

vi. Privacy of client data

The protection of client data is part of the code of 

conduct through which employees commit to not 

share the client data. Clients are also informed of the 

privacy policy, and a procedure for explaining the 

rights to the clients is in place.     

vii. Mechanisms for complaint resolution

A procedure for complaint resolution is in place and 

Provision of micro and small loans to 

people in the low income group

Financial education to clients and school 

children

Inclusion of women in financial ser-

vices and employment

Access to financial services empower 

the previously unincluded and pro-

mote social and economic equality

Job creation in Bancompartir and with 

borrowers

Access for micro and small enterpri-

ses to financial services
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and education, computer programs, education at ma-

nager level and training on laws and regulation.

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Bancompartir has a policy on good corporate gover-

nance and a policy on anti-corruption and anti-mo-

ney laundering. 

Bancompartir’s corporate governance has been evalu-

ated internally according to the IFC Corporate Gover-

nance Methodology (read more in Appendix II). The 

company was evaluated on five parameters: 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders

On all five parameters Bancompartir has best interna-

tional practices in place.

Board composition

The board of directors has ten members of which two 

are female, constituting 20 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

Bancompartir was certified by the Smart Campaign in 

2014 for its good practices and standards in terms of 

client protection. In 2016, Bancompartir renewed its 

certification. Read more about the standards in Ap-

pendix II.

documented on the website. A hotline and direct email 

for filing complaints are available. 

3. COMMUNITY DEVELOPMENT

Financial education is a key focus area, and Bancom-

partir provides financial education programs to both 

clients and school children. 

7,715 clients
participated in 

group financial education
 

5,973 young children
participated in 

financial education workshops

Doctor Financiero

Bancompartir has a program called Doctor Financiero 

(Doctor Finance), a YouTube channel through which 

Bancompartir uploads videos with financial education 

sessions. The videos are available for everyone, in-

cluding non-clients. The program was unique, when 

Bancompartir launched it as the first bank in Colom-

bia. In 2018, eight videos were published. In addition, 

Bancompartir also distributes small financial educa-

tion tips via Facebook, and 30 tips were distributed in 

2018. In total, 15,514 people benefitted from the edu-

cational programs. 

Christmas events

Bancompartir hosts various events at Christmas time 

with the program Navidar, and in 2018 the company 

hosted 99 events in which more than 6,000 people 

participated. 

4. EMPLOYMENT

Bancompartir employs 1,835 people of which 59 per-

cent are female. 

Bancompartir has great focus on the development of  

its employees and has during 2018 hosted a series of 

educational programs with focus on general training 
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BELSTAR, India

Belstar is an Indian non-banking financial company 

- Microfinance Institution (NBFC-MFI) established in 

1988 and headquartered in the southern state Tamil 

Nadu. The institution is dedicated to lending to rural 

and semi-urban women, providing mostly agricultural 

loans via self-help groups and joint liability groups. 

Belstar is regulated and supervised by the Reserve 

Bank of India (RBI) and is part of the Microfinance In-

stitution Network (MFIN) a self-regulated institution re-

cognized by the RBI. Belstar’s business model pursues 

a double bottom line focusing on both financial per-

formance as well as social performance with the assi-

stance of the charitable organization Hand in Hand In-

dia. MIFIF II invested in Belstar in June 2018.

ENVIRONMENTAL IMPACT
Belstar has a Social and Environmental Management 

System Policy outlining the committment to social and 

environmental issues. This includes an exclusion list 

identifying the types of businesses Belstar will not 

lend money to, including activities that are harmful to 

the environment, which is aligned with that of the IFC.

Climate mitigation and adaptation

Due to intensifying heavy rainfalls, floods are an incre-

asing challenge in India, and in August 2018 the south-

ern state Kerala was severely hit by floods. This impo-

ses a great risk for clients generating an income from 

agricultural activities, and in this case several Belstar 

clients were also affected by the floods causing de-

linquency. One measure to adapt to these climate risks 

is insurance. Belstar is offering assistance to its clients 

on applying for livestock insurance which is available 

through government schemes in India. This insurance 

covers the livestock in case of death and disease and 

has proved highly relevant. Belstar also provides tech-

nical assistance in rural areas on improving measures 

in relation to handling livestock and crops, including 

hosting so-called animal camps in which livestock is 

vaccinated and proper handling is discussed.

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Belstar provides collateral free loans for building as-

sets, creating a sustainable livelihood and generating 

income to support a range of household needs. Loans 

are offered via the self-help group and joint liability 

group models. Loan utilization checks are conducted 

by risk officers for all loans disbursed between 15 and 

60 days after disbursement. In the beginning of 2019, 

Belstar has also established a call center aiming at col-

lecting feedback from clients through phone calls on 

a regular basis. 

Belstar’s 
presence
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OUTREACH

864,850
clients

364
branches

100%
female clients

83%
rural clients

266
USDm

loan portfolio 

Non-deposit taking

308
USD

average ticket size



Belstar’s contribution to the 
SUSTAINABLE DEVELOPMENT GOALS

Strengthening adaptation capacity

68  BELSTAR

Belstar offers a wide portfolio of products:

  Micro, small and medium enterprise loans

  Sanitation loan

  Consumer loan

  Education loan

Life insurance cover is offered with each of the loan 

products via a third party provider, and all borrowers 

are insured for life, covering the entire loan exposure 

and repayment duration. 

 

Loan distribution:
Income generating activities: 87%
Agricultural activities: 52%

ii. Prevention of overindebtedness

Belstar conducts a proper due diligence in accordance 

with the internal credit policy to assess the need and 

repayment capacity of clients before granting a loan 

and follows the provisos set out by the MFIN. Clients 

will not be granted a loan if they have loans with more 

than one additional lender, and Belstar complies with 

the total debt limit for clients as prescribed by the Re-

serve Bank of Inida (RBI). 

PAR>30 is the number of loans which are overdue by 

30 days and is used as indicator for overindebtedness. 

For Belstar it is 1.6 percent.

iii. Transparency

Transparency is overall good. Pricing and terms are 

displayed in all branches in local language, and the 

contract and repayment schedule include all loan con-

ditions. All relevant price components are clearly listed 

and sum up the total cost of credit. Also, each group 

member receives a copy of the repayment schedule 

and insurance certificate, and each group receives a 

copy of the loan agreement, the disbursement letter 

and the group repayment schedule.            

iv. Responsible pricing

Interest rates on loans range between 23.5-25 percent 

p.a. with a processing fee of 1 percent on the loan 

Provision of micro and small loans to 

people in the low income group

Health camps and awareness training for 

clients focusing on general health, nutri-

tion, hygiene and sanitation

Skill training and financial literacy

Inclusion of women in financial services and 

employment

Sanitation loan

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Job creation at company and borrower level

Access for micro and small enterprises to fi-

nancial services
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vii. Mechanisms for complaint resolution

Belstar has a formalized complaint resolution mecha-

nism in line with RBI regulation. Clients can file their 

complaints through various channels such as a toll 

free number, complaint registers at branch level, a de-

dicated email and suggestion boxes at the branches. 

Clients are in general encouraged to file any compla-

int they may have. 

3. COMMUNITY DEVELOPMENT

Reaching out to the clients and surrounding commu-

nity is an integrated part of Belstar’s mission. Also, as 

required by national legislation, every company that 

falls under specific criteria is to establish a CSR Policy 

and a CSR Committee in order to undertake activi-

ties that fall under Corporate Social Responsibility. As 

such, Belstar has a CSR Committee and Policy.

The organisation Hand in Hand India is Belstar’s social 

partner and in cooperation with the organization, Bel-

star provides financial training and advisory support 

to its clients as well as non-financial aid. Belstar calls 

it credit plus services.

amount. As per internal policy Belstar revises its pri-

cing on a regular basis. The Reserve Bank of India (RBI) 

has defined a margin cap on MFIs’ lending rates sta-

ting that it cannot be more than 10 percent over their 

cost of funds or 2.75 times of the average base rate 

of five large banks, whichever is lower. The duration 

of the loan is typically 12 months on microloans and 

30 months on small and medium enterprise loans. On 

sanitation and consumer/education loans the duration 

is 12 and 10 months, respectively.  

v. Fair and respectful treatment of clients

Belstar has a code of conduct and a fair practices code 

outlining the collection processes and acceptable be-

havior of loan officers. Belstar follows the guidelines 

set out by the RBI and the MFIN.

vi. Privacy of client data

The loan application and the loan agreement include 

a privacy clause in the treatment of client data. Client 

consent for Belstar being allowed to share data with 

credit bureaus and other financial institutions is given 

upon signing the contract, and clients are also infor-

med of this process during initial training. 
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Technical skill training

Belstar has organized technical training on 12 diffe-

rent trades for the clients with the support of vari-

ous government departments, bank training instituti-

ons and the skill development training center, Hand in 

Hand, to enhance their business opportunities. 1,279 

clients participated in the program. 

Health camps

57 health camps have been held with the support of 

Hand in Hand in Tamil Nadu and in the northern sta-

tes. The health camps were open to both clients and 

non-clients and focused on diagnosing and treatment. 

Women were also trained on general health, nutrition, 

hygiene and sanitation. 5,228 women and children be-

nefitted from the program.  

1,279 clients
participated in 
skill training

5,228 clients
participated in 
health camps

 

Awareness on enterprise development

Awareness on the development of enterprises has been 

created via doorstep visits by Belstar staff. Focus was 

on promoting and strengthening family-based and 

microenterprise activities. At the same time, during 

the session, the team also conducted a need assess-

ment exercise in order to understand the needed credit 

plus services for reinforcing the enterprise activities 

towards an effective loan utilization. 53,120 clients and 

non-clients benefitted from the awareness training. 

Business training

In cooperation with the District Industrial Centre, 

Krishi Vigyan Kendra, Agriculture and Animal Hus-

bandry Department and Research Institution, Belstar 

organized business skill training for the small entre-

preneurs/clients with focus on building their capaci-

ties and skills towards increasing borrowing power. 

11,243 participated in the training.  

Financial inclusion and digital literacy training

With the support of the District Financial Centre and 

Hand in Hand, Belstar organized financial literacy cam-

paigns in various villages and created awareness on 

savings, loans, family budgeting, banking procedures, 

digital transactions and governmental schemes. 7,240 

benefitted from this program.

Animal husbandry camp

Belstar mobilized support from the Animal Husbandry  

Government Department and organized 14 deworming 

camps and supported the clients to create a closer re-

lationship with the local veterinary centers. 960 clients 

participated in these camps. 

Advocacy on human rights

Belstar facilitated 33 advocacy training programs and 

created a linkage with the Panchayatraj Institution, va-

rious government departments and banks which par-

ticipated in interface meetings with clients to make 

these able to access their support and schemes. After 

the advocacy program, the officials of the respective 

government departments are visiting the women self-

help groups and their networks for providing conti-

nuous support. 3,200 women participated in the pro-

gram.

Access to government schemes 

In India, there are several governmental schemes, 

including support for insurance. Belstar helps its 

clients apply for these schemes. More specifically, 

Belstar facilitated livestock insurance for 549 clients 

and governmental subsidized insurance for 10,200 

clients. Other schemes include social welfare schemes, 

government-subsidized enterprise loans, agricultural 

and animal husbandry schemes, among other things. 

In total, 23,879 clients were supported. 
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Capacity building training for women in SHGs

With the goal of empowering women in social, eco-

nomic and skill development, Belstar arranged four 

modules of capacity building training programs for 

the SHG members with the support of Hand in Hand. 

The training modules focused on organizational value, 

group dynamics, roles and responsibilities, enterprise 

development, business plan preparation, loan pro-

ducts, government schemes and procedural require-

ments. 34,080 women participated in the program.

4. EMPLOYMENT

Belstar employs 2,876 people of which 45 percent are 

female. The company has an HR policy including in-

formation on salary scale, non-discrimination, whistle-

blower policy, anti-harassment guidelines and training. 

All new staff is provided with induction training, and 

all staff is given refresher trainings. 

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization. 

Belstar’s corporate governance has been evaluated in-

ternally according to the IFC Corporate Governance 

Methodology (read more in Appendix II). 

The company was evaluated on five parameters: 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders

On all five parameters Belstar has best international 

practices in place.

Board composition

The board of directors comprises nine members of 

which one is female, constituting 11 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

Belstar was rated by the international rating bureau 

Microfinanza Rating in April 2018. Belstar received the 

rating BB+, which is above average. It signifies that 

Belstar has an adequate social performance manage-

ment and client protection measures aligned with the 

social mission.
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AYE FINANCE, India

Aye Finance (Aye) is an Indian non-banking financial 

company established in 2014 and headquartered in 

Delhi. Aye focuses on lending to MSMEs within four in-

dustries: manufacturing, trading, services and agricul-

ture. Within each industry, Aye applies its proprietary 

industry cluster enterprise approach. The company fo-

cuses on lending to their identified clusters within the 

four industry sectors. Aye Finance is regulated and su-

pervised by the Reserve Bank of India (RBI). MIFIF II in-

vested in Aye Finance in June 2018.

ENVIRONMENTAL IMPACT
Aye Finance has an ESG Policy outlining its commit-

ment to social and environmental matters. The policy 

includes an exclusion list defining the types of activi-

ties the company will not lend money to, including ac-

tivities that are harmful to the environment, which is 

aligned with that of the IFC.

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 
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OUTREACH

90,580
clients

104
branches

16%
female clients

151
USDm

loan portfolio 

Non-deposit taking

1,671
USD

average ticket size
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principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Aye provides loans to MSMEs in four industry sectors

for building capital assets, e.g. the purchase of machi-

nery, renovation of business premises, or for working 

capital needs e.g. purchase of raw materials or for en-

larged sales receivables in growing businesses. 

 

Loan distribution:
Income generating activities: 100%

ii. Prevention of overindebtedness

Aye Finance has a sound policy and process for loan 

approvals, and carries out a thorough assessment of 

clients prior to granting a loan. Credit bureaus are 

also used to check clients’ loan track. Loan utilization 

checks are carried out after loan disbursement.  

PAR>30 is the number of loans which are overdue by 

30 days. For Aye it is 2.8 percent.

iii. Transparency

A policy covering transparency on product terms, con-

ditions and pricing is in place, and costs and terms are 

communicated to clients through various channels and 

is also displayed on the website. 

iv. Responsible pricing

Aye Finance has an interest rate model policy based 

on the directives set out by the Reserve Bank of In-

dia (RBI). Also, the fair practices code outlines Aye’s 

commitment to ensuring that prices are responsible. 

The duration of the loans is 24-60 months and 6-36 

months depending on loan type.

 

v. Fair and respectful treatment of clients

The fair practices code describes Aye’s behavioral ap-

proach towards clients, including in the loan apprai-

sal and collection process.  

vi. Privacy of client data

A privacy policy outlines Aye’s commitment to hand-

ling clients’ data in a responsible manner. 
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INTERNATIONAL STANDARDS & SOCIAL RATING 

In the fall 2018, Aye was audited on its social perfor-

mance management using the CERISE SPI4 audit tool. 

Aye scored 82 percent, while the average score is 64 

percent. The audit assessed Aye’s performance in re-

lation to the six dimensions of the Universal Standards 

for Social Performance Management which also im-

plements the client protection principles. Read more  

about the standards in Appendix II.

vii. Mechanisms for complaint resolution

Aye has in place a grievance redressal mechanism. A 

contact formula and number is accesible on the web-

site.

3. COMMUNITY DEVELOPMENT

As required by national legislation, every company 

that falls under specific criteria is to establish a CSR 

Policy and a CSR Committee in order to undertake ac-

tivities that fall under Corporate Social Responsibility.

Aye has provided 1,500 clients with training on digi-

tal book keeping.  

4. EMPLOYMENT

Aye Finance employs 1,887 people of which 4.5 per-

cent are female. 

Employees are provided with job-specific training and 

skill development, and the company is in the process 

of establishing a non-discrimination policy and impro-

ving the mechanism for employee grievances by im-

plementing a formal system. 

GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Aye’s corporate governance has been evaluated inter-

nally according to the IFC Corporate Governance Met-

hodology (read more in Appendix II). The company 

was evaluated on five parameters: 

  commitment to corporate governance

  structure and functioning of the board of direc-

tors

  control environment and processes

  transparency and disclosure

  treatment of minority shareholders

On all five parameters, Aye has best international prac-

tices in place.

Provision of micro and small loans to people 

in the low income group

Specific industry skill training

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Decent work for all men and women; job 

creation at company and borrower level

Access for micro and small enterpri-

ses to financial services
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thorough analysis of the clients’ repayment capacity 

is carried out, including client income, business ex-

penses, family expenses, liabilities from other sour-

ces and/or loans of other family members. 

PAR>30 is the number of loans which are overdue by 

30 days. For Sub-K it is 8 percent. 

iii. Transparency

Sub-K provides comprehensive written material to cli-

ents during the application period, and the contract 

provided covers main products’ features and condi-

tions. Terms and conditions are also explained ver-

bally to clients during initial meetings and the compul-

sory group training, and the understanding is tested 

through group recognition tests. 

iv. Responsible pricing

The pricing for loan products varies depending on the 

partner bank, but it is overall in line with peers. Dura-

tion of loans also vary depending on the partnerbank.    

v. Fair and respectful treatment of clients

Collection processes are formalized describing the 

steps and responsibility levels as well as acceptable 

and unacceptable collection strategies of loan officers.   

Sub-K is an Indian mobile technology-based micro 

transaction platform that enables access to digitized 

financial and payment services to the underbanked. 

Sub-K was established in 2010 and is part of the BA-

SIX Group, well-known for its pioneering work in fi-

nancial inclusion and livelihood. Sub-K provides credit 

and basic banking services through a business corre-

spondent model. The aim is to enable economic inclu-

sion by providing a range of affordable, accessible and 

scalable digital payment solutions via an agent ban-

king model. SUB-K is regulated and supervised by the 

Reserve Bank of India (RBI). MIFIF II invested in Sub-K 

in June 2019. 

ENVIRONMENTAL IMPACT
Sub-K is working on increasing its environmental fo-

cus.

SOCIAL IMPACT
In the following, the social indicators are presented: 

1. Outreach

2. Client protection

3. Community development 

4. Employment

1. OUTREACH

The outreach indicator is composed of several subin-

dicators. See separate overview. 

2. CLIENT PROTECTION

This section is based on the seven client protection 

principles of the Smart Campaign and outlines the pro-

cesses in place for protecting the clients. 

i. Appropriate product design and delivery

Through the technology-based transactional platform 

Sub-K offers banking services, savings, government 

payments and money transfer services.

 

ii. Prevention of overindebtedness

Credit bureau checks are performed for each loan by 

the partner banks through formalized processes. A 

SUB-K, India



SUB-K  77 

OUTREACH

2.7
million clients

12,000+
agents

58%
female clients

67%
rural clients

127
USDm

loan portfolio 

Non-deposit taking
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vi. Privacy of client data

The loan application includes a clause informing cli-

ents about the sharing of their personal and financial 

information with credit bureaus. Confidentiality and 

security of client information is also covered in the ag-

reement between Sub-K and the agents.

vii. Mechanisms for complaint resolution

Sub-K has in place a formal procedure for complaint 

mechanism which is described online. Sub-K has mul-

tiple channels including a toll free helpline number, a 

designated email, sending letters to an address indi-

cated online or dropping a letter in the complaint box. 

Clients are informed of their right to complaint and 

the channels available.

3. COMMUNITY DEVELOPMENT

Sub-K is facilitating financial literacy camps via its 

partner banks. The camps focus on the management 

of money, advantages of having a bank account and 

benefits of social security schemes.  

4. EMPLOYMENT

Sub-K employs 1,588 of which 10 percent are female. 

Sub-K’s contribution to the 
SUSTAINABLE DEVELOPMENT GOALS

Provision of micro and small loans to 

people in the low income group

Skill training and financial literacy

Inclusion of women in financial services and 

employment

Access to financial services empower the 

previously unincluded and promote social 

and economic equality

Job creation at company and borrower level

Access for micro and small enterprises to fi-

nancial services
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GOVERNANCE IMPACT
In the role of shareholders, board representatives and 

advisers, the Fund plays a key role in improving cor-

porate governance, creating transparent governance 

practices and raising the level of professionalization.

Board composition

The board of directors comprises six members of 

which one is female, constituting 17 percent. 

INTERNATIONAL STANDARDS & SOCIAL RATING 

In spring 2018, Sub-K was assessed on its social per-

formance management by Microfinanza Rating. The 

assessment evaluated Sub-K’s performance against 

international best practices and standards such as 

the Smart Campaign and the Social Performance Task 

Force and provided Sub-K with a roadmap for impro-

vements to be carried out. Read more about the stan-

dards in Appendix II.
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  Financial inclusion also benefits society more 

broadly. Shifting payments from cash into ac-

counts allows for more efficient and more trans-

parent payments from governments or busi-

nesses to individuals – and from individuals to 

government or businesses. World Bank (2017)1

 

  Accounts can improve the efficiency and con-

venience of payments by significantly lowering 

the cost of making and receiving them and by 

increasing their speed. Shifting cash payments 

into accounts can also increase the security of 

payments and lower the associated incidence of 

crime. World Bank (2017)1

  When people are included in the financial 

system, they are better able to climb out of 

poverty by investing in business or education. 

World Bank (2017)1

  Financial inclusion can help reduce poverty and 

inequality by helping people invest in the future, 

smooth their consumption, and manage finan-

cial risks. World Bank (2017)1

  Savings allow families to increase their capacity 

to absorb financial shocks, smooth consump-

tion, accumulate assets, and invest in human ca-

pital such as health and education. CGAP (2016)4

  Financial inclusion of farmers can lead to bigger 

investments in the planting season, resulting in 

higher yields. CGAP (2016)4

  Financial inclusion also prevents people from fal-

ling into poverty by softening the blow of unex-

pected expenses. CGAP (2016)4

  A study in India showed that, when offered 

credit, new businesses are more likely to be 

created and that these firms are more likely to 

spend on business durables. CGAP (2016)4

APPENDIX I: THE LITERATURE ON IMPACT

The real impact of financial inclusion on individual cli-

ents is often discussed. In the few cases with negative 

impact on clients, the relevant banks have not lived up 

to recognized client protection standards.

 

Important leading industry players agree that access 

to the financial sector has a very positive impact on in-

dividual clients’ opportunity for financial development.  

Below examples of quotes from acknowledged orga-

nizations about the positive impact of financial inclu-

sion are presented:

  Considerable evidence indicates that the poor 

benefit enormously from basic payments, 

savings, and insurance services. For firms, par-

ticularly the small and young ones that are sub-

ject to greater constraints, access to finance is 

associated with innovation, job creation, and 

growth. World Bank/IFC/MIGA (2014)2

  Evidence shows that financial inclusion allows 

people to make many everyday financial transac-

tions more efficiently and safely and expand 

their investment and financial risk management 

options by using the formal financial system. 

World Bank (2017)1

  Greater financial inclusion accelerates economic 

growth, intensifies competition, and boosts the 

demand for labor. It is also usually associated 

with relatively bigger benefits to those people 

at the lower end of the income distribution, thus 

contributing to inclusive growth. World Bank/

IFC/MIGA (2014)2

  At the macroeconomic level, the empirical evi-

dence shows that financial inclusion is positively 

correlated with growth and employment. The re-

searchers generally believe in underlying cau-

sal impact. The main mechanisms they cite for 

doing so are generally lower transaction costs 

and better distribution of capital and risk across 

the economy. CGAP (2014)3
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access improves local economic activity. CGAP 

(2014)3

  Access to formal financial institutions allows 

poor households to expand consumption, ab-

sorb disruptive shocks, manage risks and invest 

in durable goods, health and education. The evi-

dence further demonstrates that deeper finan-

cial intermediation helps improve income distri-

bution. IFF and Accion (2016)5

  By providing financial resources to operate and 

run a micro-venture, microcredit can increase 

the financial well-being of funded individuals, 

especially in deprived contexts where entrepre-

neurship is often the only possibility to earn mo-

ney due to the absence of alternative employ-

ment opportunities. Chliova, M., et al.6

  By contrast, for business owners, microcredit 

can help investments in assets that enable them 

to start or grow their businesses. In some cases, 

short-term declines in household consumption 

coincide with investment during the set-up and 

growth phases for microbusinesses. Researchers 

are in fact confirming that access to credit does 

benefit businesses. CGAP (2014)3

  Savings help households manage cash flow 

spikes, smooth consumption, as well as build 

working capital. Access to formal savings op-

tions can boost household welfare. Insurance 

can help poor households mitigate risk and ma-

nage shocks. New types of payment services can 

reduce transaction costs and seem to improve 

households’ ability to manage shocks by sha-

ring risks. Research also suggests that financial 

5) IIF. The Institute of International Finance and Accion 

(2016): The business of financial inclusion: insights 

from Banks in Emerging Markets.

6) Chliova, M., et al.,(2014): Is microcredit a blessing 

for the poor? A meta-analysis examining development 

outcomes and contextual considerations, J. Bus. Ven-

turing.
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THE SMART CAMPAIGN

www.smartcampaign.org

The Smart Campaign is a global initiative to incorporate strong client protection practices across the microf-

inance industry. The Campaign was initiated as a response to a strongly recognised need to assure safe and 

responsible treatment of microfinance clients. Microfinance industry leaders from around the world came to-

gether in 2008 to launch a campaign to establish the Client Protection Principles. By incorporating client pro-

tection principles into their investment criteria and due diligence, microfinance investors can build a healthier, 

more client-focused industry that will foster a stronger portfolio and ensure healthy returns. To put the prin-

ciples into action, the Smart Campaign was launched in October 2009 and today, it is a global effort with over 

4,000 endorsers.

The core principles of the Smart Campaign set the minimum standards for the treatment of clients when doing 

business with a microfinance institution. These principles are:

1) Appropriate product design and delivery

2) Prevention of overindebtedness

3) Transparency

4) Responsible pricing

5) Fair and respectful treatment of clients

6) Privacy of client data

7) Mechanisms for complaint resolution

SOCIAL PERFORMANCE TASK FORCE (SPTF)

www.sptf.info

The Social Performance Task Force was created in 2005 by leaders from various social performance initiatives 

in the microfinance industry and resulted in the Universal Standards for Social Performance Management. The 

Universal Standards apply to any financial service provider with one or more social goals. They do not dictate 

what specific social goals an institution should have, but identify the management practices that help an in-

stitution make progress toward its goals. The standards are simple statements of what the institution should 

achieve and essential management practices which the institution can implement in order to meet the stan-

dards. The six overall dimensions are:

1) Define and monitor social goals 

2) Ensure board, management, and employee commitment to social goals

3) Design products, services, delivery models and channels that meet clients’ needs and preferences

APPENDIX II: 
INTERNATIONAL STANDARDS AND ORGANIZATIONS
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4) Treat clients responsibly

5) Treat employees responsibly

6) Balance financial and social performance

The Universal Standards incorporate the Client Protection Principles of the Smart Campaign and is aligned with 

the UN-supported Principles for Investors in Inclusive Finance (PIIF). While the Universal Standards are manage-

ment practices for retail providers to implement, PIIF is a self-audit and public reporting tool which applies to 

investors. 

Today, the Social Performance Task Force (SPTF) consists of over 2,200 members from all over the world and 

every microfinance stakeholder group.

THE SUSTAINABLE DEVELOPMENT GOALS

www.sustainabledevelopment.un.org/sdgs

In 2015, the UN launched the Sustainable Development  Goals 2030 (SDGs) defining worldwide sustainable de-

velopment priorities. 17 goals including 169 targets were established and set out to stimulate actions the fol-

lowing years. The goals are centered around the three dimensions of a sustainable development: economic, 

social and environmental. Governments, businesses and civil society together with the UN are mobilizing ef-

forts to achieve the goals by 2030. In general, companies across all sectors are encouraged to contribute to a 

sustainable development through investments, among other things.  

UN’S PRINCIPLES FOR RESPONSIBLE INVESTMENT

www.unpri.org

The UN-supported Principles for Responsible Investment (PRI) initiative is an international network of investors 

working together to put the six Principles for Responsible Investment into practice. Its goal is to understand 

the implications of sustainability for investors and support signatories in incorporating these issues into their 

investment decision making and ownership practices. In implementing the Principles, institutions contribute to 

the development of a more sustainable global financial system.

The Principles are voluntary and aspirational. They offer a menu of possible actions for incorporating ESG is-

sues into investment practices across asset classes. Applying these Principles may better align investors with 

broader objectives of society. The principles are:

Principle 1: We will incorporate ESG issues into investment analysis and decision-making processes.
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Principle 2: We will be active owners and incorporate ESG issues into our ownership policies and practices.

Principle 3: We will seek appropriate disclosure on ESG issues by the entities in which we invest.

Principle 4: We will promote acceptance and implementation of the Principles within the investment industry.

Principle 5: We will work together to enhance our effectiveness in implementing the Principles.

Principle 6: We will each report on our activities and progress towards implementing the Principles.

PRINCIPLES FOR INVESTORS IN INCLUSIVE FINANCE (PIIF)

www.unpri.org

The Principles provide practical guidance on responsible investment practices. The PIIF, aligned with the PRI, 

provide investors with a unique responsible investment framework, developed for investors, by investors. They 

address key issues that stakeholders have collectively identified, ranging from the risks associated with client 

overindebtedness to the need for further transparency in inclusive finance.

The Principles for Investors in Inclusive Finance are signed by direct investors or fund managers and indirect 

investors investing via designated funds. By signing, direct investors or fund managers as well as indirect inve-

stors signal their intent to uphold the principles in their own investments, and to support the actions taken by 

other actors in the value chain to implement the principles. By signing the principles, investors or fund mana-

gers investing in inclusive finance commit to adhering to and promoting the following:

1) Range of services

2) Client protection 

3) Fair treatment

4) Responsible investments

5) Transparency

6) Balanced returns

7) Standards

INTERNATIONAL FINANCE CORPORATION (IFC)

www.ifc.org

The IFC is a member of the World Bank Group and is the largest global development institution focused exclusi-

vely on the private sector in developing countries. Established in 1956, IFC is owned by 184 member countries, 

a group that collectively determines the policies. The IFC’s work in more than 100 developing countries allows 

companies and financial institutions in emerging markets to create jobs, generate tax revenues, improve cor-

porate governance and environmental performance, and contribute to their local communities. 



   85 

The IFC Exclusion List defines the types of projects that IFC does not finance and is a commonly acknowled-

ged exclusion list within the industry of microfinance.

IFC CORPORATE GOVERNANCE METHODOLOGY

www.ifc.org

IFC’s Corporate Governance Methodology is an approach to evaluate and improve the corporate governance 

of a company, including the governance attributes of key environmental and social policies and procedures, to 

identify, reduce, and manage risk. Its use can help a company confirm its commitment to demonstrate leader-

ship and promote effective environmental, social, and corporate governance throughout the company. 

The development of the updated Methodology includes the assessment of six key CG parameters:

1) Commitment to Environmental, Social, and Governance (Leadership and Culture): The company and its sha-

reholders have demonstrated a commitment to implementing high-quality corporate governance, including the 

governance of key environmental and social policies and procedures.

2) Structure and Functioning of the Board of Directors: The board of directors is qualified and adequately struc-

tured to oversee the strategy, management, and performance of the company.

3) Control Environment: The company’s internal control system, internal audit function, risk management sy-

stem (including an environmental and social management system), and compliance function are sufficient to en-

sure sound stewardship of the company’s assets, effectiveness of operations, accuracy in reporting, and com-

pliance with policies, procedures, laws, and regulations. 

4) Disclosure and Transparency: The company’s financial and nonfinancial disclosures are a relevant, faithful, 

and timely representation of material events to shareholders and other stakeholders.

5) Treatment of Minority Shareholders: The company’s minority shareholders’ rights are not inadequate or abu-

sed, and other stakeholders are treated equitably. 

6) Governance of Stakeholder Engagement: The company’s governance of stakeholder engagement is inadequate, 

particularly oversight over stakeholder mapping, stakeholder engagement policy and grievance mechanisms.

 

MFTRANSPARENCY

www.mftransparency.org

MicroFinance Transparency (MFTransparency) was established to promote the welfare of poor microentrepreneurs 

and to promote the integrity of microfinance as a poverty alleviation practice. It is a global initiative for fair 

and transparent pricing in the microfinance industry. MFTransparency is an international non-governmental 

organisation that promotes transparency by facilitating microfinance pricing disclosure, offering policy advisory 

services and developing training and education materials for all market stakeholders. Since MFTransparency’s 

launch in July 2008, 912 industry leaders, including MFIs and Apex Banks currently serving 60 million clients 

worldwide, have signed the endorser statement. 



86 

MFIN - THE MICROFINANCE INSTITUTIONS NETWORK

http://mfinindia.org

The MFIN is a self-regulatory organisation (SRO) in the financial services sector recognised by the Reserve Bank 

of India (RBI). The MFIN regulates Non-Bank Finance Company-Micro Finance Institutions (NBFC-MFIs), and its 

primary objective is to work towards the robust development of the microfinance sector, by promoting respon-

sible lending, client protection, good governance and a supportive regulatory environment. The MFIN works 

closely with other key stakeholders and plays an active part in the larger financial inclusion dialogue through 

the medium of microfinance.

As an SRO, MFIN members adhere to a framework comprising external (RBI’s Fair practices code) and internal 

(industry code of conduct) measures to ensure responsible and transparent business practices. 

ASFI - AUTORIDAD DE SUPERVISIÓN DEL SISTEMA FINANCIERO

www.asfi.gob.bo

ASFI is Bolivia’s federal banking, finance and securities regulator. It is responsible for monitoring financial in-

stitutions. 

SBS - SUPERINTENDENCIA DE BANCAS, SEGUROS Y AFP 

www.sbs.gob.pe

SBS is the organisation responsible for the regulation and supervision of the Peruvian financial system. Since 

2000 it has also supervised the AFP system. Founded in 1932, its objectives, functions and attributes were estab-

lished by the general law of the financial system and the banking and insurance regulator. 

Photo credits: The pictures in this report are provided by the portfolio companies, Istockphot and Getty Images.

5041-0856
Svanemærket tryksag



   87 

This presentation material has been prepared by Maj 

Invest Equity A/S (”Maj Invest”). 

The sole purpose of this presentation material is to 

provide general information and is intended only for 

the named recipient, who by accepting it agrees to 

keep it confidential. This presentation material should 

not be considered an offer, or invitation, to buy or sell 

any security, foreign currency or financial instrument 

, which may be made only at the time a qualified offe-

ree receives a Confidential Private Placement Memo-

randum describing the offering and related subscrip-

tion agreement. Nothing contained herein constitutes 

investment, legal, tax or other advice, nor is it to be re-

lied on in making an investment or other decision. All 

information contained herein is qualified in its entirety 

by information contained in the Confidential Private 

Placement Memorandum. An investor should consider 

Fund III’s investment objectives, risks, charges and 

expenses carefully before investing. This and other 

important information about Fund III can be found 

in Fund III’s Confidential Private Placement Memoran-

dum. Please read the Confidential Private Placement 

Memorandum and/or Private Placement Presentation 

carefully before investing.

This presentation material is not based on or custo-

mised to any investor’s financial circumstances. This 

presentation material does not constitute professio-

nal consulting advice and should not be seen as such. 

This presentation material only provides general infor-

mation. The information in this presentation material 

should not replace individual professional counselling.

Past performance does not guarantee future results. 

Evaluations in this presentation material are based on 

estimates and assumptions. Investment in securities 

is associated with risks. General movements in the 

market and incidents linked to securities can impact 

the development in market prices, and as a result pri-

ces may differ significantly from the expectations pre-

sented in this presentation material. Estimates of fu-

ture performance are based on assumptions that may 

not be realized. There is no guarantee that targeted 

returns will be realized or achieved or that an invest-

DISCLAIMER
ment strategy will be successful. Investors should keep 

in mind that the securities markets are volatile and un-

predictable. There are no guarantees that the histo-

rical performance of an investment, portfolio, or as-

set class will have a direct correlation with its future 

performance.

This presentation material is based on information 

from sources that Maj Invest finds reliable, but Maj 

Invest has no responsibility in relation to the accur-

acy of the information or for the consequences of de-

cisions made on the basis of this presentation ma-

terial, including potential losses. The information in 

this material is only current as of the date indicated, 

and may be superseded by subsequent market events 

or for other reasons. Statements concerning financial 

market trends are based on current market conditi-

ons, which will fluctuate. Maj Invest, Fondsmægler-

selskabet Maj Invest A/S and its parent company, and 

employees of Maj Invest and Fondsmæglerselskabet 

Maj Invest A/S may hold, trade and execute orders in 

securities, foreign currency and financial instruments 

mentioned in this presentation material. In addition, 

Maj Invest may provide investment and portfolio ad-

visory services to customers mentioned in this pre-

sentation material.

This presentation material enjoys protection under 

Danish copyright law. This presentation material is 

for the recipient’s personal use and may under no cir-

cumstances be distributed, copied, reproduced, trans-

mitted, disclosed or otherwise be distributed or pub-

lished without the prior written consent of Maj Invest, 

other than to the extent necessary to other persons or 

employees within the same organization.



88 

Notice to persons in US: 

This presentation  has been prepared by Maj Invest 

Equity (“Maj Invest") solely for discussion purposes. 

This presentation  and its contents are confidential 

and may not be distributed, published, reproduced (in 

whole or in part) by any medium or in any form, or di-

sclosed by recipients to any other person without the 

prior written consent of Maj Invest.

Maj Invest Equity A/S is authorised and regulated by 

the Finanstilsynet (“Danish FSA”). This presentation is 

made available to persons who would fall within the 

definition of a professional client or eligible counter-

party in accordance with the rules applied by the Da-

nish FSA.

This presentation is being given in the U.S. exclusively 

to accredited investors by Crito Capital LLC (“Crito”) 

(“Crito”) located at 8 Wright Street, Suite 107, Westport, 

CT 06880 (203-423-5600) pursuant to United States 

Exchange Act exemptions under rule 4(a)(2) of the Se-

curities Act and Rule 506(b). Crito is a U.S. Securities 

and Exchange Commission (SEC) registered broker-

dealer and a member of the Financial Industry Regu-

latory Authority (FINRA), regulated under the Securi-

ties Exchange Act of 1934, as amended. Additional 

information on is available upon request from Crito at 

8 Wright Street, Suite 107, Westport, CT 06880 (203-

423-5600).

This presentation  does not constitute or form part 

of an offer or solicitation to sell or an invitation to in-

vest, to purchase or subscribe for shares, nor may it 

or any part of it, nor the fact of its distribution, form 

the basis of, or be relied upon in connection with, any 

contract relating thereto. Nothing contained herein 

constitutes investment, legal, tax or other advice, nor 

is it to be relied on in making an investment or other 

decision. All information contained herein is qualified 

in its entirety by information contained in the Confi-

dential Private Placement Memorandum. An investor 

should consider Fund III’s investment objectives, risks, 

charges and expenses carefully before investing. This 

and other important information about Fund III can be 

found in Fund III’s Confidential Private Placement Me-

morandum. Please read the Confidential Private Place-

ment Memorandum carefully before investing.

No representation is made and no warranty is given by 

Maj Invest or Crito or their respective members, direc-

tors, officers, employees or agents as to the accuracy, 

correctness or completeness of the preliminary infor-

mation contained in this presentation. The preliminary 

information contained in this presentation should not 

be relied on for the purpose of making any investment 

decision, and none of Maj Invest, Crito  or their respec-

tive members, directors, officers, employees or agents 

will have any liability with respect to any use of or re-

liance upon such information.

The information contained herein is for background 

purposes only, and whilst it has been prepared in good 

faith, it has not been independently verified and is 

subject to amendment, revision and updating.  Accor-

dingly, it should not be relied upon for the purposes 

of making any investment. No representation or war-

ranty, express or implied, is made as to the fairness, 

accuracy or completeness of the information con-

tained herein and no reliance should be placed upon 

it. Maj Invest accepts no liability for any loss howso-

ever arising, directly or indirectly, from the issue of 

this document or its contents. Nothing in this docu-

ment constitutes investment, legal, tax or other advice 

nor should it be relied upon in making an investment 

decision.  Past performance is not a guide to the fu-

ture and share values and income from them may go 

down as well as up and investors may not get back the 

amount originally subscribed. The figures contained 

in this document are for illustrative purposes only and 

do not represent a profit forecast. 

Certain information contained in this presentation con-

stitutes “forward-looking statements,” which can be 

identified by the use of forward-looking terminology 

such as “may,” “will,” “should,” “expect,” “anticipate,” 

“target,” “project,” “estimate,” “intend,” “continue” or 

“believe,” or the negatives thereof or other variations 

DISCLAIMER



   89 

DISCLAIMER
Notice to persons in Peru: 

This presentation material has been prepared by Maj 

Invest Equity A/S (“Maj Invest”) solely for discussion 

purposes. This presentation and its contents are con-

fidential and may not be distributed, published, repro-

duced (in whole or in part) by any medium or in any 

form, or disclosed by recipients to any other person 

without the prior written consent of Maj Invest. 

This presentation does not constitute or form part of 

an offer or solicitation to sell or an invitation to invest, 

to purchase or subscribe for shares, nor may it or any 

part of it, nor the fact of its distribution, form the ba-

sis of, or be relied upon in connection with, any con-

tract relating thereto. Nothing contained herein con-

stitutes investment, legal, tax or other advice, nor is 

it to be relied on in making an investment or other 

decision. 

The shares of the Partnership have not been and will 

not been registered with or approved by the Peruvian 

Superintendence of Securities Market (Superinten-

dencia del Mercado de Valores or the “SMV”), or the 

Lima Stock Exchange (Bolsa de Valores de Lima or the 

“BVL”). Furthermore, the SMV has not reviewed or aut-

horized the information contained in this presentation, 

furthermore the information contained in the Limited 

Partnership Agreement and/or the Private Placement 

Memorandum of the Partnership, as well any other do-

cumentation related to the Partnership. This presenta-

tion is only for the exclusive of institutional investors 

in Peru and is not for public distribution. 

Accordingly, the shares of the Partnership cannot be 

offered or sold in Peru, except if (i) such shares were 

previously registered with the SMV or (ii) such offering 

is considered as private offering under the securities 

laws and regulations of Peru. The Peruvian securities 

laws establish, among other things, that an offer di-

rected exclusively at Peruvian institutional investors 

qualifies as a private offer. In making an investment 

decision, Peruvian institutional investors (as defined 

by Peruvian law) must rely on their own examination 

thereon or comparable terminology. Due to various 

risks and uncertainties, actual events or results or the 

actual performance of the partnership or any of its in-

vestments may differ materially from those reflected 

or contemplated in such forward-looking statements. 

There is no guarantee that the target returns and pro-

jections will be realized or achieved, and they may be 

significantly different than that shown in this presen-

tation. Investors should keep in mind that markets are 

volatile and unpredictable. There are no guarantees 

that the historical performance of an investment, port-

folio, or asset class will have a direct correlation with 

its future performance. The information in this presen-

tation, including statements concerning financial mar-

kets is based on current market conditions, which will 

fluctuate and may be superseded by subsequent mar-

ket events or for other reasons.
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Notice to persons in Switzerland: 

The distribution of shares in the Partnership in Swit-

zerland will be exclusively made to, and directed at, 

qualified investors (the “Qualified Investors”), as defi-

ned in the Swiss Collective Investment Schemes Act of 

23 June 2006, as amended (“CISA”) and its implemen-

ting ordinance (the “Swiss Distribution Rules”). Accor-

dingly, the Partnership has not been and will not be 

registered with the Swiss Financial Market Supervisory 

Authority (FINMA).

The jurisdiction of the Partnership is Denmark. The 

representative in Switzerland is ARM Swiss Represen-

tatives SA, Route de Cité-Ouest 2, 1196 Gland, Swit-

zerland. The paying agent in Switzerland is Banque 

Cantonale de Genève, 17 quai de l’Ile, 1204 Geneva, 

Switzerland. The Private Placement Memorandum, Li-

mited Partnership Agreement, and annual report, if 

any can be obtained free of charge from the represen-

tative in Switzerland. The place of performance and ju-

risdiction is the registered office of the representative 

in Switzerland with regards to the Shares in the Part-

nership distributed in and from Switzerland. 

The Partnership, Manager and its agents may pay re-

trocessions as remuneration for distribution activity 

in respect of Shares of the Partnership in or from Swit-

zerland. This remuneration may be deemed payment 

for the following services in particular:

•         Distribution of Shares

•         Organization of roadshows/events

•         Provision of information to investors

•         Production of marketing material

•         Any other services 

Retrocessions are not deemed to be rebates, even if 

they are ultimately passed on, in full or in part, to the 

investors. The recipients of such retrocessions must 

ensure transparent disclosure and inform investors, 

unsolicited and free of charge, about the amount of 

remuneration they may receive for distribution. On re-

quest of the investor, the recipients of retrocessions 

must disclose the amounts they actually receive re-

garding the Partnership distributed to this investor. 

of the terms of the offering of the shares to determine 

their ability to invest in the shares.

Notice to persons in Colombia: 

This material does not have the purpose or the effect 

of initiating, directly or indirectly, the purchase of a 

product or the rendering of a service by Maj Invest 

Equity A/S to Colombian residents. By receiving this 

material, the recipient acknowledges and agrees that 

it has contacted Maj Invest Equity A/S at its own ini-

tiative and not as a result of any promotion or publi-

city by Maj Invest Equity A/S or any of their respective 

agents or representatives. The recipient of this mate-

rial acknowledges that (1) receiving this material does 

not constitute a solicitation from Maj Invest Equity A/S 

for its products and/or services, and (2) they are not 

receiving from Maj Invest Equity A/S any direct or in-

direct promotion or marketing of financial and/or se-

curities-related products and/or services.

 

This material is strictly private and confidential and 

may not be reproduced or used for any purpose other 

than evaluation of a potential investment in Maj Invest 

Equity A/S’ products or the procurement of its services 

by the recipient of this material or provided to any per-

son or entity other than the recipient of this material.

When granting access to the website Maj Invest Equity 

A/S is not causing the effect of initiating, directly or 

indirectly, the purchase of a product or the rendering 

of a service by Maj Invest Equity A/S to Colombian re-

sidents. Maj Invest Equity A/S’ products and/or ser-

vices may not be promoted or marketed in Colombia 

or to Colombian residents unless such promotion and 

marketing is made in compliance with decree 2555 of 

2010 and other applicable rules and regulations re-

lated to the promotion of foreign financial and/or se-

curities related products and/or services in Colombia. 

Colombian residents acknowledge that access to the 

website constitutes a solicitation of Maj Invest Equity 

A/S’ products and/or services. Colombian residents 

acknowledge and represent that they are not recei-

ving from Maj Invest Equity A/S any direct or indirect 

promotion or marketing of financial or securities-re-

lated products and/or services.

DISCLAIMER
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For persons in Canada:

This presentation may constitute an “offering memo-

randum” under applicable securities laws in Canada 

and you may therefore have, depending on your pro-

vince or territory of residence, remedies for rescission 

or damages if this presentation (including any amend-

ment thereto) contains a misrepresentation, provided 

that the remedies for rescission or damages are exer-

cised by you within the time limit prescribed by the se-

curities legislation of your province or territory.  You 

should refer to any applicable provisions of the securi-

ties legislation of your province or territory for the par-

ticulars of these rights or consult with a legal advisor.

This presentation is being provided hereby on a con-

fidential basis solely to those entities or individuals 

who qualify both as “accredited investors” and “per-

mitted clients”, as such terms are defined in National 

Instrument 45-106 Prospectus Exemptions (and, for in-

vestors in Ontario, section 73.3 of the Securities Act 

(Ontario)) and National Instrument 31-103 Registration 

Requirements, Exemptions and Ongoing Registrant 

Obligations, respectively.  

Upon receipt of this document, each Canadian inve-

stor hereby confirms that it has expressly requested 

that all documents evidencing or relating in any way 

to the sale of the securities described herein (including 

for greater certainty any purchase confirmation or any 

notice) be drawn up in the English language only.  Par 

la réception de ce document, chaque investisseur cana-

dien confirme par les présentes qu’il a expressément 

exigé que tous les documents faisant foi ou se rappor-

tant de quelque manière que ce soit à la vente des va-

leurs mobilières décrites aux présentes (incluant, pour 

plus de certitude, toute confirmation d'achat ou tout 

avis) soient rédigés en anglais seulement.

 

No securities commission or similar regulatory autho-

rity in Canada has reviewed or in any way passed upon 

these materials, the information contained herein or 

the merits of the securities described herein and any 

representation to the contrary is an offence. 

DISCLAIMER
The Partnership, Manager and its agents may not pay 

rebates directly to investors in relation of distribution 

of the Fund in or from Switzerland. 
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Notice to investors in the DIFC:

No offer or invitation to subscribe for shares or sale of 

shares in the fund has been or will be rendered in or 

from the Dubai International Finance Centre including, 

for the avoidance of doubt, to any person therein.

Notice to persons/investors in Lebanon:

This document includes information provided in com-

pliance with the Regulations of the Capital Market Aut-

hority (“CMA”) of Lebanon. The CMA does not accept 

any responsibility for the content of the information 

in this document, including the accuracy or complete-

ness of such information. The liability for the content 

of the document lies with the issuer of the document 

and its directors. The CMA has not assessed the sui-

tability of the securities covered by this document for 

any particular investor or type of investor.

Notice to exempt investors in the UAE:

Interests are being offered in the United Arab Emirates 

(the “UAE”) exclusively to Qualified Investors, as such 

term is defined in, and in accordance with, the UAE 

Securities and Commodities Authority (“SCA”) Board 

of Directors’ Chairman Decision No. 9/R.M. of 2016 

Concerning the Regulations as to Mutual Funds and 

Chairman Resolution No. 3/R.M. of 2017 Concerning 

the Regulation of Promotion and Introduction. By re-

ceiving this Prospectus, the person or entity to whom 

it has been issued understands, acknowledges and ag-

rees that neither this Prospectus nor the Interests have 

been approved, disapproved or passed on in any way 

by the Central Bank of the UAE, the SCA or any other 

authority in the UAE, nor has the entity conducting the 

placement in the UAE received authorisation or licens-

ing from the Central Bank of the UAE, the SCA or any 

other authority in the UAE to market or sell Interests 

within the UAE. The SCA accepts no liability in relation 

to the Fund and is not making any recommendation 

with respect to an investment in the Fund.  Nothing 

contained in this Prospectus is intended to constitute 

UAE investment, legal, tax, accounting or other pro-

fessional advice. This Prospectus is for the information 

of prospective investors only and nothing in this Pro-

spectus is intended to endorse or recommend a par-

ticular course of action. Prospective investors should 

consult with an appropriate professional for specific 

advice rendered on the basis of their situation.

Notice to investors in the ADGM:

No offer or invitation to subscribe for shares or sale of 

shares in the fund has been or will be rendered in or 

from the Abu Dhabi Global Market including, for the 

avoidance of doubt, to any person therein.

DISCLAIMER
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