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”Impact investing is an investment approach 

that intentionally seeks to create both finan-

cial return and a positive social or environ-

mental impact that is actively measured.”

The purpose of this report is to present the social im-

pact of the portfolio companies of Danish microfinance 

Partners K/S (DmP or the Fund) in 2013. The report is 

based on the social impact reporting provided by the 

portfolio companies to the fund and information pro-

vided through board participation. This is the first so-

cial impact report of the Fund and future reports will 

follow up on updates and changes within the key social 

indicators, policies as well as new initiatives.

Danish microfinance Partners is structured as a private 

equity fund and was established in October 2010. DmP 

is managed by Fondsmæglerselskabet maj Invest A/S 

(maj Invest) in cooperation with The Investment Fund 

for Developing Countries (IFU) as lead consultants. The 

investors are IFU together with pension funds admini-

stered by PKA A/S and Pensionskassen for Børne- og 

Ungdomspædagoger (PBU). 

Double bottom line investment strategy 

DmP follows an impact investment strategy with a dou-

ble bottom line targeting both social impact and finan-

cial return. 

The Fund invests in financial institutions with a signi-

ficant exposure to micro and Sme financial services. 

For the Fund to consider investing, these microfinance 

institutions must have strong governance, highly qua-

lified management and attractive growth opportuni-

ties based on a well-balanced strategy of social impact 

and financial return.

The microfinance institutions offer a range of finan-

cial products and services depending on country, mar-

ket and regulations to individuals, groups and Smes. 

The products are typically small loans with short ma-

turities together with saving and insurance. The cli-

ents are low income groups with limited or no access 

to financial services in traditional commercial banks. 

As such the most significant social impact is outreach 

and increased employment.

The Fund invests in microfinance institutions in Latin 

America, Asia and Africa and can invest directly with 

equity or quasi-equity instruments (convertible loans), 

or indirectly via funds. The Fund is an active minority 

investor, generally taking a 5-25% stake and appointing 

a board member in the microfinance institution. 

Investments are mainly in unquoted companies; 

however, investments in listed companies are possible 

as well.

The Fund advocates the protection of social and env-

ironmental sustainability to promote corporate social 

responsibility. In order to maximise positive social and  

environmental impact and minimise any such negative 

impact of the operations and of the investee companies, 

it is the Fund’s objective to be in compliance with the In-

ternational Finance Corporation’s (IFC’s) Policy on So-

cial and Environmental Sustainability. The CSR Policy of 

the Fund considers the provisos laid down in IFC’s Mi-

crofinance Exclusion List, Anti-Money Laundering Re-

quirements, Anti-Corruption Guidelines and CGAP Client 

Protection Principles, and aims to keep track of activi-

ties of its investee microfinance institutions in identify-

ing, assessing and managing social and environmental 

risks at the ground level. Through earnest implementa-

tion of its CSR Policy, DmP strives to achieve its vision of 

generating a double bottom line return for its investors.

Fondsmæglerselskabet Maj Invest A/S

maj Invest was established in 2005. It has two core busi-

ness activities: asset management and private equity. 

maj Invest Asset management provides advisory ser-

vices on asset allocation and investment management 

in respect of listed equities, and maj Invest equity provi-

des investment advisory services to private equity funds 

investing in unlisted equities in Denmark and abroad.  

In 2009 maj Invest equity International was established 

as a business activity of maj Invest. maj Invest equity 

International provides investment advisory services to 

three private equity funds: Danish microfinance Part-

ners K/S, LD Invest Vietnam K/S and eFIF, a fund in-

vesting in fertiliser and energy factories in developing 

countries.

INTRODUCTION
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“Microfinance is the provision of a broad range 

of financial services and products such as 

credit, savings and insurance designed to as-

sist poor people who lack access to financial 

services in the mainstream banking sector to 

develop their small businesses, save their ear-

nings, and guard against risks.” 

-Opportunity International, 2009

THe mICROFINANCe SeCTOR
The market for microfinance has expanded over many 

years, with microfinance institutions (mFIs) extending 

loans to more than 200 million clients. Through vari-

ous socio-economic ties of the borrowers and their fa-

milies, microfinance has impacted upon the lives of 

around 1 billion people in emerging markets and de-

veloping countries.

In most developing countries, the majority of business 

activity occurs in small/micro sectors contributing 

significantly to people’s employment and income. 

However, access to capital and financial services in 

these sectors is profoundly lacking. These sectors 

have traditionally been excluded from the mainstream 

financial system because they were thought not to need 

financial services, were considered un-creditworthy or 

too expensive to serve.

After the setbacks of the 2008 global financial crisis 

and the subsequent over-indebtedness crises in some 

leading microfinance markets, the global microfinance 

industry is growing again, with an expected 20% in 

2014. Out of the crisis has emerged a healthier industry 

with better governance, focus on social impact stan-

dards and an improved regulatory framework. many 

poorly run mFIs and banks have defaulted and as the 

industry has matured the top mFIs with strong ma-

nagement and efficient business models have emerged. 

Over the years, the popular consensus on microfinance 

has shifted across the spectrum with an anti-poverty 

silver bullet at one end and a threat to the financial sol-

vency of the global poor at the other. As such, it is im-

portant to have a balanced view on the microfinance 

industry and carefully select mFIs with a responsible 

credit policy to manage the inherent risks of the indu-

stry of over-indebtedness and excessive interest rates 

to very poor people.

It has been argued that the nominal interest rate per 

year on microloans is excessively high - however some 

points for consideration:

 � For comparison the interest rates are presently at a 

historic low level in the developed part of the world, 

but in the 1980s the interest rate on Danish govern-

ment bonds was above 20%.

 � The alternative black market interest rate in many 

developing countries is around 30% per month, 

while microloans from mFIs typically has an inte-

rest rate around 30% per year.

 � microfinance has very high operational costs as di-

stribution is expensive and paid for by the clients, 

unlike development finance.

 � Inflation is often considerable in the developing 

countries, frequently around 10%, which must be 

subtracted to get the real interest rate.

 � In some cases mFIs do charge excessively high in-

terest rates, thus it is important that mFIs comply 

with internationally recognised client protection 

standards.

 

In relation to the global microfinance business 

environment, Latin America and the Caribbean 

(LAC) took the lead with the highest overall regional 

score, according to a yearly survey by The economist 

Intelligence Unit (2013). LAC is the most politically 

stable region for microfinance scoring substantially 

higher than the second placed region: east and South 

Asia.  LAC countries captured half of the placings in the 

global top ten in the survey of attractive microfinance 

business environments. Peru and Bolivia led the global 

rankings in first and second place, respectively, while 

Colombia, el Salvador and the Dominican Republic also 

made it into the top ten. 

Peru’s microfinance market features low barriers to 
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entry and a competitive marketplace, characterised 

by adequate supervision and solid credit bureaus. In 

India, the wide effects of the Andhra Pradesh crisis 

have diminished and mFIs do not consider political 

interference to be a major risk in the future. However, 

banks that bailed out mFIs during the crisis may still 

face write-offs. 

Full financial inclusion is the next frontier for microfi-

nance, and microfinance institutions, banks and their 

partners are developing more efficient methods of ser-

vicing their clients. Today’s leading microfinance insti-

tutions are leveraging the microfinance platform to ex-

pand their offering of financial services to a broadening 

population base. In the process they are encountering 

other players in the expanding industry from traditio-

nal banks to mobile communications companies. 
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Danish microfinance Partners has six investments 

in three continents: three direct investments in mi-

crofinance institutions, one investment in a holding 

company and two investments in other funds. Addi-

tionally, one final investment is in the process of due 

diligence. 

The objective of Danish microfinance Partners is to 

provide both social impact and financial return to its 

investors: a double bottom line. It is crucial for the Fund 

that the portfolio companies adhere to internationally 

recognised social impact standards and client protec-

tion principles, have policies that protect clients from 

over-indebtedness and guarantee reasonable pricing. 

All of the portfolio companies conform to international 

standards within social impact. The majority has 

endorsed the Client Protection Principles of the 

Smart Campaign which is a global effort to provide 

microfinance institutions with the resources and 

ReSULTS AND CONCLUSION
tools needed to deliver transparent, respectful and 

relevant financial services to all clients. Further, 

the companies adhere to the Exclusion List of the 

International Finance Corporation (IFC). This is a list 

of activities which are illegal or harmful to the health, 

safety, physical and moral integrity of human beings, 

or biodiversity. In regard to anti-money laundering and 

corruption the companies follow both IFC’s guidelines 

as well as local legislation. 

The Fund’s reporting is furthermore based on six so-

cial indicators. The selection of these specific indica-

tors is based on the Client Protection Principles of the 

Smart Campaign, the Universal Standards for Social 

Performance Management of the Social Performance 

Task Force as well as indicators used by social perfor-

mance rating agencies. 

Outreach is a vital factor of social impact and on this 

parameter, the portfolio companies show positive re-

35

Microfinance growth outlook for 2014 by region (Year‐on‐Year growth in gross loan portfolio) / DMP portfolio

DMP ‐ Geographical scope

Direct investments

Indirect investments

Mali, MicroCred

Senegal, MicroCred

Nigeria, MicroCred

Ivory Coast, MicroCred

Madagascar, MicroCred

China, MicroCred

India, Satin
India, Aavishkaar

Honduras, Prospero
El Salvador, Prospero

Colombia, Banco Mundo Mujer

Ecuador, Prospero

Credinka, Peru

Bolivia, BancoSol
Bolivia, Prospero

The map shows the microfinance growth outlook for 2014 by region (year-on-year growth in gross loan portfolio), 

and the DmP portfolio.  As the map clearly shows DmP is present in areas of high growth potential.

DmP’S PORTFOLIO AND mICROFINANCe GROWTH OUTLOOK 2014

(in d.d.)
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Total outreach indicators

Number of clients 1.7m

% female clients 40-100%

Number of branches 681

Outstanding loan portfolio (USDm) 1,645

Outstanding savings portfolio (USDm) 790

PAR>30 0.1-5.6%

Aggregated results

sults reaching out to more than 1.7 million clients in 

three continents and 13 countries. A large percentage 

of that is female and thus the companies also demon-

strate significant focus on the empowerment of women. 

The portfolio at risk, PAR>30, is for the majority of the 

investees below 5% indicating a healthy loan portfolio. 

The table below shows the total aggregated results of 

the outreach indicators of all the portfolio companies:

As a means to prevent over-indebtedness the compa-

nies have implemented sound procedures on deter-

mining the risk level of their clients, and the use of 

credit bureaus is widely integrated in the process. In-

cluded in this is also reasonable pricing in the form of 

acceptable nominal interest rates and well-incorpo-

rated policies regarding pricing, terms and conditions. 

For the majority of the portfolio companies the average 

nominal interest rates are between 12.5% and 26% p.a. 

based on local currencies. Only microCred’s instituti-

ons in Nigeria and madagascar have higher average in-

terest rates p.a. 

In addition, all of the portfolio companies have signi-

ficant focus on developing their surrounding commu-

nities. The initiatives to improve the lives of the clients 

range from health checks to sport events to financial 

education as well as the empowerment of women. 

These initiatives have vital importance for the clients.

Last but not least, the portfolio companies create many 

jobs in their respective countries and employ more than 

6,000 people all together. The different initiatives to-

wards the employees vary between the companies but 

encompass policies on social and environmental prac-

tices, discrimination, compensation and medical care.

Research has shown that the quantitative significance 

of social impact is difficult to establish. It is the opinion 

of maj Invest that financial inclusion of the poorest 

part of the population in a developing country can be 

a significant contribution to economic development. 

However, microfinance must be accompanied by other 

initiatives to alleviate poverty, including a stable 

political and economic macro environment together 

with investments in infrastructure, education and 

health, and other important sectors. 

As such microfinance is not a guarantee for prosperity 

for everyone with access – the same with ordinary fi-

nancial access in the developed world, but it creates 

an important opportunity for each individual and con-

tributes to the financial infrastructure of developing 

countries to the benefit of the long term social and eco-

nomic growth.
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DMP ‐ Overview

34

DMP   ‐ Seven investments in three different continents DMP  ‐ The portfolio

Three direct investments 
in microfinance 
institutions

 Satin in India

 BancoSol in Bolivia

 Credinka in Peru

One investment in a 
holding company

 MicroCred in France

‒ Develops and operates microfinance 
institutions in five African countries and two 
Chinese provinces

Two investments in 
other funds

 Aavishkaar Goodwell Fund II with a portfolio 
of six investment s in India

 Próspero Fund with a portfolio of five 
investments in Latin America

One investment 
currently in due 
diligence phase

 Banco Mundo Mujer in Colombia

Total for all investees

 13 countries

 1.8 million clients

 USD 2.2 billion in loan portfolio

 USD 1.1 billion in savings portfolio

 USD 2.7 billion in assets 

ABOUT

Satin was formed in 1990 as a non-banking finance 

company (NBFC) with the concept of providing indi-

vidual loans to urban shopkeepers to purchase genera-

tors for their businesses. Since then, the company has 

expanded and evolved into one of the leading microfi-

nance institutions in North India. 

Satin provides loans to both the urban and rural poor 

to meet their productive requirements in starting new 

businesses or growing existing ones. The company’s 

microfinance operation is based on individual and 

group liability models. The company is present in 89 

districts of 8 states and 1 union territory. 

CONCLUSION

Satin demonstrates a high level of commitment to its 

surrounding community. The organisation has focus 

on transparency, product delivery, borrower satisfac-

tion, credit-plus activities such as healthcare, educa-

tion, the empowerment of women and ultimately a grea-

ter outreach. 

As endorser of the Client Protection Principles of the 

Smart Campaign and adherent to the IFC Exclusion 

List and the Anti-Money Laundering Act of India, Satin 

shows that it is committed to comply not only with lo-

cal regulations but also international standards within 

microfinancing. On all six key indicators, Satin demon-

strates good performance including well-established 

over-indebtedness initiatives, an interest rate within 

the norms, a low PAR>30 and two relevant loan types. 

Satin is working on including a cashflow analysis of 

the important livelihood or enterprise activities that 

its clients undertake in the company’s loan appraisal 

process.  Furthermore, Satin is currently working on 

improving the illiterate clients’ awareness of the loan 

terms and pricing through training and communica-

tion processes.

INTERNATIONAL STANDARDS AND POLICIES

Client protection principles

In 2010 Satin endorsed the Client Protection Princip-

les of the Smart Campaign which addresses critical 

areas such as pricing, transparency, fair and respect-

ful treatment and prevention of over-indebtedness. The 

company is very keen on effectively implementing each 

of the seven principles in its operation.

Anti-corruption and anti-money laundering

Satin Creditcare has elaborated an Anti-money Laun-

dering Policy. It states that the company is commited 

to implementing adequate measures to prevent mo-

ney laundering as well as report cash and suspicious 

transactions to the Financial Intelligence Unit-India 

(FIU-IND). 

This unit was established by the government of India 

in 2004 as the central national agency responsible for 

receiving, processing, analysing and disseminating in-

formation relating to suspect financial transactions. 

Reporting to FIU-IND is in accordance with the Preven-

SATIN CReDITCARe
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Outreach indicators

Number of clients 755,385

% female clients 91.7%

Number of branches 194

Outstanding loan portfolio (USDm) 197.0

PAR>30 0.81%

Social Impact - Satin Creditcare, India

tion of money Laundering Act of 2002 (PmLA), which 

forms the core of the legal framework in India on com-

bating money laundering.

The PmLA and rules notified thereunder impose ob-

ligation on banking companies, financial instituti-

ons and intermediaries to verify the identity of clients, 

maintain records and furnish information to FIU-IND. 

In addition hereto, the Reserve Bank of India (RBI) is-

sued the Know Your Customer (KYC) Guidelines in Fe-

bruary 2005. This anti-money laundering standard has 

become the international benchmark for framing anti-

money laundering and combating financing of terro-

rism policies by the regulatory authorities. Compliance 

with these standards by banks/financial institutions/

NBFCs in India has become necessary for internatio-

nal financial relationships.

Exclusion list

Satin is required to ensure that the company’s invest-

ments do not finance the activities included in the Ex-

clusion list of the International Finance Corporation 

(IFC). 

SOCIAL IMPACT RESULTS

The results are based on selected key social indicators. 

A social indicator is used to assess an organisation’s 

performance on social impact. In the following, six so-

cial key indicators for Satin Creditcare are presented. 

1. Outreach

The outreach indicator is composed of the following: 

2. Over-indebtedness

The existing policy of the company states that the 

total indebtedness of a client of microfinance loans 

cannot exceed Rs50,000 (USD 873). Further, Satin 

does not extend loan to any client who has existing 

borrowing outstanding from two other institutions. 

For its joint liability group (jLG) loan clients, Satin 

verifies the indebtedness of its clients through a credit 

bureau before disbursement. For individual loans a 

declaration is obtained from the clients regarding their 

indebtedness. m2i Consulting, a social impact rating 

bureau, conducted an assessment on Satin and did 

not find this policy breached in the 100 random loan 

documents checked and over 100 clients visited. The 

two loan types will be elaborated on page 9.

Satin is a member of Sa-Dhan (the Association of Com-

munity Development Finance Institutions), and the 

micro Finance Institutions Network (mFIN) an asso-

ciation of non-bank finance company microfinance in-

stitutions. Satin is also a member of the two credit bu-

reaus High mark Credit Information Services Limited 

and equifax Credit Information Services and shares 

client data with them. 

3. Cost efficiency

Interest rates

Satin charges an average nominal interest rate of 26% 

p.a. In addition, the joint liability group clients are 

charged a 1% processing fee upfront. Loan insurance 

is charged on actual premium paid basis. 
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concerns they have. There are two to eight groups 

in a center, meaning centers can have a minimum 

of 10 women and maximum of 40. Prior to admitting 

clients to the microfinance program, Satin’s field 

staff provides a five-day training session, introducing 

prospective clients to Satin’s products, rules, policies 

and procedures. After the training is completed, the 

field staff  conducts a group recognition test which tests 

the group members on their understanding of Satin’s 

microfinance program. The group is admitted to the 

microfinance program upon successful completion of 

the test.

At the time of group formation, members are scree-

ned for their borrowing status through a credit bu-

reau check. Information regarding income and indeb-

tedness of the clients household is obtained in the loan 

application form.

Income generation loan - individual

These loans are granted to individuals for enterprise 

activities backed by a guarantee of two other persons. 

Loans are given to both women and men, and it is an 

individual liability model. Individual loans constitute 

27.32% of Satin’s loan portfolio. 

The field staff fill out the loan application form in 

which a family profile, the number of dependents, busi-

ness details such as dimension of shop, daily sales, ren-

tal or own status and stock value is noted. Analysis of 

other borrowings of the potential clients is also per-

formed based on the information disclosed by clients. 

However, no income expenditure details or cash flow 

analysis of the clients’ business is performed.

5. Community development

Satin has a wide range of social impact activities and 

creates great benefits for its clients. Satin has great fo-

cus on the empowerment of women. In order to improve 

the economic and social life of women in India, espe-

cially in the backward districts, Satin has promoted a 

project launched by the Indian ministry of Finance. 

The project is called Women Self Help Group Credit & 

Responsible pricing

Satin is in compliance with the Reserve Bank of India’s 

(RBI) directions on pricing and margin, which respec-

tively is 26% and 10% above cost. 

All prices are revealed to clients during compulsory 

group training and mentioned on the clients’ loan card. 

The interest rates are also displayed in the branch 

premises of Satin. Clients are issued receipts for all 

payments. With reference to the assessment of m2i Con-

sulting, all of the clients checked had been issued re-

ceipts for all transactions and no charges apart from the 

previously mentioned had been collected. 

Satin’s policies should always be read in conjunction 

with RBI guidelines, directives, circulars and instruc-

tions. The company will apply best industry practices 

so long as they not conflict with or violate the RBI re-

gulatory guidelines. 

Satin was awarded with the certificate of pricing 

transparency by mFTransparency for the period April 

2012-April 2013. This is an international NGO that re-

presents an industry movement towards responsible 

pricing practice. It works with regulators and policy-

makers of microfinance markets to support the de-

velopment of effective policies for pricing disclosure 

and client protection.

4. Product mix and range of service

Satin has two types of loan products: an income gene-

ration loan for groups and an income generation loan 

for individuals. 

Income generation loan - group

The group loan is a joint liability group (jLG) loan to 

women. These loans are granted for deployment in in-

come generating activities.   

Clients are organised in groups of five, and each 

woman takes joint liability for the other group 

members. The clients have weekly meetings where 

they pay back the loans and voice any challenges or 
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members. The camp focused on carrying out a general 

health check up, identification of the source of health 

problems and treatment of the disease. 

6. Satin Creditcare employment

Satin Creditcare currently employs 1,785 people. 

Satin has  composed a Social and environmental Policy 

that addresses the company’s commitment regarding 

the environmental and social dimensions of sustaina-

ble development. The purpose of this policy is to iden-

tify effective social and environmental practices and 

provide guidance to Satin’s staff on undertaking acti-

vities in an environmentally responsible manner. Sa-

tin strives to avoid adverse impacts on its employees, 

communities, and the environment, or if avoidance 

is not possible, to reduce, mitigate, or compensate for 

the impacts, as appropriate. Satin will make sure that 

working conditions in the organisation meet (or ex-

ceed) international labour standards. 

Satin recognises the importance of implementing 

sound environmental practices throughout its office-

based activities and will continue to integrate sustaina-

ble environmental practices into its daily office rutines. 

Also visit

www.satincreditcare.com 

www.facebook.com/SatinCreditcareNetworkLtd

Livelihood Project. So far Satin has formed a thousand 

self-help groups. 

In relation to the empowerment of women Satin has 

also elaborated a Financial Literacy Program. Finan-

cial literacy is the ability to make informed judgments 

and take effective decisions regarding the use and ma-

nagement of money and the knowledge as well as skills 

passed on by financial education. The main objective 

is to facilitate financial inclusion through creating 

awareness and knowledge among clients about vari-

ous products, educating on management of money, im-

portance of saving, and ensuring a 100 per cent utilisa-

tion of loan amount in productive activities.

Furthermore, Satin hosts several so-called Center Lea-

der Workshops with the purpose of directly connec-

ting with clients and ensuring that their problems and 

grievances related to microfinancing activities are ad-

dressed. The workshops are organised to reach out to 

all the clients through their center leaders and thereby 

ensuring community participation in decision making.

Health is also a critical issue that Satin addresses. The-

refore a Health Check Up and Awareness Camp has 

been held with the objective of identifying and provi-

ding curative services for common diseases and pro-

viding disease preventive information to community 
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CASe STUDY: emPOWeRING WOmeN IN INDIA
Women are naturally a major part of the Indian society 

and play a great role in the economic, political and so-

cial activities. They have constantly been fighting for 

earning a place of equality and dignity, since women 

are considered to be a weaker section of society. Today 

women make up the majority of agricultural workers. 

Despite the increasing income of women, India has wit-

nessed disproportionate benefits by assisting women 

proven as an effective way to reduce poverty and en-

hance food security. Satin’s SPm wing (Social Perfor-

mance management) has taken several initiatives in 

education and financial literacy, thereby directly im-

pacting and upgrading the lives of most disadvantaged 

sections of society, especially those residing in rural In-

dia through economic empowerment. 

many of the women who apply for a loan are illiterate 

and cannot even write their own names. Borrowers at 

Satin are trained at first to write their own signatures, 

and then taken to a very basic level of reading and wri-

ting. Next step is knowledge of basic mathematics like 

calculations which can help them in their daily busi-

ness. This process makes the borrowers independent 

and able to manage their finances well. The women 

understand the benefits of being independent of other 

people, including their husband. 

Empowering of the borrowers

empowering borrowers, especially women, is the ma-

jor impact of loan financing. They are coming out of 

their homes, which many women don’t – meeting other 

Ms. Suneeta said that she would have never thought it 

possible to break free from the cycle of gripping poverty. 

Before she met Satin, she was suffering from acute eco-

nomic problems, but with a loan she started her own 

tailoring and stitching centre and today she is a home-

based entrepreneur stitching beautiful dresses and sup-

plying them to many factories. More so she has employed 

five women at her establishment. She got an opportunity 

to fulfill her dreams and she made it. 

people and getting a social network where they can 

share experiences with each other and get adequate 

societal information e.g. about access to family support.

Health

Health and hygiene are two important issues to 

understand in order to tackle a small business. Diseases 

are hard to tackle for these borrowers which result in 

loss of business and loss of savings. Often diseases are 

caused due to lack of knowledge of hygiene, but in other 

cases it may also be associated with discrimination, e.g. 

in relation to menstruation. many women suffer from 

both social and physical problems during menstruation 

and are viewed as impure, dirty and untouchables. 

Centre leader workshops are used to discuss this issue 

and overcome the social taboo and provide hygienic 

options. 

Source: Case story provided by IFU - Investment Fund for 

Developoing Countries.
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DMP   ‐ Seven investments in three different continents DMP  ‐ The portfolio

Three direct investments 
in microfinance 
institutions

 Satin in India

 BancoSol in Bolivia

 Credinka in Peru

One investment in a 
holding company

 MicroCred in France

‒ Develops and operates microfinance 
institutions in five African countries and two 
Chinese provinces

Two investments in 
other funds

 Aavishkaar Goodwell Fund II with a portfolio 
of six investment s in India

 Próspero Fund with a portfolio of five 
investments in Latin America

One investment 
currently in due 
diligence phase

 Banco Mundo Mujer in Colombia

Total for all investees

 13 countries

 1.8 million clients

 USD 2.2 billion in loan portfolio

 USD 1.1 billion in savings portfolio

 USD 2.7 billion in assets 

ABOUT

Aavishkaar Goodwill Fund II (Aavishkaar or AGImDC 

II) is a for-profit micro venture capital fund which pro-

vides equity finance and hands-on support to enter-

prises active in the microfinance sector. The invest-

ment strategy is to provide smart commercial long-term 

capital and active support to entrepreneurial microfi-

nance institutions either at early stage or growth stage. 

The goal is to promote sustainable development by im-

proving access to affordable financial services for the 

un(der)banked. 

CONCLUSION

Aavishkaar requires that its portfolio companies pro-

mote sustainable development, and the fund demon-

strates a high level of commitment to promoting social 

impact. Aavishkaar adheres to the Client Protection 

Principles of the Smart Campaign, the IFC’s Guidelines 

on Anti-Money Laundering, Anti-Corruption and Ex-

clusion List, UN’s Principles for Investors in Inclusive 

Finance and the Indian association mFIN’s credit bu-

reau recommendations. Thus, Aavishkaar demonstra-

tes a high level of initiative and compliance with inter-

national recommendations in relation to social impact. 

The individual portfolio companies have a large 

outreach in terms of clients and branches. Over-indeb-

tedness is prevented through the use of credit bureaus, 

and the indicator PAR>30 is less than 0.5% for all port-

folio companies. Furthermore, the portfolio compa-

nies have initiated various social programs for their 

clients enhancing their financial literacy, improving 

their health and providing them with a greater range 

of livelihood. 

INTERNATIONAL STANDARDS AND POLICIES

Client protection principles

Aavishkaar requires its investees to adopt and imple-

ment the Client Protection Principles of the Smart Cam-

paign or any acceptable alternative. 

In India, all the microfinance institutions are expected 

to follow the Fair Practices Code of the Reserve Bank 

of India (RBI) which defines the terms for loan appli-

cation and processing, loan appraisal and terms, dis-

bursement of loans, interest rates charged, Know Your 

Customer (KYC) guidelines, grievance redressal and 

information sharing with the customer. All AGImDC 

II portfolio companies are compliant with RBI guideli-

nes. In addition to this, all portfolio mFIs are also mem-

bers of the microfinance Institutions Network (mFIN), 

and therefore follow the Common Code of Conduct de-

veloped by Sa-Dhan (the Association of Com-munity 

Development Finance Institutions) and mFIN. All of 

these mechanisms ensure that the clients’ rights are 

protected and that they are treated in an ethical man-

ner. Some portfolio companies have gone a step further 

by incorporating additional internal policies to facili-

tate transparency and fair practices.

Furthermore, Aavishkaar also follows the UN’s Prin-

ciples for Investors in Inclusive Finance (PIIF) which 

focuses on sustainable and responsible investments 

The map shows the total 
outreach of Aavishkaar Good-
well Fund II - the fund is pre-
sent in 12 states.

AAVISHKAAR GOODWILL FUND II
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3

Utkarsh Suryoday IntelleCash Arohan EPS

Number of clients 198,204 156,204 N/A 112,651 N/A

% female clients 100% 100% N/A N/A N/A

Number of branches 104 in 5 states 46 in 6 states 12 in 1 state 75 in 3 states 945 ATMs

Outstanding loan portfolio (USDm) 32.9 28.2 N/A 16.7 N/A

PAR>30 0% 0.12% 0% 0.40% N/A

Social Impact – Aavishkaar Goodwell Fund II, India
Outreach indicators

and is part of UNPRI (UN’s Principles for Responsible 

Investment) .  

Anti-corruption and anti-money laundering

Aavishkaar adheres to IFC’s Anti-Money Laundering 

Guidelines and IFC’s Anti Corruption Guidelines. This 

means that Aavishkaar has appointed an AmL/CFT of-

ficer who will be a part of the investment committee 

and whose duties include oversight and supervision of 

the AmL/CFT procedures with regard to the investee 

companies. The purpose of the guidelines is to identify 

and avoid corrupt practices, fraudulent practices, coer-

cive practices, collusive practices and obstructive prac-

tices in the context of AGImDC II operations.

Exclusion list

Aavishkaar adheres to IFC’s Exclusion List according to 

which Aavishkaar will not invest in projects that are il-

legal or harmful to the health, safety, physical and mo-

ral integrity of human beings, or biodiversity.

SOCIAL IMPACT RESULTS

The results are based on selected key social indicators. 

A social indicator is used to assess an organisation’s 

performance on social impact. In the following six so-

cial key indicators for Aavishkaar are presented.

1. Outreach

The outreach indicator is composed of the following:

2. Over-indebtedness

As an adherent to the client protection principles 

AGImDC II has committed to taking adequate care in 

all phases of their credit process to determine that cli-

ents have the capacity to repay without becoming over-

indebted. In addition, AGImDC II has implemented and 

monitors internal systems that support the prevention 

of over-indebtedness and fosters efforts to improve 

market level credit risk management such as credit in-

formation sharing.

As members of mFIN the portfolio companies must join 

at least two credit bureaus and provide complete and 

regular data to both. This helps prevent over-borrowing 

and multiple lending. 

3. Cost efficiency

Interest rates

The average nominal interest rate on loans during a 

financial year is not to exceed the average borrowing 

cost during that financial year plus the margin within 

the prescribed cap of 10%. While the average rate of in-

terest on individual loans may exceed 26%, the maxi-

mum variance permitted for individual loans between 
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the minimum and maximum interest rate cannot ex-

ceed 4 per cent. At Utkarsh and Suryoday the average  

nominal interest rate is 26% p.a.

Responsible pricing

Portfolio companies are required to be transparent 

according to the client protection principles. Pricing, 

terms and conditions should be set in a way that is af-

fordable to clients while allowing for financial insti-

tutions to be sustainable. most AGImDC II portfolio 

companies in India have participated in the pricing 

data research of mFTransparency, a global initiative 

for fair and transparent pricing in the microfinance 

industry.

4. Product mix and range of service

AGImDC II invests in institutions which develop and 

extend the range of financial services available as 

much as possible within the Indian context where mFIs 

are not allowed to mobilise deposits. This means mea-

ningful products mainly relate to various kinds of loan 

products or associated services such as financial liter-

acy or insurance. A notable example in the portfolio is 

Utkarsh with the introduction of pension services. The 

company has received good response and is committed 

to scale up its pension services. 

5. Community development

Several of the portfolio companies provide non-finan-

cial services to their clients such as health camps, edu-

cational programs and financial/non-financial trai-

ning courses. In the following a short summary of the 

portfolio companies’ initiatives is presented:

Suryoday

Suryoday has initiated the Financial Literacy Program 

for their clients. They have successfully been doing this 

for the past two years in the state of maharashtra where 

they have sizable operations. Through this program 

Suryoday is pursuing and helping its clients to open a 

bank account in nationalised banks and save a monthly 

minimum amount. This is tracked every month du-

ring their center meetings and their relationship of-

ficers motivate members regularly. Suryoday has hel-

ped more than 30,000 clients to open a bank account.

A livelihood program is intended to impart skills to the 

clients by providing training within the making of i.e. 

perfume, phenyl, candle and washing powder. This can 

help clients generate additional income in their free 

time. more than 9,000 clients have taken active part 

in this program. 

Suryoday has also hosted several health check-ups. 

Suryoday conducts eye, dental, gynaec and general 

health camps by partnering with the Rotary Club, lo-

cal medical service providers and reputed hospitals. 

So far the company has reached out to more than 3,500 

clients. 

Last but not least, Suryoday has successfully conducted 

two Cancer Awareness Camps at mumbai for their 

Dharavi branch clients. In these camps 160 cliens were 

tested through several modern cancer recognition 

tests. Clients diagnosed with cancer are receiving free 

consultancy and treatment with support of the Lions 

Club and the Kasturi foundation.
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Utkarsh

Utkarsh set up its first ‘all women’ branch in Ashok Vi-

har. The branch manager and all the credit officers are 

female. The company is committed to establish more 

such branches in the future.

Utkarsh provides continuous training to its clients in 

incense stick making. A total of 12 such trainings were 

organised and as a result 148.5 tons of incense sticks 

were produced during the year.

In addition, Utkarsh has organised three health camps 

in collaboration with reputed hospitals. more than 

3,000 people were examined in these health camps. 

The camps included basic health checks like blood 

tests, sugar tests, pregnancy tests and distribution of 

free medicine for the clients and their families. Utkarsh 

is committed to organise more such camps in the fu-

ture.

Finally, the company has conducted 88 financial aware-

ness training programs. The main thrust was making  

rural women aware of the importance of saving, pen-

sion etc. The programs also emphasised the perils of 

over-indebtedness. more than 3,000 women participa-

ted in these training programs.

Arohan 

The company is in the process of consolidating its busi-

ness operations, and therefore it has not yet commen-

ced social activities. However, the company plans to 

initiate social initiatives for its clients in the coming 

financial year.

ePS 

Social initiatives is as such not applicable to ePS due 

to the nature of the company’s product. Through ATms 

ePS provides easy access to financial services in un-

banked and underbanked parts of the country contri-

buting to financial inclusion.

6. Employment at Aavishkaar

The investment advisor’s team consists of the combi-

ned teams of the sub-advisors Aavishkaar Venture ma-

nagement Services Pvt Ltd and Goodwell Investments 

BV. The India team consists of 22 members of which 5 

are a part of Aavishkaar Goodwell.

Also visit

www.aavishkaargoodwell.com
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Outreach indicators

Number of clients 226,208

% female clients 46%

Number of branches 89

Outstanding loan portfolio (USDm) 925.0

Outstanding savings portfolio (USDm) 635.0

PAR>30 0.60%

Social Impact - BancoSol

DMP ‐ Overview
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DMP   ‐ Seven investments in three different continents DMP  ‐ The portfolio

Three direct investments 
in microfinance 
institutions

 Satin in India

 BancoSol in Bolivia

 Credinka in Peru

One investment in a 
holding company

 MicroCred in France

‒ Develops and operates microfinance 
institutions in five African countries and two 
Chinese provinces

Two investments in 
other funds

 Aavishkaar Goodwell Fund II with a portfolio 
of six investment s in India

 Próspero Fund with a portfolio of five 
investments in Latin America

One investment 
currently in due 
diligence phase

 Banco Mundo Mujer in Colombia

Total for all investees

 13 countries

 1.8 million clients

 USD 2.2 billion in loan portfolio

 USD 1.1 billion in savings portfolio

 USD 2.7 billion in assets 

SOCIAL IMPACT RESULTS

The results are based on selected key social indicators. 

A social indicator is used to assess an organisations 

performance on social impact. In the following six so-

cial key indicators for BancoSol are presented.

1. Outreach

The outreach indicator is composed of the following: 

2. Over-indebtedness

The bank’s policies on over-indebtedness are efficient 

and include a complete analysis of the clients’ ability to 

repay loans and a check-up in the central risk register.

The check-up process of clients begins with a 

systematic enquiry with the central risk registers of 

ASFI and INFOCReD (a credit rating bureau). This 

ABOUT

In February 1992 BancoSol started with a client base 

of 22,000 borrowers and a portfolio of 36 million bo-

livianos (USDm 5.2). At that time there were only few 

institutions in Bolivia with focus on development of 

the micro enterprise sector and after a couple of years 

BancoSol more or less had a monopoly in the granting 

of loans to micro entrepreneurs. At present BancoSol 

serves 226,208 clients across Bolivia through its more 

than 89 agencies. The bank has become one of the main 

financial entities in the country.

CONCLUSION

BancoSol has a high level of social awareness and great 

focus on social impact. With the certification from the 

Smart Campaign BancoSol has demonstrated that it up-

holds the Client Protection Principles. The bank offers 

a wide variety of products as well as reasonable pri-

cing. The bank has a well-developed policy on client 

credit risk evaluation to prevent over-indebtedness and 

a great focus on the surrounding community with se-

veral initiatives especially aimed at children. 

INTERNATIONAL STANDARDS AND POLICIES

Client protection principles

Within the framework of the Client Protection Prin-

ciples of the Smart Campaign, BancoSol has redrafted 

its customer service policies with focus on promoting 

respectful collection practices and adopting a high 

ethical standard in the direct contact with clients. In 

january 2014 BancoSol was certified by the Smart Cam-

paign for demonstrating high standards of client pro-

tection. The Smart Campaign’s Certification program 

publicly recognises those institutions providing finan-

cial services to low-income households whose stan-

dards of care uphold the Smart Campaign’s seven Cli-

ent Protection Principles. These cover areas such as 

pricing, transparency, fair and respectful treatment 

and prevention of over-indebtedness.

Anti-money laundering and anti-corruption

The legislation of Bolivia as well as internal politics of 

BancoSol serves as the legal frame ensuring that the 

bank carries out an adecuate control of its operations. 

BANCOSOL
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The initiative AulaSol is aimed at the development 

of qualifications within the management of 

microenterprises for BancoSol clients. The FeriaSol 

initiative seeks to foster creative capacity and business 

potential of microbusinesses through product trade 

fairs at which the microentrepreneurs can show their 

products. The remaining programs have focus on 

sports, classical music and health. 

6. Employment at BancoSol

BancoSol employs 2,453 people of which 48% is female. 

The staff turnover is 16.2%. 

The internal policies of BancoSol prohibit any type of 

discrimination, and BancoSol is governed by Bolivian 

legislation in relation to discrimination. The wages are 

regulated according to salary scales, and the annual 

minimum increases are regulated by law. 

SOCIAL IMPACT RATING

BancoSol was rated by Planet Rating in 2013. It was 

rated the grade ”4+ - Convincing” on a scale of 1-5, ex-

pressing that BancoSol demonstrates a clear commit-

ment to social goals, reasonable management of social 

performance and social responsibility risks,  as well as 

being likely to achieve its social goals. 

Also visit

www.bancosol.com.bo

www.facebook.com/BancoSolidarioBolivia

allows BancoSol to determine the risk level (low, 

medium or high) of the clients and their ability to 

repay loans. This process always includes a visit to 

the business and the residence of the clients together 

with an evaluation of the clients’ income, expenses and 

equity. The process of credit approval consists of 13 

steps according to the amount, the term and type of 

guarantee of the requested loan. 

3. Cost efficiency

Interest rates

The average nominal interest rate of BancoSol is 12.5% 

p.a.

 

Responsible pricing

BancoSol has a policy on keeping lending rates in the 

lower part of the market rates. Furthermore, the bank 

does not charge commission or excessive costs, and pri-

cing tables ensure that clients are offered the same pri-

cing conditions. 

4. Product mix and range of service

BancoSol offers a full portfolio of products such as mi-

cro loans for microenterprises, housing loans, volun-

tary savings accounts, fixed term deposits, life insu-

rance, mobile banking services as well as debit/credit 

card and remittances services. BancoSol bases its len-

ding methodology on individual credit technology. The 

average loan is USD 1,700. micro loans have terms of 1 

up to 60 months and 120 for micro housing loans. Loans 

can be used for working capital and investment purpo-

ses on productive assets. 

5. Community development

BancoSol focuses on entrepreneurship, financial in-

clusion through education as well as culture and iden-

tity. BancoSol has developed different programs wi-

thin these areas. For example, the bank has launched 

a Financial education Workshop program for school-

children of 6 to 7 years old. The concept is to visit 

schools and hold a 40 minutes workshop in which the 

children learn about the importance of saving through 

different games and dynamic exercises. 
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El Salvador Honduras

Ecuador

Bolivia
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DMP   ‐ Seven investments in three different continents DMP  ‐ The portfolio

Three direct investments 
in microfinance 
institutions

 Satin in India

 BancoSol in Bolivia

 Credinka in Peru

One investment in a 
holding company

 MicroCred in France

‒ Develops and operates microfinance 
institutions in five African countries and two 
Chinese provinces

Two investments in 
other funds

 Aavishkaar Goodwell Fund II with a portfolio 
of six investment s in India

 Próspero Fund with a portfolio of five 
investments in Latin America

One investment 
currently in due 
diligence phase

 Banco Mundo Mujer in Colombia

Total for all investees

 13 countries

 1.8 million clients

 USD 2.2 billion in loan portfolio

 USD 1.1 billion in savings portfolio

 USD 2.7 billion in assets 

Próspero is actively establishing and disseminating 

best practices. Próspero has committed to requiring 

investees to adhere to the SPTF Standards and has al-

ready incorporated key aspects of the SPTF Standards 

into the due diligence process. 

The standards serve as a guide on how to define and 

strengthen social performance management and help 

mFIs refocus on the client. They require mFIs to have 

clear goals for client outcomes, to respond to clients’ 

needs and to measure and track progress toward 

client-outcome goals. They incorporate input from 

the Smart Campaign Client Protection Principles, 

mFTransparency and other industry initiatives.

Anti-corruption and anti-money laundering

ODeF Financiera has established a Risk Department 

that supervises the various risks of the institution. 

As a financial institution ODeF is obligated to follow 

the laws and regulations of the Comisión Nacional de 

Bancos y Seguros (National Committee of Banks and 

Insurance) and the Central Bank of Honduras on anti-

money laundering.

SOCIAL IMPACT RESULTS

The results are based on selected key social indicators. 

A social indicator is used to assess an organisation’s 

performance on social impact. 

ABOUT

Próspero microfinanzas Fund (Próspero or the fund) is 

designed to bring strong, regionally based equity ma-

nagement capabilities to the many parts of Latin Ame-

rica currently lacking well-established, high-perfor-

ming microfinance institutions (mFIs). Próspero was 

formed by Grassroots Capital management and Boli-

vian Investment management (BIm) with the purpose 

of making equity and equity-like investments in early 

and intermediate stage mFIs in Latin America and the 

Caribbean. 

Próspero has dual goals of providing a competitive fi-

nancial return to its investors and contributing to po-

sitive social impact to microfinance clients through its 

portfolio investments. The fund achieves the objectives 

by focusing on mFIs dedicated to serving the less pene-

trated microfinance markets and unbanked or under-

served populations, and working with investee mFIs 

to enhance their social performance management and 

improve their ability to measure and report on social 

performance.

CONCLUSION

Próspero is actively following the standards of the So-

cial Performance Task Force (SPTF) and is an endorser 

of the Client Protection Principles of the Smart Cam-

paign. With these initiatives the fund demonstrates a 

great focus on social impact. Through a relevant pro-

duct portfolio and reasonable pricing the fund is com-

mitted to providing services that fit its clients’ needs 

and serve their interests in a sustainable way.  

INTERNATIONAL STANDARDS AND POLICIES

Client protection principles

Four out of five portfolio companies of the Próspero mi-

crofinanzas Fund adhere to the Client Protection Prin-

ciples of the Smart Campaign. These are ODeF, F. Alter-

nativa, INSOTeC and Banco de mi Tierra. It is expected 

to endorse the campaign in the near future.  

Through the Social Performance Task Force (SPTF) 

PRÓSPeRO mICROFINANZAS FUND
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4

ODEF OPTIMA F. Alternativa INSOTEC
Banco de Mi

Tierra

Number of clients 33,047 1,667 9,114 14,328 9,344

% female clients 50.8% 69.0% 52.1% 40.6% 66.0%

Number of branches 32 3 12 8 19

Outstanding loan portfolio (USDm) 44.5 2.9 21.9 20.8 47.8

PAR>30 5.6% 1.2% 2.9% 3.1% 1.7%

Social Impact – Próspero Microfinanzas Fund
Outreach indicators

8

ODEF, Honduras 25%

OPTIMA, El Salvador 26%

F. Alternativa, Ecuador 30.5%

INSOTEC, Ecuador 30.5%

Banco de Mi Tierra, Bolivia 18%

Interest rates Próspero

Responsible pricing

Both the Client Protection Principles and the SPTD 

Standards require that pricing, terms and conditions 

are affordable to clients.

4. Product mix and range of service

The portfolio companies of Próspero provide microen-

terprise and housing loans mainly with individual li-

ability as well as life and housing insurance . The ave-

rage loan size varies between USD 1,350 and 5,100.

An interesting example of range of service is ODeF’s 

project providing financial access to people with HIV 

incl. 10% discount on interest rates with the objective 

of allowing these clients to decelop productive activi-

ties that generate income and permit them to improve 

their quality of life.

5. Community development

The social performance initiatives of the Próspero port-

folio companies promote client well-being, social per-

formance and industry transparency and contribute to 

a common language and framework for measuring and 

monitoring social performance. 

ODeF

The institution has provided financial education to 

In the following six social key indicators for Próspero 

are presented. 

1. Outreach

The outreach indicator is composed of the following: 

 

2. Over-indebtedness

The SPTD Standards address over-indebtedness 

through the standard the institution designs products, 

services and delivery channels in such a way that they 

do not cause clients harm. This implies that products 

are affordable to clients meaning that clients will not 

have to make significant sacrifices to their standard 

of living or business affairs in order to pay for their fi-

nancial products. The affordability considerations in-

clude: 1) the interest rate, fees, premiums and all other 

charges, 2) the loan size and 3) the periodic payment 

amount required. 

3. Cost efficiency

Interest rates

The average nominal interest rate varies between the 

portfolio companies depending on their location:
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4,000 clients in 32 branches teaching them about costs 

of the loans, over-indebtedness, savings among other 

things.

F. Alternativa

F. Alternativa provides training services to its clients  

and has established an entrepreneurship program 

which has helped more than 400 clients strengthen 

their microenterprises.

INSOTeC

INSOTeC has provided ambulatory medical attention 

service to more than 13,000 clients and their house-

holds. Furthermore, the organisation has hosted 370 

workshops which provided knowledge of and re-

commendations on planning of family finances. 

6. Employment at Próspero

The total amount of staff employed by the five portfo-

lio companies of Próspero is 759. 

Also visit

www.biminvestments.com
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MicroCred 
Sichuan
Since 2011

 ■ 7 branches and outlets
 ■ 90 employees
 ■ MicroCred China owns 100 % of the capital

MicroCred 
Nanchong
Since 2007

 ■ 9 branches and outlets
 ■ 132 employees
 ■ MicroCred China owns 100 % of the capital
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MICROFINANCE GROUP
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DMP   ‐ Seven investments in three different continents DMP  ‐ The portfolio

Three direct investments 
in microfinance 
institutions

 Satin in India

 BancoSol in Bolivia

 Credinka in Peru

One investment in a 
holding company

 MicroCred in France

‒ Develops and operates microfinance 
institutions in five African countries and two 
Chinese provinces

Two investments in 
other funds

 Aavishkaar Goodwell Fund II with a portfolio 
of six investment s in India

 Próspero Fund with a portfolio of five 
investments in Latin America

One investment 
currently in due 
diligence phase

 Banco Mundo Mujer in Colombia

Total for all investees

 13 countries

 1.8 million clients

 USD 2.2 billion in loan portfolio

 USD 1.1 billion in savings portfolio

 USD 2.7 billion in assets 

mICROCReD
ABOUT

microCred was founded in 2005, through the initia-

tive of Arnaud Ventura, founder and CeO, by PlaNet 

Finance and shareholders. microCred Holding is an 

investment company that invests in and manages re-

sponsible institutions and provides them with the tech-

nical assistance they need to become leaders in their 

respective countries.  microCred has seven instituti-

ons - five in Africa and two in China. 

CONCLUSION

microCred demonstrates a high level of commitment 

to social impact including reasonable pricing and 

well-established procedures for preventing over-

indebtedness. The company is an endorser of the Client 

Protection Principles of the Smart Campaign and is 

continuously working on improving both the living 

conditions and loan terms of its clients. As adherent 

to the IFC Exclusion List, microCred is also taking the 

necessary measures in order to follow international 

standards on activities that should not be financed. 

The social indicators demonstrate that microCred 

both has notable outreach figures, a developed range of 

products and great focus on community initiatives such 

as education as well as generating a positive impact on 

the environment. 

INTERNATIONAL STANDARDS AND POLICIES

Client protection principles

microCred and all of its institutions have endorsed the 

Client Protection Principles of the Smart Campaign. 

The endorsement of the campaign means undertaking 

all necessary procedures for the implementation of the 

principles in its operations and its institutional culture. 

Anti-money laundering  and anti-corruption 

PlaNet Finance is the founding shareholder of reference 

and the guarantor of the social mission of microCred.  

PlaNet Finance aims to progressively expand its scope 

of activities to all fields of microfinance. microCred has 

been created for that purpose and consolidated within 

the PlaNet Finance Group.  PlaNet Finance has develo-

ped its own Code of ethics in which it clearly dissoci-

ates itself from any form of corruption.

PlaNet Finance Group operates in many countries, re-

presenting various legal and political environments. 

Thus it ensures to respect these countries’ local legis-

lation, provided they comply with the ethical values of 

the Code of ethics. PlaNet Finance Group shall notably 

ensure that the origin of the funds collected and their 

use is in compliance with international treaties regar-

ding money laundering and terrorist financing.

Exclusion list

microCred is committed to complying with national 

and international laws. It is also committed to avo-

iding financing activities listed on IFC’s Exclusion List. 

These are activities which are illegal or harmful to the 

health, safety, physical and moral integrity of human 

beings, or biodiversity.

microCred wishes to limit the negative social and 

environmental impact of the activities it finances by 

introducing a measuring and monitoring mechanism. 

Loan applications to finance activities present on 

the Exclusion List are rejected, and the proportion of 

moderately risky and risky activities in the portfolio is 

capped. All loans are classified into three categories: 
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7

Outreach indicators

Number of clients 178,581

% female clients 48%

Number of branches 56

Outstanding loan portfolio (USDm) 169.2

Outstanding savings portfolio (USDm) 31.1

PAR>30 Avr. 1.4%

Social Impact - MicroCred

9

China 26%

Senegal, Ivory Coast & Mali 24%

Nigeria 65%

Madagascar 38%

Interest rates MicroCred

(A) loans causing harm to the environment in a direct 

way, with loose security and working conditions

(B) loans that cause indirect harm to the environment, 

with indirect impact on the security and working con-

ditions 

(C) credits with minimal impact. 

The financing of class A products is prohibited and the 

ceiling for financing class B products is 10% of the to-

tal portfolio.

Commercial officers assess the social and environmen-

tal performance of activities in their initial informa-

tion gathering. The rejection of loan applications for 

the funding of activities included on the exclusion list 

takes place at the end of the assessment, and as a last 

resort at the end of the Credit Committee.

SOCIAL IMPACT RESULTS

The results are based on selected key social indicators. 

A social indicator is used to assess an organisation’s 

performance on social impact. In the following six so-

cial key indicators for microCred are presented. 

1. Outreach

The outreach indicator is composed of the following: 

2. Over-indebtedness

In line with the Client Protection Principle Prevention 

of Over-Indebtedness microCred takes reasonable steps 

to ensure that credit will be offered only if borrowers 

have demonstrated an adequate ability to repay, and 

loans shall not put the borrowers in risk of over-

indebtedness.

In the process microCred ensures that a maximum of 

70% of the monthly repayment capacity is used for the 

repayment of the loan installment, future indebtedness 

of the business is < 60% and that future total indebted-

ness is < 30%. When available credit bureau informa-

tion is used and clients sensitised about the danger of 

over-indebtedness. Furthermore, loan sizes can only 

increase with a demonstrated repayment capacity for 

the larger loan, and no item intended to meet a client’s 

elementary needs can be accepted as a guarantee to the 

loan (i.e. beds, clothes (other than stock) etc.). Regular 

audits of clients are completed including validation of 

the consistency of  the data (expenses and revenues) 

collected by commercial officers and validation of the 

use of the loan. Loans are restructured if clients expe-

rience a significant reduction in income. 

2. Cost efficiency

Interest rates

Interest rates vary between the seven different institu-

tions and their respective portfolio companies:

Responsible pricing

In accordance with the Client Protection Principles the 

pricing, terms and conditions of microCred products 

are set in a way that is both affordable to clients and 

sustainable for microCred. In order to ensure that pri-

ces remain at a reasonable level, once a year microCred 

checks the adaptation of prices through client satisfac-

tion surveys, client focus groups and an annual report 

on the sustainability of product prices. 

All prices, terms and conditions are clearly defined in-

ternally, displayed on posters in client waiting areas, 

detailed in leaflets available in each branch and listed 

and explained to clients prior to the signature of the 

contract. 
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MicroCred Group wishes to use its 
local anchor to participate in the deve-
lopment of the communities in which 
it operates. In this context, priority is 
given to initiatives from MicroCred insti-
tutions, as they can detect more efficiently 
the specific needs of their own field of 
action. Each subsidiary develops initiatives 
responding appropriately to the needs 
identified in local communities. 

Nevertheless MicroCred Group attaches 
particular importance to education and 
provides opportunities in order to deve-
lop local entrepreneurship as much as 
possible.
Some affiliates have developed relation-
ships and sustainable partnerships with a 
selection of local Schools and Universities, 
offering students the opportunity to dis-
cover the microfinance sector and to be 
informed of career opportunities within 
the MicroCred Group, while benefiting 
from the expertise of MicroCred professio-
nals. The contribution of MicroCred teams 
to talent development and knowledge of 
students, coupled with training programs 
and individual support, will help them 
grow and develop their career.
MicroCred will focus on local suppliers and 
when possible customers will be able to 

associate with new projects of the Group 
as suppliers. Furthermore, each subsidiary 
is taking actions to improve the commu-
nity it lives in.

SOCIAL REINTEGRATION PROJECT 
OF MICROCRED BANK MADAGASCAR

Within the framework of its mission to fos-
ter social and economic development in the 
country, MicroCred Bank of Madagascar 
decided to support a poor family – 15 
people living by the Ambodivona canal. 
Through this social initiative, MicroCred 
Bank of Madagascar meets its social com-
mitment and also demonstrates that the 
institution is accessible to all. The aim 
of the project was to achieve the social 
reintegration of the family within one year.

Presentation of the family :
 ◆ Father : RANAIVOHARISON William, 
50 year old, died on 24 Dec 2012 of 
a prolonged illness (shortly after the 
family moved house); 

 ◆ Mother: Lala Nirina Marie Eva, 32 years 
old, has a minor physical disability. In 
good health; 

 ◆ Dependant children : 13 (two months old 
to twenty-two years old)

MicroCred is working towards two di-
rections in order to manage the Social 
Performance towards the Environment. In 
the short term MicroCred is trying to do 
no harm to the environment while a plan 
is set for the medium term to do good by 
the introduction of new products.

Limit Social & Environmental 
Impact of Activities. 

MicroCred is committed to complying with 
national and international laws. It is also 
committed to avoiding financing activities 
listed in the Exclusion list defined by its 
shareholders (eg, list of social and envi-
ronmental exclusion of the IFC). MicroCred 
wishes to limit the negative social and 
environmental impact of the activities it 
finances by introducing a measuring and 
monitoring mechanism:
- Loan applications to finance activities 
present in the Exclusion List are rejected
- The proportion of moderately risky and 
risky activities in the portfolio is capped

More precisely, all loans are classified into 
three categories: 

 ◆ (A) loans causing harm to the 
environment in a direct way, with loose 
security and working conditions, 

 ◆ (B) loans that cause indirect harm to the 
environment, with indirect impact on the 
security and working conditions and 

 ◆ (C) credits with minimal impact.
The financing of Class A products is pro-
hibited; the ceiling for financing Class B 
products is 10% of the total portfolio.

For instance a loan directed to a client 
working in the sector of food transporta-
tion: The client’s truck is refrigerated and 
has good security and working conditions. 
However, client’s car is old and emits a 
lot of pollutants which are harmful to the 
environment. This type of loan can be 
considered as a Class B Loan.

Promote positive impact of our 
products on the environment. 

MicroCred wishes to promote integration 
of new products with a positive impact 
on the environment (reduce energy costs, 
improve sanitary conditions, bring access 
to clean technologies,...). This can be 
achieved by introducing new products or 

financing the introduction of new products 
in the market. 

Some of these products are the following: 
- Clean, renewable technologies, which 
reduce both the negative environmental 
impact and have economic benefits for 
clients
- Eco-business opportunities for 
micro-entrepreneurs
- Green building with natural materials 
sourced locally 
- Water recovery and purification system- 
water-asset creation on the basis of waste
- Using Carbon finance ( or not) to support 
the financing of these projects.

MicroCred has introduced a new strategy 
for 2013-2020, which is the creation of 
products financing the production, dis-
tribution, sale or purchase of goods and 
services with high environmental added 
value. In addition, various subsidiaries 
organize campaigns tailored to the needs 
of the country in which they operate. 

Some of these are the following:
- MicroCred Madagascar will organize a 
tree planting campaign annually with the 
contribution of its employees
- MicroCred Senegal will organize a 
garbage collection mission several days 
per year in areas where the need is most 
evident, etc.

The family had lived in precarious condi-
tions in a slum by the Ambodivona canal 
for two years. The family’s circumstances 
changed dramatically when the mother 
had to be hospitalized and the father was 
fired due to frequent absences to look 
after his wife. Thrown out of their previous 
home, the family settled in Ambodivona 
hoping to find opportunities for small jobs 
in the area. The father, who suffered from 
a prolonged illness, died on the day the 
family moved into their new home. The 
mother is the only wage-earner, working 
as a public toilet cleaner for about MGA 
3,000 (€1) a day. 

MicroCred took the initiative to pay the 
family the rent for a living space and 
for the education expenses of the eight 
children. MicroCred is also committed to 
finding an appropriate job for the mother 
in a partner company so that she holds an 
income-generating activity for the family. 
On the basis of the family’s abilities and 
the findings of the feasibility study this 
family will reintegrate in one year’s period. 
The management and social reintegration 
of the family will be supervised by the NGO 
“Senbana Mijoro”.

CLEAN ENERGY PROJECT 
AT SENEGAL 

MicroCred Senegal has started the piloting 
of a Clean Energy Project. The project 
consists in developing a new product offer 
to roll out clean energy technologies to 
the Base of the Pyramid (BoP), coupled 
with microfinance through its networks 
and its clients. The project will enable 
to finance some producers and distribu-
tors of modern energy solutions that will 
improve the livelihood of a BoP household 
while limiting negative environmental 
externalities. Once the project is applied 
in Senegal, MicroCred will try to roll it out 
to its other affiliates.

More specifically in Senegal, Dakar inha-
bitants encounter regular power outages 
that impede business activities. MicroCred 
Senegal clients are regularly affected by 
this problem: Operations management 
reports various examples of dressmakers 
using sewing machine or small artisans 
using machinery, whose activities are 
suspended due to unreliable electricity 
supply. A credit offering to finance solar 
home systems would definitely answer 
clients’ needs.

SPM TOWARDS OUR 
SHAREHOLDERS

MicroCred understands the crucial and 
indispensable role of shareholders and it 
takes the following responsibilities:

 ◆ Effective transmission of information: 
The shareholders of MicroCred are 
provided at regular intervals complete 
information about the institution’s 
activities, financial and operational 
results, as well as Social Performance 
Indicators.

 ◆ Address their concerns/Reactivity: 
MicroCred Management makes its 
best efforts to fulfill their obligations 
in the event of special circumstances 
and respond to ad hoc queries of 
shareholders in an effective and 
punctual way.
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appropriate job for the mother so that she can hold an 

income-generating activity for the family. 

Environment

microCred wishes to promote integration of new 

products with a positive impact on the environment 

(reduce energy costs, improve sanitary conditions, 

bring access to clean technologies etc.). This can be 

achieved by introducing new products or financing 

the introduction of new products in the market. Some 

of these products are:

 � Clean, renewable technologies, which reduce both 

the negative environmental impact and have econo-

mic benefits for clients

 � eco-business opportunities for microentrepreneurs

 � Green building with natural materials sourced locally

 � Water recovery and purification systemwater-asset 

creation on the basis of waste

 � Using carbon finance (or not) to support the finan-

cing of these projects.

microCred has introduced a new strategy for 2013-

2020, which is the creation of products financing the 

production, distribution, sale or purchase of goods and 

services with high environmental added value. In ad-

dition, various subsidiaries organise campaigns tailo-

red to the needs of the country in which they operate. 

4. Product mix and range of service

microCred disburses loans and provides savings ac-

counts. microloans targeted at microentrepreneurs 

constitute 69%, while loans to small enterprises (Sme) 

represents 31%. The three subsidiaries madagascar, Se-

negal and Ivory Coast have developed products other 

than credit and savings. These services include money 

transfer, insurance and payment tools. 

5. Community development

Social activities

each of microCred’s institutions develops initiatives 

responding appropriately to the needs identified in the 

local communities. However, microCred attaches par-

ticular importance to education and provides oppor-

tunities in order to develop local entrepreneurship as 

much as possible. 

Some affiliates have developed relationships and su-

stainable partnerships with a selection of local schools 

and universities, offering students the opportunity to 

discover the microfinance sector and to be informed 

of career opportunities within the microCred Group, 

while benefiting from the expertise of microCred pro-

fessionals. The contribution of microCred teams to ta-

lent development and knowledge of students, coupled 

with training programs and individual support, will 

help them grow and develop their career. 

Within the framework of its mission to foster social and 

economic development in the country, microCred Bank  

of madagascar decided to support a poor family – 15 

people living by the Ambodivona canal. Through this 

social initiative, microCred Bank of madagascar meets 

its social commitment and also demonstrates that the 

institution is accessible to all. The aim of the project 

was to achieve the social reintetration of the family wi-

thin one year. 

microCred took the initiative to pay rent for the family  

for a living space and for the education expenses of the 

children. microCred has also committed to finding an 
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These include:

 � microCred madagascar will organise a tree plan-

ting campaign annually with the contribution of its 

employees.

 � microCred Senegal will organise a garbage collec-

tion mission several days per year in areas where 

the  need is most evident etc. 

microCred Senegal has started the piloting of a Clean 

energy Project. The project consists in developing a 

new product offer to roll out clean energy technologies 

to the Base of the Pyramid (BoP - the poorest socio-eco-

nomic group), coupled with microfinance through its 

networks and its clients. The project will enable the fi-

nancing of some producers and distributors of modern 

energy solutions that will improve the livelihood of a 

BoP household while limiting negative environmental 

externalities. Once the project is applied in Senegal, 

microCred will try to roll it out to its other affiliates.

more specifically in Senegal, Dakar inhabitants en-

counter regular power outages that impede business 

activities. microCred Senegal clients are regularly af-

fected by this problem. Operations management re-

ports various examples of dressmakers using sewing 

machine or small artisans using machinery, whose 

activities are suspended due to unreliable electricity 

supply. A credit offering to finance solar home systems 

would definitely answer the clients’ needs.

6. Employment at MicroCred

microCred has a total of 1,399 employees. The HR po-

licy prohibits any recruitment choices related to discri-

mination towards race, color, national origin or natio-

nality, religion, gender, disability, medical condition, 

age or sexual orientation (except in cases where one of 

these characteristics makes it impossible to conduct 

the tasks required).

microCred provides each employee a fair and compe-

titive level of compensation, fairly defined by position 

and experience, structured equitably according to po-

sition and experience and in line with the market. mi-

croCred implements processes to distribute the value 

created for shareholders and employees appropriately. 

The financial compensation is determined by the trans-

parent salary grid based on responsibilities, experience 

and skills. There is no discrimination towards the com-

pensation based on gender, disability or a physical cha-

racteristic. Finally, the wages adapt to the evolution of 

the cost of living. 

medical coverage is offered to all employees as a non-

financial compensation. each affiliate provides its 

employees with additional non-financial compensa-

tion.

Also visit

www.microcredgroup.com
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Abulwaheed Olaniyan 
Grocery shop owner

« MicroCred is the most reliable partner 
for entrepreneurs »

Abdulwaheed Olaniyan, 51 years old, from 
the Kwara state, has worked in the trade of 
groceries for 20 years. 
His relationship with MicroCred started when 
he applied for a first loan of EUR 200. He has 
now been granted three MicroCred loans. 
Since the beginning of the partnership, he has 
become aware that his job is not only about 
«Kara Kata» (buying and selling). 

He has entered into a partnership with 
MicroCred. 

Abulwaheed has been able to in-
crease his stocks and can now meet 
his clients’ demand at any time. 

18

MicroCred 
Nigeria

Astou Diop,  
Owner of a trade business  

«  I am very satisfied with the fast service 
and the availability of the staff »

« My activity consists in buying goods 
abroad and selling them in Dakar. I used 
to make my purchases in Dubai like most 
of my colleagues, but since 2010 some 
of us have started to import goods from 
China because of cheaper prices. I wanted 
to seize this opportunity. A friend of mine 
let me know about MicroCred, thinking 
MicroCred would support me. I opened 
an account and applied for a loan. Three 
days later, I was visited by a commercial 
officer. The following week, my loan was 
disbursed. 

Thanks to this loan, I was able to travel 
and buy merchandises in China. I have 
just been granted my third loan 
by MicroCred. These loans have 
breathed new life into my business 
and all my relatives benefit from 
this new income. »

16

MicroCred 
Sénégal

”When I bought my shop, my business slowed 

because I didn’t have enough money to stock it up. 

I felt so ashamed and almost gave up hope until I 

found MicroCred; they helped me find my feet with 

a loan that has changed my business! ”

Braimoh Taofik is 39 years old and sells fabric at 

Nasarawa market in Kakuri, Kaduna state. In 2010, 

she bought a shop in the market but this affected 

the business negatively as she was not able to stock 

the shop as desired. She heard about microCred 

from a friend, but thought her business would not 

qualify for a loan. She applied for NGN 100,000 

(eUR 437), the evaluations were conducted and to 

her surprise after 3 days she was called for disbur-

sement. She has paid up her loan and and has qua-

lified for a second loan. Braimoh also recommends 

microCred to her friends. 

Braimoh Taofik

Fabrics seller

CASe STUDY: 
mICROCReD NIGeRIA

Source: Case story provided by MicroCred.

DANISH mICROFINANCe PARTNeRS K/S • SOCIAL ImPACT RePORT 2013    27 



MEMORIA ANUALCREDINKA 2012

Al cierre del 2012, Credinka cuenta con 39 oficinas ubicadas en 9 regiones 
del país, fortaleciendo nuestro crecimiento en la zona sur donde hemos 
penetrado con mayor incidencia identificando nuevas zonas de negocio a 
partir de las plazas donde ya estamos ubicados.

Mantenemos la decisión de ingresar a localidades con escasa oferta 
bancaria, con el fin de servir mercados desatendidos. La ubicación de 
nuestras agencias, constituye una ventaja competitiva frente a otras 
instituciones financieras, pues favorece el crecimiento y la diversificación de 
las actividades económicas de sus clientes: actuales y potenciales.

Nuestra Red
de Oficinas

39

Número de Oficinas

2008 2009 2010 2011 2012

09

20

28

35
39

6

Outreach indicators

Number of clients 66,693

% female clients 51%

Number of branches 31

Outstanding loan portfolio (USDm) 138.0

Outstanding savings portfolio (USDm) 124.0

PAR>30 4.7%

Social Impact - Credinka

DMP ‐ Overview

34

DMP   ‐ Seven investments in three different continents DMP  ‐ The portfolio

Three direct investments 
in microfinance 
institutions

 Satin in India

 BancoSol in Bolivia

 Credinka in Peru

One investment in a 
holding company

 MicroCred in France

‒ Develops and operates microfinance 
institutions in five African countries and two 
Chinese provinces

Two investments in 
other funds

 Aavishkaar Goodwell Fund II with a portfolio 
of six investment s in India

 Próspero Fund with a portfolio of five 
investments in Latin America

One investment 
currently in due 
diligence phase

 Banco Mundo Mujer in Colombia

Total for all investees

 13 countries

 1.8 million clients

 USD 2.2 billion in loan portfolio

 USD 1.1 billion in savings portfolio

 USD 2.7 billion in assets 

ABOUT

Credinka was formed in 1994 as a rural coop as a re-

sponse to the great need of easy accessible financial 

services, primarily aimed at the rural sector with the 

objective of improving their way of life. Credinka is a 

financial institution which is regulated and supervi-

sed by the SBS (Peruvian Financial Regulator) and the 

Central Reserve Bank of Peru.

Credinka is specialised in offering services within mi-

crofinancing and to small and medium enterprises as 

well as private banking. Furthermore, the bank crea-

tes access for the Andean community to financial ser-

vices. It is present in 9 regions of Peru by means of 40 

agencies. 

 
CONCLUSION

Credinka has great focus on the surrounding commu-

nity with special focus on inclusion of the poorest fa-

milies in the rural areas as well as the development 

and inclusion of women in the workplace. The coop is 

an endorser of the Client Protection Principles of the 

Smart Campaign and follows Peruvian legislation on 

anti-money laundering and anti-corruption. 

Credinka demonstrates sound social impact perfor-

mance with well-established procedures on the pre-

vention of over-indebtedness and employment terms. 

Furthermore, Credinka has been rated both on its so-

cial impact and as a microfinance institution and re-

ceived good ratings within both areas. 

INTERNATIONAL STANDARDS AND POLICIES

Client protection principles

Credinka is an endorser of the Smart Campaign which 

shows its commitment to the Client Protection Prin-

ciples.

Anti-money laundering and anti-corruption

In Peru the Unidad de Inteligencia Financiera (UIF - fi-

nancial intelligence unit) has been established and ap-

proved as a legal unit entitled to analyse, treat and pro-

vide information in order to prevent and detect money 

laundering. As adherent hereto Credinka follows pro-

cesses and a series of measures in order to prevent mo-

ney laundering. Through its Policy on Loan Granting 

Credinka has furthermore established that it does not 

provide loans to activities that presumably are illegal 

or for political activities. Credinka continuously trains 

its staff in the identification and verification of activi-

ties that could be illegal. 

SOCIAL IMPACT RESULTS

The results are based on selected key social indicators. 

A social indicator is used to assess an organisation’s 

performance on social impact. In the following six so-

cial key indicators for Credinka are presented. 

1. Outreach

The outreach indicator is composed of the following: 

CReDINKA
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by women. Credinka understands the important role of 

women within the family, and the bank has elaborated 

several initiatives that allow women to develop within 

their different roles as key household figures and emplo-

yees. This includes flexible work hours, the establish-

ment of nursing facilities, permanent social assistance 

and flexible nursing hours after maternity leave. 

”Lavado de manos - Handwashing” is an initiative with 

focus on hygiene. A handwashing day was held in va-

rious rural areas, and more than 800 children partici-

pated. They all received a hygiene kit and were edu-

cated on the direct connection between good hygiene 

and good health. 

6. Employment at Credinka

Credinka employs 620 people of which 56% are women. 

Staff turnover is approximatey 33.5%. In order to be 

able to provide the best terms for its employees and  

continuously be able to develop within the area of 

human resources, a Committee for Security and Health 

in the Workplace has been established. In relation to 

this, Credinka has elaborated a policy on security and 

health in the workplace through which Credinka is 

obligated to provide the resources and services needed 

in order for the employees to carry out their work in the 

best possible way.  

CREDIT RATING 

Credinka has been rated as a microfinance institu-

tion both by the credit rating bureau Pacific Credit Ra-

ting and the bureau Class & Asociados. In both reports, 

Credinka was graded a ”B” based on the sustained 

growth in the credit portfolio accompanied by better 

fund sourcing and shareholders’ equity. Furthermore, 

the adequate management of the bank has minimised 

the credit risk and lowered the portfolio at risk within 

microfinancing. 

 
SOCIAL IMPACT RATING

Credinka has been rated by Planet Rating which is a 

specialised microfinance rating agency offering eva-

luation and rating services to microfinance instituti-

ons. Credinka was rated as ”3+ In progress” meaning 

2. Over-indebtedness

Credinka has implemented relevant measures to pre-

vent over-indebtedness. The bank verifies the credit hi-

story and the debt of potential clients, their spouse and 

guarantors. Information is gathered from the central re-

gister of risk of SBS (Peruvian Financial Regulator) and 

the private credit bureau INFORmA Peru. All clients are 

obligated to take out a payment protection insurance. 

3. Cost efficiency

Interest rates

The average nominal interest rate is 26% p.a.

Responsible pricing

The interest rate on loans is leveled with the interest 

rate of the market, and costs are competitive. Prior to 

entering into a contract clients can access information 

related to costs displayed in the branch offices as well 

as on Credinka’s webpage.

4. Product mix and range of service

Credinka provides loans, savings accounts, insuran-

ces and other financial services such as debit cards and 

money transfers. 

5. Community development

Credinka has developed the project Crediwarmi that 

focuses on social inclusion of the poorest families in 

the rural areas of Peru through financial education. For 

the product ”micro loan to the indigenous community” 

Credinka earned a price for Best Creative Company. 

The project is communicated and carried out by so-cal-

led social promotors. 

”Buscando talentos - Looking for talent” is a graduate 

program with the purpose of attracting new talents 

among graduates with a university degree. In 2012 53 

participated in the program.

Through the initiative ”mujer Credinka - Credinka Wo-

man” Credinka supports the participation, development 

and inclusion of women at all levels of the organisation. 

At the end of 2012 56% of the work force was constituted 
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that the bank has a clear intent to reach social goals 

and that social performance management systems are 

being implemented.

Also visit

www.credinka.com

www.facebook.com/Credinka
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CSR policy during pre-investment diligence

During appraisal, Danish microfinance Partners eva-

luates the current CSR policy of the mFI and the state 

of awareness and compliance by all employees/officers. 

Such policy should clearly lay down the ’exclusion’ ac-

tions by the borrowers that will be disallowed by the 

concerned mFI. In case the mFI has no CSR policy, DmP 

will advise the mFI on how to device such a policy and 

how to implement it. When assessing the activities of 

the mFI’s borrowers, DmP will primarily rely on se-

condary data available with the mFI to understand their 

CSR compliance. This would include their past track re-

cord, the type of products offered, profiles of groups for-

med by the mFI, purpose of borrowing etc. This shall 

be further validated through discussions with the staff 

and field officers of the target mFI. DmP may also carry 

out a primary verification by visiting the field and di-

rectly meeting with a random sample of borrowers and 

learn about the activities they are involved in. 

In the event of such a CSR policy not being followed 

(or no CSR policy being in place at all), DmP will make 

due efforts to ensure that the mFIs adopt it and help 

them integrate it with their standard operating proce-

dures, coupling the CSR aspects to their loan cycle. It 

is communicated to the mFIs that adopting such a po-

licy possibly can increase their operational efficiency 

and help improve their own profile and standing in the 

field. The mFIs’ CSR policy will be prepared keeping 

in context the operations of the client, geographic and 

demographic profiles etc. In all cases, DmP strives to 

establish workable standards and help mFIs appropri-

ately structure their policies.

CSR policy at time of investment finalisation

At the time of finalising legal documentation, DmP 

requires the mFI (and its promoters) to abide by an 

overarching code of conduct including compliance 

with IFC’s microfinance Exclusion List, Anti-Money 

Laundering Requirements, Anti-Corruption Guideli-

nes and CGAP client protection principles1, as well as 

annual reporting requirements on social performance 

as stated in the ”Corporate Social Responsibility Com-

pliance Certificate”. DmP issues written guidelines to 

the mFI on the exact requirements of such reporting, 

and such guidelines are to be submitted to the Investor 

Board for information at its first meeting.

CSR policy during post-investment monitoring

During the tenure of the investment DmP requires that 

the representative on the board of directors of the mFI 

reports on CSR aspects of the activities financed by the 

mFI. It will form an integral part of the performance 

reporting that Danish microfinance Partners will seek 

from investees. Such reports would also include a noti-

fication from the mFI for the occurrence of any DmP so-

cial, labor, health and safety, security or environmental 

accident or circumstances and measures being taken 

to address them. DmP, being an engaged and long-term 

investor, is committed to ensuring CSR compliance of 

its investee mFIs. Based on the performance reports 

that it receives from its investees, DmP shall periodi-

cally interact, and to the extent possible and reasona-

ble, make provisions to that effect in agreements with 

the management of investee mFIs to seek clarifications 

or make field visits, if necessary. It also recommends 

that proper training regarding CSR aspects be provided 

to loan officers and other employees of the company. 

It will impress on the integration of the S&e require-

ments to the loan cycle at every stage of loan applica-

tion, loan appraisal, contracting and disbursement, re-

covery, and monitoring and reporting.

Reporting to investors

It is required by DmP that a compliance officer of the 

mFI is responsible for CSR implementation and reports 

progress to DmP on a regular basis. An annual CSR per-

formance report shall be submitted to investors as per 

the guidelines prescribed by IFC, covering the perfor-

mance and CSR compliance of all investee mFIs. Du-

ring the term of the investment DmP will strive to raise 

awareness about the S&e impacts, hazards and its me-

asures.

APPeNDIX 1
THe FUND’S POLICY ON CORPORATe SOCIAL ReSPONSIBILITY mANAGemeNT

1) The Client Protection Principles which CGAP refers to are the Client Protection Principles of the Smart Campaign. 
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APPeNDIX 2
ReLeVANT LINKS

1. The Smart Campaign

www.smartcampaign.org

2. Social Performance Task Force (SPTF)

www.sptf.info

3. UN’s Principles for Investors in Inclusive Finance

www.unpri.org

4. mFTransparency

www.mftransparency.org

5. International Finance Corporation (IFC) - World Bank Group

www.ifc.org

6. Anti-money Laundering Act, India

http://fiuindia.gov.in/pmla2002.htm

7. Financial Intelligence Unit-India

http://fiuindia.gov.in

8. Fair Practices Code of the Reserve Bank of India

www.rbi.org.in

9. Know Your Customer Guidelines of the Reserve Bank of India

www.rbi.org.in

10. Sa-Dhan - the Association of Community Development Finance Institutions

www.sa-dhan.net

11.  mFIN - the micro Finance Institutions Network

http://mfinindia.org

12. ASFI - Autoridad de Supervisión del Sistema Financiero

www.asfi.gob.bo

13. SBS - Superintendencia de Bancas, Seguros y AFP 

www.sbs.gob.pe
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financial instruments mentioned in this report. In ad-

dition, maj Invest may provide investment and portfo-

lio advisory services to clients mentioned in this report.

evaluations in this report are based on estimates and 

assumptions. Investment in securities is associated 

with risks. General movements in the market and in-

cidents linked to securities can impact the development 

in market prices, and as a result prices may differ sig-

nificantly from the expectations presented in this re-

port. Past performance is not necessarily a guide to fu-

ture performance. estimates of future performance are 

based on assumptions that may not be realised.

         

This report enjoys protection under Danish copyright 

law. This report is for the recipient’s personal use and 

may under no circumstances be distributed, copied, re-

produced, transmitted, disclosed or otherwise be di-

stributed or published without the prior written con-

sent of maj Invest, other than to the extent necessary 

to other persons or employees within the same orga-

nisation.

This report has been prepared by maj Invest equity A/S 

("maj Invest"). 

The sole purpose of this report is to provide general in-

formation. This report should not be considered an of-

fer, or invitation, to buy or sell any security, foreign cur-

rency or financial instrument.

This report is not based on or customised to any in-

vestor’s financial circumstances. This report does not 

constitute professional consulting advice and should 

not be seen as such. This report only provides general 

information, including on securities and investment 

certificates. The information in this report should not 

replace individual professional counselling.

This report is based on information from sources that 

maj Invest finds reliable, but maj Invest has no respon-

sibility in relation to the accuracy of the information or 

for the consequences of decisions made on the basis of 

this report, including potential losses.

maj Invest, Fondsmæglerselskabet maj Invest A/S and 

its parent company, and employees of maj Invest and 

Fondsmæglerselskabet maj Invest A/S may hold, trade 

and execute orders in securities, foreign currency and 
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